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Preface

Nowadays, we live in an era when hav-

ing presentation ability is expected. This
“presentation ability” is the ability to have
good content to present and to convey it to
others effectively.

Students who study in higher education
institutions have many opportunities to
give presentations at academic conferences
and seminars on their research
accomplishments in their specialties.
Therefore, they need academic presentation
ability in Japanese more and more. There
are especially many international students
who regardless of their Japanese language
ability are expected to give presentations on
their research in their specialties during a

short period of study in Japan.

In our Intensive Japanese Language
Program (a 6-month course), we have
been teaching an introduction to
academic presentations as a bridging
subject to students’ specialties. Generally
speaking, there is a tendency to believe
that students at the elementary level of
Japanese language can only state general
opinions with limited content. However,
we have been proving that students at
the elementary level can give meaningful
presentations depending on the course
syllabus content and teaching method
used in class. This textbook is based on
our experiences teaching in the program.
Nearly 200 international students have
already studied with a trial version of this
textbook and have given splendid final
presentations.
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The method for teaching academic
presentations is not yet fully developed.
We wish to grow along with our students
through trial and error. Therefore, we
would love it if those who are interested
use this textbook and give us their

comments and feedback afterwards.

In closing, we thank all of the teachers

who provided support from various aspects
and all of our international students who
provided their own works of presentations.
Also, for making publication possible, we
are very grateful to Mr. Isao Matsumoto, the
President of Hituzi Syobo Publishing, and
Ms. Mika Aoyama, who was in charge of
editing this textbook. Finally, we appreciate
the assistance of Mr. Ian Hillman, who was
willing to help proofread the English

translation.
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How to use this textbook

1. Aim of this book

This textbook is an introduction to
giving academic presentations in Japanese
language. The book aims to solidify
presentation content and to help
presenters effectively convey that content
while using IT equipment. For Japanese
language learners, an English translation
is provided to make explanations easily
understandable. For Japanese students,
the structure of this textbook is designed
to serve as a reference for enhancing their
presentation skills. We would also like to
recommend this textbook to teachers who
want their elementary Japanese language
students to give a presentation that
surpasses ‘show-and-tell” and who want
to include presentation activities in class
which connect to their students’ future

specialties.

2. Organization of this book and how to

use it for classes

This textbook consists of the following:
At the beginning, there is a basic section
where students can learn about the overall
structure of a presentation, basic expressions
essential for a presentation, and the method
for making presentation slides. Then,
various presentations on certain themes can
be seen with examples so that students can
learn on how to develop their presentation
content along with necessary vocabulary
and expressions. In the final chapter, as
preparation right before their actual
presentations, students can learn proper
speaking methods, manners and points to
be noted during a rehearsal.

When this textbook is used in the
actual classroom, please choose presentation
themes according to students’ needs and
abilities. The following are some model

cases:
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@®Model case 1

Chap.1&2 The Basics of Giving a
Presentation & Essential Expressions for
Giving a Presentation — Chap.4 “My
Country/My Town” = Chap.6
“Questionnaire Survey Project”

— Chap.7 Let’s Try to Give a Presentation
@®Model case 2

Chap.18&2 The Basics of Giving a
Presentation & Essential Expressions for
Giving a Presentation — Chap.4 “My
Country/My Town” — Chap.5 “My
Specialty”= Chap.7 Let’s Try to Give a
Presentation

@®Model case 3

Chap.1&2 The Basics of Giving a
Presentation & Essential Expressions for
Giving a Presentation — Chap.4 “My
Country/My Town” — Chap.7 Let’s Try
to Give a Presentation

@®Model case 4

Chap.1&2 The Basics of Giving a
Presentation & Essential Expressions for
Giving a Presentation — Chap.6
“Questionnaire Survey Project” — Chap.7
Let’s Try to Give a Presentation

In the Japanese language programs at our
universities, students who understand the
significance of conducting a small research
project in Japanese give presentations based
on their questionnaire survey. Students
who want to present about their specialty
in Japanese give presentations entitled, “My
Specialty” as a part of their preparation for
graduate school admission. Other students
give presentations entitled, “My Country”
by adding the results of their questionnaire
surveys on how much Japanese people know
about their home country.

Based on what students learned through
this textbook, we hope that each student will
be able to face academic presentations with
confidence in their various future fields.
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Chapter 1 Objectives

le to understand what

kinds of components are used to create one

presentation, and you will sce where in this
textbook you can learn about

those components.

2. You will learn about the flow of
a presentation and related expressions to it.
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10----‘What is a Presentation?

IS a Presentation?

What is a Presentation?

To give a presentation is to explain orally
to an audience what you have investigated,
researched or claimed to be true.

Recently, conveying information skillfully
to others has become increasingly more
important, and it is frequently said that
presentation skills are especially important.
For not only Japanese students but also
international students studying at Japanese
universities, there are no exceptions.

They are naturally expected to give
presentations in their classes and seminars.
They must also give presentations

at academic meetings and conferences once

they begin research in a specific field.
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Components of a Presentation

A presentation, as shown in Figure 1,
consists of various components.

It is necessary to prepare and to practice
U\"‘ for all of these components so that

the presentation is effective and impressive.

/

TLEYF—2a  ORE

Contents of a presentation

23 023

TLEY T3 DA%

Methods of giving a presentation

Necessary expressions Contents to convey

g bs . . . p .
IS e Bx o o B
REH EUARREE

254K FORES BTiRS
Bo k) Ui WA S5 Ll ] .
BRBRBR BABDHE NURTINGE REEERE

How to speak and

How to give a proper manners
°

presentation visually
L]

Voice level, speaking
speed, pronunciation,
manners, etc.

Slides, hand-outs etc.

M1 JLErF—3 3 nER

Figure 1: Components of a presentation
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you investigated, what you researched, or
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an audience can easily follow.
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the structure of a presentation is as follows.
AU S I

what you assert, it is necessary to make its

@
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SRS E

Questions and answers |

Introduction Main body Conclusion/ Summary |

Structure of a presentation

12------The Flow of a Presentation and Related Expressions



0x) A

} EENED

&wma‘ayay

DDA v vegryaryTRIvEerr—ya YOfEL
g%%LiTOfvey%—yay@a4bwa%%%wé
Mo zLTiz 0L ) R TRET 20 RHIIL 27,

BIE TLET—2avOER

Related Expressions

Introduction

In D the introduction, you briefly explain
your presentation. You explain the title
of the presentation, the name of the
presenter, and the order of what will be.
presented and how it will be presented.

DD~ ONTELET,

i-couTigLRo
SHORERLEVERVET,

ﬁti'v%%{pw‘:%bi?o
EBLLBRELOLET.
ETIRUHIC, HEDORAEI-DONT
HEICTHALET,

i é*b%@%ﬁ%uivawofﬁ% S 24,
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From now on, I will speak about ... .

Now, I would like to present ...

since I have done research on ...

[am ... from ... university.

Nice to meet all of you.

First of all, I will briefly explain

the content of my presentation.

Next, you explain the background

of your presentation. At that time, you
talk about the motivation and purpose
behind what you have researched and
investigated. You also clearly explain
why you have researched and studied

your topic to the audience.

bl

DT DF—VEBASIERIE, ~HDTT.

A 2n)

ZOMEDEMIE, ~EVSZETT,
S ~1EHTY,

The reason why I chose this theme /

topicis ... .

The purpose of this study is ... . /
iSit0:s -

TLEYT—ar DRNERBEDRR 13
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When you have more than one reason or
purpose, it is easier for the audience to
follow along if you say “First” and
“Second” or “The first reason/purpose
(of this research) is” and “The second

reason/purpose is.”

Main body

In @ the main body, you explain the
methodology behind your survey or
research, and then present the results.
You clearly explain what kind of results
you have obtained using figures and
tables, and afterwards you present your
thoughts in your discussion after looking
at the result so that you can reveal your

ideas and opinions.

£4, BEOFHECOVTHALET .

RIC~MEDVTHAL TOEEVEBVET,
RIC~TDVTRAET,
~DIER, ~ (1) EWSZENDHPYELL,
~TRBODEERET, BLET.

~EEZBDTIREVTLESD,
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14 The Flow of a Presentation and Related Expressions

First, I will explain the methodology
behind my survey.

Next, I would like to explain about ... .

Next, I will talk about ... .

As a result of ~, I found that ... .

I think it might be true that ... .

Cannot we say that ... .2

Conclusion/ Summary

In ® the conclusion/ summary, you
present your conclusion as a summary of
Parts (D through @. When you intend to
continue with your survey or research,
you add this intention to the conclusion.




BT TLEVT—avOER

BLEDSHIRERELT~EBNET,

3o F1)

Z;_h'(wt:ogg’(méi?&
BbHVEWERBWET,

Lo & &) t5

HESE

¢

THT, FLEYF— s v 3ib ) T, 20BRIH
B DI h D %+, 2 ORI, BT AL bD

L2 bA S

Bl 2700 BEEPEGT Y T BT, HESSE,
Hbo TR 200 BL CHAF L S22 T, BHHCT
BRSO ERPEGT, &2 2T,

In summation of what I have just pre-

sented, I think ... .

Now, I would like to finish

my presentation on ... .

Questions and answers

At this point, the presentation is over,

but you have time for questions and
answers afterwards. This time is to answer
questions from the audience and to listen
to other opinions. It is said to be difficult
to prepare ahead of time, but you should
calmly listen to the questions and
opinions and then answer them.

BEZVELET.
TEE BUBESTENET.

THELA, B3,
BHRZ#B)RLTOEETET D,

S &) nnt

BEofhe7n—Fr—tiit bt KOR—ID
I3 h x4,

I will answer.

Thank you for your opinion.
Excuse me, but could you please repeat

the question again?

'The following flow chart on next page is a
summary of the above.

TLEYF—2a  ORNEREDRR 15
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Introduction

TP BRET BT IOV TS ICH

You briefly explain what you will present from now.
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Main body

f-EED

Conclusion/ Summary
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Questions and answers
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HbhW!

That's all. :

—

| 758/

REQEE, B, BE, BEICOVTHEATS

You explain the background, reason, purpose, and motivation.

DF—~ R RATTEIE, ~»

bTYo,

O DMADHINE, ~Ev3 2 ETd, /~T-bTFs

o:F, 3
oﬁc oufm%LfL& AN

hey 3 A En) liﬁt\ii Fo o il _
AE - MADHE, &R, BRICOVT

You explain the methodology used during the survey or research,

results and discussion.
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You give your summary of the presentation,
the conclusion and your future research plans.
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You take questions from the audience and answer them.
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2 . 1. You will learn what kind of expressions
~ are often used when giving a presentation.
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Expressions Using Numbers

Q oz
Numerical Units

© /- S

Decimals, Fractions and Multiples
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Expressions for Using Percentages and Approximate Numbers

IR IvEYTF—a D EI; fé% L< E}éﬁ)ﬁ'ﬂ* 5 Hi'f Iz i In this section, you will study expressions
15 0130A L on AR5 for using numbers along with other
BRRHAOHT, BreflioeRBU DO THIEL & 7 essential expressions when you give
detailed explanations during

your presentation.

l ﬁo)éfﬁ Numerical Units

- BA Hb KA 2
HARFETIE, 0034212 n L, rLOEYMEDNLE T, In Japanese, a new numerical unit is used
after every four Os (digits).

18-+~ Expressions Using Numbers
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10/00
10000
1000|00
1000000

HhA B Lo HA B

T —T=

OO0 O O O O O o =
O O O O O O O O O —
OO0 O O O O O O o o =
OO0 O O OO O O oo o =—
OO0 O O OO0 O O O o O o =
I
Ny

OO0 O O O O O =

M1 o

Figure 1: Numerical Units

2 I & & nie »

ROBFOHEAFEVBHLTENT LRI, <\\\
Please write down how the following numbers are read using hiragana.

0235

®4,967

®91,104

0100,720
©®8,698,302
®755,002,004

= 4
~EZ(F24N—

LR 19
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LS 33 KA T e 35

B BB ik - 5 - fid
@nzg&

Liidd Ith

AEOHBD [ 13, TThl LHEBET. ABOLE DA
ChAETIE, 2D 101D MERIEAL T, M

iy

HIODEHO [0 [he) Eb [€5]) Ebaas T,

0.29 nWOTA I ZwD
1.367 WoTA TA 3L BR
2.305 ICTA ZA hb (E3) &
0.489 hWTA LA BB ZwD

AT

2

3z 35

SRR T Bo B LHEs:T. SROCH
S5k B, [(HE) (5B 540 BF) ] LHEs T,

% ERAD W5
2 ;
? é/bé\/bo) ‘L_
2% ILE ZBARAD L5

20--++--Expressions Using Numbers

Decimals, Fractions and
Multiples

Decimal numbers

The decimal point used in decimal numbers
“ is called ‘#en” in Japanese. Numbers on
the right side of a decimal point are each
read separately. The zero (0) on the

left side of a decimal point is called 7ei” or
‘zero” in Japanese.

Fractions

In Japanese, a fraction is read

% : »
(denominator) bun no (numerator).

In other words, the phrase bun 7o is attached

to the denominator, which is read before

the numerator. When there is a whole

number in front of a fraction, the word

order “(whole number) #o (denominator)

bun no (numerator)” is used.

1 25 L
....... ﬁ}?
numerator
283
denominator
& S




F2E TLEYT—IavIlMERRE

(24}
@ﬁ; , Multiples

ey i)t Hu B
ERI BT T[] #2203 T —,,_,7} %9, /J\ﬁ@j‘%/\ & [A] A multiple is expressed adding “bai” to
1 a number. The same rule applies with a
LeF

4
N

multiple that includes a decimal.

2 & [Pl = (A
0.5 1 nWTA & Euy

ekl 35 L & »re - . » .
o Exercise questions ;ka)ﬁ:?o)ﬁa’ji&vbb)t—é%b\—( < t:é(l\o

Please write down how the following numbers are read using hiragana.

@38 .902
®0.005
®13.69

3
o

2

9

\ o
SEZ(FoUANR—

BFeEo/eRB 21
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Uid JA

EI] = ’(ﬂtt&%ij‘iiﬂt Expressions for Using

Percentages and

U?"._L‘d)?&’é’:i'ﬂ'iiﬂ Approximate Numbers

by Be  Bhb Vi) IA Expressions for
g
Q FleeRT&RE using percentages

c A T bYBe LT
I‘Ei RETEHE® i'ﬁ‘ 124, (j(O) ﬁ}ﬁj} MEz 29, You can use the following expressions for

percentages in Japanese.

~;§0)~, ~%il’ ~9%, (/ \—t I\) i, .. wari, ... percent
e
~1ﬁ ~j‘1‘~ ... times, ... is to ...

~‘i ...... ‘:ft{%[]'a'é /Efbf?ﬂj‘é ... is in proportion to /inverse proportion to

t@‘&“ ®Example 1
x=2, y:lO(D L x When x is 2 and y is 10,
e73 Ox is 1/5 of y.
@XciYODS%O)I'GTO @x is 2 wari of y.
&) @x is 20% of y.
RS 5,
@X‘iyo)szfTO @y is 5 times x.
@Xﬂiy@ 20% T, (®The ratio of x to y is that of 1 to 5.
e
@y xDs5HETT,

®x tyoltix, 1850:5) TF,

.@‘ﬁ] 2 ®Example 2

B R0 P

ZHEI1I00AND S B, 14425 N, 24E4E40N, 3EAEISA, 4 Among 100 students, there are 25 first-year
students, 40 second-year students,

Eh T BA
FEAEWOANDE S, 1 fﬁﬂili, "—?”-Elifg\’fz‘i@ 47D1TTo 2724 15 third-year students, and 20 fourth-year
e s students. The first-year students make up
FEBEED20%T T 1/4 of the total students.
Also, the fourth-year students make up
20% of the total students.

t@.fnﬁ] 3 ®Example 3
@ (Y <2 x) yi, x (:ﬁ_’,%{i LTVvd, @Y is in proportion to x.

@Y is in inverse proportion to X.

@ (yooo) yit, xeREMLTE2T

22:-----Expressions Using Numbers




@Luu\wﬁv%ﬁ

bbb 1IFA 2,

KA Cr O REET I, ROEB L 2T,

F28E TLEVT I avIlHERRE

Expression for using
approximate numbers

You can use the following expressions for

approximate numbers in Japanese.

my~~, BJ:%N; ‘i‘i‘f\"

@Fi)mm@ki,xdy@%/%i%/@@3%@lf%

Bo

@b L 70 N O it 3 2 IR S 7 5 T L 3 50

OH AL DR|EI R, 72 RAADTONGBES 2 & Hu
37,

el

Wi

about ..., about ... , nearly ...,

more or less, thereabout

®Example

(DWhen x is 3 and y is 10, x is about 1/3
ofy.

(@Tomorrow's lecture by Professor Tanaka
will probably last 2 hours or so.

@1 think around 70 people will probably

come to Professor Tanaka's lecture.

ROXEERESHTL S,

Please complete the following sentences.

x=5, y=10, z=15D & &
OxizyD

3BD2THB.

@zlIxD

J

R F2ANR—

Lo/ RR 23
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\:Ij Etu@m1mzk®m SHESNET, BERT,
_tﬂ@ﬁ%%lﬂf<tém

There are 121,812 international students in Japan.
Please fill in the blanks using words or numbers.

N\

Yp)Hid L

EF‘IOD A3 80,592 ATTo
HE D F A

QEEDB2E S,
@<L —>T7DHE
O N F LDBEED AMIL,

BRELAHO

B KD 35 7 66% T

TYo,

FEE, PEOBEZED

TYo

e A\ E VWA LT

6

O1 > RXIT7DEFEIR. 240

BAICOBERE
80,592 A l 1,734 A
15,606 A 7XUm 1,646 A
&5 4,134 X 1,488 A
7ﬁ;97 2,114 X 12,753 A
abEA 1,745 A 121,812 A
t@'ﬁj/ Example

=

19R—y BENBOEZ
ICOP<EALODT
FACAZOIDR BB
ZOIEAL DA DPEA
COSFABBORUCLOS

Q06006 e

REHLTEAZTORKRAICEALA

23R~ SHEEDOE 2
0 2501 ThD

@ yiizd

@ 3fETHz

24-+---Expressions Using Numbers

[FD U LBLLOSEODFAIFOEAZTADRLIC

AR—y BEEEOEL
FETAZOIEBIC (B2 TAZ®INLND)
NWTAEAEBZ (MWWTARWLRWLD)
LoOZATASLEDD

FARADEA

WD RADIC

(] aot%m%
@ 40501
® x1

0 (3E1.2%
(5]

t t

BEORSE IR FOBEED2ETT,

BRE

E R (FDANR—




éssential Expressiéns for Ex
raphs, Charts, and Tables

plaining

Kinds of Graphs, Charts or Tables

2 Wi 39 9

(2 JeEJoE R

Explaining the Structure of Graphs, Charts and Tables

F0r5  le b Kinds of Graphs, Charts
@io)ﬁﬁ or Tables

There are following kinds of graphs, charts
and tables.

0rd
@— Tables
3 i/

% 1[E7FE] Table 1:[Tie ]

RE 1k, ko> eiEnHY &4,

0

-~

RROFBICHERRIR 25
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B«

Le LA

M
iz, 79 701EH»12, BESLA T A DD
b

U

AN

2% Le
7572k, RO X D LREED

Graphs and other figures

S3iniT,

“Zu” in addition to graphs and charts,

includes photographs and other illustrations.

There are the following kinds of graphs.

/

35

#4 =7 (Column graph)

Bas
o

1
X 1[&1FL] Figure 1:[_Title ]

757 (Pie graph)

L 3
3 Figure 3:

?h%%7"57 (Line graph)

100 0= 5

onfiies (\
80
60
40
20
0

A B C D

2 Figure 2:

t757 (Subdivided bar graph)

40 60

4 Figure 4:

80

Scatter graph)
65
60 <
¢ *
55
® o 2
‘ V.
50 ry ® . 4
L 24
45
L X 2R 4
40 N . . L "
150 155 160 165 170 175 180
X 5 Figure 5:

261721 Essential Expressions for Explaining Graphs, Charts, and Tables




3 Ui

¥+2 Hi

25 125

FROHIAT &

& =0

T2 HL

Loh U

AREADIERF

FLEy Ty v DR THEREY L 3, ROL 57
Loh A 2 HL
WETHIL £ 7,

HEQ &1 ML

Title of the graph, chart or table

¥ 0 MRS T2 BHL
HRDIEEDERA
Explanation of the structure of
the graph, chart or table

F2E TLEUT—2asIlBELARR

Explaining the Structure of
Graphs, Charts, and Tables

Order for explaining graphs,

charts, and tables

When using graphs, charts, and tables

in a presentation, explain them in the

following order.

HEONADHA

Explanation of the contents shown .

in the graph, chart or table

D ¥ 01 e o UridvA g‘ﬂv)p . .
WRORFRFNAMEST, FNFNOERFHPZFHPL 71, We will use the following graphs, charts,
and tables as examples, to explain several
expressions.
( /4
3% LR AN L &3 VA ¥
x®2 FHEOAE—Xv MEREE
Table 2: Internet usage frequency of students
BEE> BB 5UMES | AlceE< 5ULMES £ Ebi a5
use every day use twice weekly | use twice monthly don't use at all total
20004 5(16.7%) 16(53.3%) 7(23.3%) 2(6.7%) 30
20014 10(22.2%) 20(44.4%) 14(31.1%) 1(2.2%) 45
20024 11(35.5%) 20(64.5%) 0 0 31
43t total 2 56 21 o 106
100% Il 2000
20015
80% [J2002&
60%
40%
20%
0% O
Fwizh o b Lad el ]
BHED 2[a,/ 8 2@,/ A fEhao
every day twice weekly twice monthly don't Use
kd L AN < - L 504 F
K6 ZEDAR—Fv MEFEE
Figure 6: Internet usage frequency of students
-

HROBBILBLFR 27
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Q%wa« ML DR

TOR (27:135) % 540w S
EDXA PR EIRANSCTT.)

BRZ T, (¥

Explaining titles of graphs,
charts, and tables

Briefly state what the graph/chart (or table)
indicates. (The title of a graph, chart or
table is stated in many cases.)

ZHE~CONTORTT,

ZORIE~ERLTOET,
B~%ZBALEEL,

Befi 1

DF21%, FHEDAL v 2 — v MEHOBREZ R LTV 2+,
ORIGIX, FHED4 v 2 —3 v MEFOBEZEL 1757
¥,

HROBEDHH

H &0

Hb@%&%
$9 5

«r\u

EDY 5 BRI TV 52 R 5] L

This is a table about ... .

This graph indicates ... .

Please look at Figure (No.) ... .

®Example 1

(DTable 2 indicates the Internet usage
frequency of students.

(@Figure 6 is a graph which expresses the
Internet usage frequency of students.

Explaining the structure of
graphs, charts, and tables

In cases where the graph, chart or table is
complicated, explain what kind of structure
the graph, chart or table has.

el Mg, ~ERLTOET.

oo

BE>efil 2

@l@c%ﬁun—tfr./%mu¢¢@4 Ay
FER R L TO 2T, |
@ORGT, Hirs—1320004 ORR, SO —122001 4

@%%%%waifo

28:---Essential Expressions for Explaining Graphs, Charts, and Tables

The vertical axis /horizontal axis indicates ... .

®Example 2

DIn Figure 6, the vertical axis indicates
percentages, and the horizontal axis indicates
frequencies by which students use the Internet.
@IIn Figure 6, the black bars indicate the results
for the year 2000, while the diagonal line bars
indicate the results for the year 2001.



F2E TLEUT—LarvIlBERRR

T U K LS  2oau Explaining the contents of
57 b4 £
Bz DOAEDHHA graphs, charts and tables
5 gjﬁb;g,ﬁxﬂ AL 1%/\ ¥ 95 State the results that can be read from the

graph, chart or table.

& lih ~A

EK#R, Basic example

Tw) IfE

N‘i, %é‘:/%;‘a(: i%i’(/;’};ﬁo'((' \i"d"o ... is gradually / suddenly increasing /

decreasing.

~Li; &Li(& \lil%"éc%'(-a-o ... is leveling off.
Nti; N‘:tij—(b \35-3_0 ... is becoming ... .

~‘i’ %{tb'{(‘ \ij‘/ﬁ{tb}‘& (,)i-t_l‘ho ... is changing / has no change.

'3(90?% 3 ®Example 3
Lo

Lot 7 » Cy
DA &=y bPHT2FEEOEX, FAIlI T (DThe number of students who use the
¥ Internet is gradually increasing. (Figure 7)
To (X7)

() AL »y y
@Qf va—y PeMHTIEAORI, BBIHITVZ (2'The number of students who use the
¥ Internet is suddenly increasing. (Figure 8)
T, (8)
5

L, ki LA »ny il Caddew
@f v &x—F v b PFHT LIFEOEII, ML CIREE T 1, (3The number of students who use the
¥ Internet is leveling off. (Figure 9)
(E19)

B B —F v b %'ﬁfjﬁ L L\%%@%&(i’ HhEH ';:'S/([‘_"ybi‘ﬁ) @ The number of students who do not

¥ use the Internet has not changed much.
higA, (H6) (Figure 6)
2 2 &
| & £ £
\ #w ® £
% . = . -3 -
7 8 9
L &3 AL e T L &% P e TS L &9 IR )
1>8—2v NFERT 224 18 —3v hEEHT5FE4EH 1B —xv NaERTE24ES
Figure 7: Figure 8: Figure 9:
The number of students The number of students The number of students
who use the Internet who use the Internet who use the Internet

HROFBICHERRE 29
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L B AT b bh L s i
®F 7 1 b DEEL, Sk oHE Eb T 1+, (M10)
hpidd 0TI A A A L
®FFERIL, 1987121330 A, 1997@@::1%5280M:7;co
A L (%48 ka
TV dH»5, :@10@?%’310%4:& Y L7, (1)

(5'The number of students from Asia makes
up about 90% of the total. (Figure 10)
(6The number of international students
was 30 in 1987 and became about 280

in 1997. Therefore, in the last 10 years it
became about 10 times larger. (Figure 11)

FDfth 300
250 ® =
o0 el
B /
=4
4 150
# Q—C/
100 /
50 (/J
0
1986 1988 1990 1992 1994 1996 1998
F
year
ki hed A 2 Lea LA b v 1 hud H B T hh ~h
10 BEAOE S H11 EEEROFEL
Figure 10: Figure 11:

Regions where international students come from

#$9 L3~A
[ FB#R  Advanced example

e

KBOWJ 4

M121%, a1 R otk b %7 %&%Tuﬂﬁ“o
WA R, MRS ER TR LT . BENE B

AT

ONTHREL ii< Y39, *ﬁﬁa %} r 1% 0.627,
T, %E&ﬁ.@@r‘ﬁc_ WA A H

13 0.394

Yearly change in the number of international students

®Example 4

Figure 12 is a graph that indicates the
relation between weight and height for
male first-year middle school students.
The vertical axis indicates weight and the
horizontal axis indicates height. As height
increases, weight becomes heavier. The
correlation coefficient r equals 0.627 and
t? equals 0.394. Therefore, there is

a correlation between height and weight.

(kg) 60
55

y-0.768x - 74.194 r2- 0.394

40

35

30

gk
height

12 hPEQGEL S ROMBE

140 145 150 155 160

165
(cm)

Figure 12: Relation between weight and height in male first-year middle school students

30------Essential Expressions for Explaining Graphs, Charts, and Tables



F2E TLEVT I avIcHBLRRE

»oz baini  RARLTA A
ﬂ 13 1, :[t(ﬁ & iy E%O) hak3 4E 4 % % NFNSA Figure 13 is a graph that indicates the
AL FALABL) 5 %) Ny average heights of 8 individual male

@E{Ziéjﬁ'ﬁ 7R F LicZ57CY. B> 7 D73 — 3R third-year middle school students in both
BANA . . s
Lﬁﬁ}i—“ or T LTwv24. BEEBOEEYEIZ158.1cm, JLiE Hokkaido and Kagoshima. The v-em-cal

e lines above the bars in the graph indicate
>

BETIX151.2cmT, 220 EFiéj{ I3 1— %:‘LE:; 1% E‘ 5 the standard deviation. The average height
in Kagoshima is 158.1cm and is 151.2cm

NnEEATLT in Hokkaido. Therefore, we can see

no statistically significant difference

ﬁﬂ

between the two averages.

(cm)
ns
200
i
150 |- T
R
height
100 |-
50 |-
0
EE BRE
Hokkaido Kagoshima

13 hPABEFOTEHEE

Figure 13: Average heights of male third-year middle school students

MEDHBAICHRELRRE 3]



HBo

Siles A

i

Ex ' ' 7
pressions for Making Comparisons
O
Similarities

1——1\\\
Differences

n {5 2]
FL¥ryF—oaryOHRTIE, 2200302 TH In a presentation, you often explain by
Hs comparing two things.

BIL X9

By 25 Th
I n 2 Lic Bl Similarities

([ﬁ] 159 g) o0 ’C%ﬁjyﬂ)}%ﬂ“ 5L 33, &O)féfﬁ% The following expressions are used when

explaining similarities (same characteristics).

AtB‘it‘BE)B’VT?O Both A and B are ...

32-----Expressions for Making Comparisons




fin

B>t

Eh 5 53,500 T,

AlFBELY~TT,

fie

e

HAREOFEEE b ek O REE Y

oV THET S E 313,

AIRBICHARBE~TT.

AiR~TF. FhICHLT, Biz~TY.

DAABO SR EEO R LY LTTO
QAAEOFEEEEOHEICHADE, BT,
@HABEORERECTF, ZHICHLT, EBEOFEL]
WTY,

V1A

ko KB %

B8 TLEVT—IavIlBERRER

®Example

Both the Japanese dictionary and the
English dictionary are 3,500 yen.

Differences

The following expressions are used
when explaining differences (different

characteristics).

Both A and B are ~.

Compared to B, A'is ... .

Ais.... Incontrast, Bis ... .

®Example

(UThe Japanese dictionary is thicker than
the English dictionary.

@Compared with the English dictionary,
the Japanese dictionary is thicker.

(3)The Japanese dictionary is thick. On the
other hand, the English dictionary is thin.

ANEADHE : K& 33,000H

RO2DODEEE AT EEL,

Compare the following two rooms.

Hh& ADEE : k& 33,000/

HBORR 33
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SECIION
VA

BlFAo

6 i

=i

© o0z

Citations from Reference Books

I 7Y DDOEIF

Citations from Websites

Expressions for Using Citations

2 2k Citations from
Kiﬂb‘bo)g Im Reference Books

n Fo L LAZA
T r—2a yORT, KRMEE O L 5 izy In a presentation, when you want to
ryigs oy use information written by others from

ot o»
DANDECIZEDY Eﬁ’ I%%&%'ﬁft Tet ik, RO sources such as books, magazines and
l 5 1 ?fﬂ’?ff/) f‘fn I\ L3, E ]j O)% 272 L LIEDDOA newspapers, the following expressions are

used to introduce the information to an

O)% zleZ bk, Z T[:?IJ LIz 2 8A, audience. You must distinguish between

what others think and what you think.

I2A

l i@é’éﬁxj | Li W | ADOLET IJ O)Eﬁ'(o In (book's title), (person’s name) says/

writes that

EESOTVET ZOVTUOET,

34-----Expressions for Using Citations




F2E TLEUT—TalvIlBERRR

l@'f?‘] 1 ®Example 1
Ebé’;@ 3 FI, Wé%@%%ﬁﬂ 0)2"( HAT (iz“,i, ?‘ ) Tanaka Yukiko, in her book titled “/zpanese

Family,” states that now in Japan, the number

3¢ o
WYL L oTwbEEDI2TVET, of children is decreasing.

Exercise questions

RDZEBEE>T, XEBOTIESL, \

Please write a sentence using the following words.

T 2 2A BED

Ok =88 OIBAOYSU—Tr] OBAOYS—< it BH10BMEEHTLS

A % 2x

lrl ADLHE] | J ‘:ckét , According to (a book’s name), it says that

Z27T9Y,

E>efi 2 ®Example 2
EDI @%}%% kB, é ;ﬁ«( & ;%ilé LTWV3 ﬁ‘EEO) el Ry e According to yesterday’s newspaper, it

says that about 80% of married women in

BEG -
V80% VTV B EFDTY . Japan are working.

L3

’ ROZEEEFE>T, XEBOTEEL, \

~ Exercise questions Please write a sentence using the following words.

O&4 LX(Times) OFXUHTIE#I50% DEBHEIET S

5IRORR-35
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174 MHSOEIH

BT Y2794 P FCHLCERSHE 2 LD Y,
FOWHMEMES LA HD 2T, COLEBILL, b b
R, Box Y EDRIIUELD 2 EA.

aL

Citations from Websites

Recently, you now have the opportunity
to use new information from websites on
the Internet. In cases where you do so,
you must clearly state where you obtained

this information.

[ 51791 ro&# (URD

lc&kBE,
EEDTY .

BSei3
5&%%%%%@ 77 %A ]* (http'//wwwstat go.jp/) &

BE. 20041 Ho AED KL, 1482750 B AEESTE.

According to (website’s name), it says that

®Example 3

According to the Ministry of General Affairs’
Statistics Bureau websites (http://www.stat.
go.jp/), it says that the Japanese population
in January 2004 was 127,500,000.

> Exercise questions

@é 0)'7 I 7"7’( l\ (http://www. mhlw .90.jp)

OEIKA@:Fi’J%ﬁﬁLi BHH 7830, KMNSS52RT, AT,

RDZEEEFEST, XEBOTLEEL,

Please write a sentence using the following words.

L
VA LS sAC) Loyss .
BIHLIY, 5’;&%( Lz LicERE, 254 FRv B For materials cited and referenced in a
) . % 33 LeoiA A N » presentation, organize and write out the
TUMIZEDT, E*+®Zlﬁﬂ@ﬂjmiﬁ' URLZ E#ES name of the author, the title of the material,

334, PEIE 2SRORYS 47R—T

t@'ﬁl 4 / Example 4

1o ke rﬁ;l’“( ;—/E‘—‘ U Leaifh ki

HHw s 1, [HEROKE], &L, 20024
wh 25 Hi¢

Sk—i, [HRoMEioEl), HAENE Susy, Ha%a

Hamilton, T, mez’ng Tools and Technologies, Academic Press, 2000
tr Lidtige ML

B AR R, [HAOHEAL (heep:/Iwww.stat.go.jp/)

36:-+- Expressions for Using Citations

the year of publication, the website URL,
etc. on the slides and handouts.

Ao My

1999 4
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el 7§

Conjunctive Expressiong and

Ui un

(1 Yo 0E 5]

Conjunctive Expressions

O isrnzeid

Demonstrative Words

o 7R 0ty A

o ADE. &)
fv%y%—yay®$f,%v1véﬁth#b%?<
oL T LA

ST o bsiE, Tk, B L B Rl e Bek o 3B

BT, 32 OR0TULLESDY 1.

ROEBUZ 200 = L #IEFEL % Crewic b g T

Demonstrative Words

Conjunctive Expressions

In a presentation, it is necessary to connect
sentences and paragraphs smoothly using
appropriate conjunctive expressions in
order to explain yourself clearly to

an audience.

Expressions for connecting
things in order

The following expressions are used to

connect two things in order smoothly.

BRORRCIGTOZEE 37
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D

FF, ZUBIC~, Ric~. BB~

=I5 1

| Expression 1

o
Eoefix
55 L XA T2 DL

FiERFERIE L ST 5.

{1

B> e 1

FElSER T 2 — 2 2 H 5 g, ETRUDICHEER
SR AN S Fo RIS, AT T2 — A BT R T, Vo
xﬁéf%k%,ﬁbétf,%&t,%obﬁ&v#Eﬁ

DD T

%52 | Expression 2

D _|

e vy R s e dA

%_‘:'\'o %:‘:’\'o %E‘:'\’o

Befiix
L Te Hh w

Higemm» 1ol Ebs b s,

E>efi2

COREDHNE3>TT, Boic, AAASHEO L
¥ EORERRL TV A 02 M 5700, BoIC, HAANH
KOIALE EOREREL T2 » 2 M50, B=ic, H
AANOBEYE L b & CRALEIBL & 5 &+ 558D
FifEE 5 0 2 B2 72D T,

38:-----Conjunctive Expressions and Demonstrative Words

First; ... Next;.... . Finally; ...

®Function

Used to explain methods and means

smoothly.

®Example 1

When buying a soft drink from a vending
machine, first, you put money into the
vending machine. Next, you choose what
kind of soft drink that you want to drink.
After the soft drink drops down, you take
it out. Finally, you check to see if you
have any change.

First, ... . Second, ... . Third, ... .

®Function

Used when having more than one purpose

and /or reason.

®Example 2

This survey has three purposes. They are,
first, to know to what extent Japanese
people understand foreign culture; second,
to know to what extent Japanese people
understand Japanese culture; and third, to
investigate to what extent there are
differences between Japanese men and
women in attitudes towards understanding

different cultures.




F28 TV T avIilBBRRR

573 | Expression3

o »

%o)ﬁ%'\’o As aresult ... .

Eoefix ®Function
3z TA VA h W bt 1o »
B EDPEEASPHBELE LT, BOKEIILALILPH Used when explaining how a previous

martter becomes a cause or reason and

HL 2
1 R - S A leads to a later result.
E>efi3 ®Example 3
»hEh L Ky i BA LA iZA el Lo L
COT7 U —bRERFCECHEAN 1()() IS AME S I conducted this survey using 100
Japanese people who live in Kanazawa city

L Uiz, %0)*&:% 88%0)1\7) b o fll iﬁi t X(j% LT as subjects. As a result, I found that 88%

5’*@i’”ﬁr S T%ﬂ%&]}’f(%y} Fou b % ATVBIEDbhY of them think that they want to communicate
5 - p - =
b their knowledge of foreign cultures.
L7 g g

with international students and to deepen

%54 | Expression 4

% & "( So, Therefore, And so
el RS ®Function
t¥3 LiidA EOCAN
BDZEDPEESRTHRLELHS T, (j(( % ZdzC L e Used to explain what is thought and done
-5 2B and/or what naturally happened following
L% E ﬁk et Dﬁ‘lﬁ EEE a previous matter that provided the

conditions or background.

lI}.igU 4 @®Example 4
G BA LA
< DHARNI, %&VC %;ﬁ P ﬁﬂgﬁ Licun by, iEH Many Japanese people seem to think that
bl they cannot speak English even though

L DI'

AR L %Z' TV%4)TY. £LT, BEA—S—IIH they studied it in school. So, I decided to
qu‘.@c: ;E(L\ APHAMNCIODS LHEETE LI THS I LIS start intentionally speaking in English to
L L supermarket to shop.

Japanese people who came to the
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ilﬁs l Expression 5

ThT

l:@-?éf}%

MO LHEAT, BOBRCIK-7 LGS 2 L 2 KB

1Rz, [OT] ERU LS 2 ERER- TV %,
B>efil5

s CB BRT Lo TORE R SAZSE L
Feo FNT, KEholeh, HA~NEZELIGLES &5
s ST,

%156 | Expression6

Therefore, From the reason

previously stated

@Function

Used to state objectively that a later result
happened because of a previous matter
that provided the reason.

It has a meaning similar to node.

®Example 5

I read many books on Japanese culture
when I was small. Therefore, I began to
believe that T want to go to study in Japan

when I am older.

ZhTid

Eoefiix
T aetbw 28, #bs 2 L2z sB8 EOYXD

wH AL

B TR LN

B>efil6
...... 2%%@,@3@ i76%0)7i795 M| &’giiLto €

to B

NTE 3FHOEBOZZ IOV TIE, FDX I BRI
BolZDTL L 9Dy -
------ ZFhTIE, uhfiLw % #5‘199 29, HbHAL>

:.“’cv;L‘ i Lf:o
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Then, Then in closing,

®Function

Used at the beginning of a sentence to
start a new topic or to tell an audience

when you are finished.

®Example 6

...In the second question, 76% people
answered “Yes.” Then, what kind of result
was there with answers to the

third question?...

...Then in closing, I will finish

my presentation here. Thank you.
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Expressions for
making contrasts

When stating something contrary to what
was stated previously, you can use the

following words.

’ iﬁ? l Expression 7
LDLIh&ED

ars

E>ef=

SR AT BN RATE At bl L)
%c#«tWQ&ﬁﬂwha%%\Maiica%fKﬁ
29 Rl T X He 2
CEREIR EOE B% Th ) IR YRRV T

Bl 7
BHOZ kN3] L&z LI
| £z % L

LHL A ThED,

EMOZ 1k Tvvz ] LA

However, But,

®Function

Used when following a previously stated
point with an opposing point or partially
different point. Also used in cases where
the former and the latter topics contrast

each other.

®Example 7

Most men answered “Yes.” However,

most women answered “No.”

BRORREIEROZEF 4]
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i A
;mﬁzwiﬁ
HONERIO - LIZTE VRS L 514
T EEE

oF

D |

KD ETH

Expressions for paraphrasing
#H8 | Expression 8
%)

When paraphrasing the content of

something previously mentioned by using
different expressions, you can use the
following words
In other words, That is to say,
l@'?éf)?f ®Function
W B
ﬁﬁ i< ‘T NEZEZRE»POIELETELDABIISCHZ Used to conclusively paraphrase the content
of something previously mentioned by
%o using different words
B>efis ®Example 8
oA A CA PR
*W@HiAdﬁ%%K%Lftfé%%h%%&ti
TF. DEV, k¥ 3 TOEBHEEDH 2 b7
WEWVIZETT,

C-\/O"CL e

FIR9 | Expression9
BziE

It seems that even though average Japanese
people have graduated from university,

they cannot speak English. In other

Bl =
%

3

Y

words, English education up through the
university level is not very useful

b 7o s Lo THI %%,

For exampl
®Function
Used to list examples related to a statement
made previously.
B>efio ©Example 9
i A P [
HARCQOSUARERN LY H Y 3. BRI, 4
BAE, w5k, WEEETT,

There are various kinds of traditional
culture in Japan. For example, there are
Conjunctive Expressions and Demonstrative Words

calligraphy.

ﬂOWCI’ arrangement, tea ceremony and




R ONB R P I MA2 L 5151, Koo Ligrifhiz

ICHRGRE

Expressions for adding

When adding to the content of something
previously mentioned, you can use the

following words.

Eoeimx

ESd 2] 7

mnﬁ&t:&uf&f,ﬁ@:b%Qnﬁzéo

FOUN
BE>efi 10
A (bt Th

BK@iiﬁﬁf&f%ﬁ%fToit,
BITUNANAD DD T,

T UA

&
HAO B,

s

DL

e kS

7 D ‘Z& 3 & 9 v &d D {b
B 11”\71~.<E’C+ \fﬁ)fﬂb’ 7:7 V‘]§ S
25, BLECECH,
B 11
brl o 4 vth
%ﬁﬂi@ %#mmﬁv@f@ofvék A@tv

BAL (6,44

iCODJUa 9|é’C 7 DETFDF %\77“%%‘(&“(( nE L, 0
J:, ﬂ\?ﬂﬁif:vi%ﬁﬁi “E‘%A%%P'\FT% LESTNE LT,

Also,

®Function

Used to add a different matter after listing
the content of something previously

mentioned.

®Example 10

Japanese cars are very famous in the world.
Also, Japanese electrical appliances are

very popular.

’ &|B11 | Expression 11

In addition,

@®Function

Used to add more content in the same
direction as previous statements although
the previous statements by themselves are

sufficient. Slightly formal way of saying.

®Example 11

When [ was in a trouble because I could
not read Chinese characters on a map, one
young woman came to me and told me how
to read the characters. In addition, she
offered to guide me to the place where

I wanted to go.
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15

Eoem=

MBI s L RATHOC L 22 5, BUSL
Fo
Eefi 12

COREOERY G, KHEOIZ S »EM L ) B B LB
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Moreover

®Function

Used to join additional statements to

previous statements. Formal way of saying.

®Example 12

From the results of this survey, I found
that women talk with their parents on the
phone longer than men. Moreover, 92%
of women answered “Yes” to the question
on whether they have written a letter to
their parents.

Demonstrative Words

“0”and “ko”

In presentations, you use the expressions
“sore,”and “kore,”as well as words that
begin with “50” [for example,

“sono kekka (as that result),”

“sono koto (that marter) ”and so forth], or
words that begin with “40” [for example,
“kono kekka (as this result),” “kono koto
(this matter) “and so forth] to discuss topics
previously mentioned. The way of using

these expressions is as follows.

Demonstrative word that
begins with “so

A demonstrative word that begins with “o”
is used when you assume that the audience
is hearing about the topic discussed for the
first time or that the audience does not
know much about it. Also, you as the
speaker feel a psychological distance to the

topic of discussion in many cases.

| e
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U Se ey s a v T (B ol RROC L
B Th TH0] K E) 25 LiEdY $¢A.
Thug, [H) 7o CHERO T LIS, BELTVH AL B
TUBADMAH L HoTOD L B HET I LERPLT
Fo

E2E TLEYT—IavIilHERRER

®Example 13

From the results of the survey, I found
that there are many Japanese people who
are bothered by the fact that they can-
not speak English. Many experts have
pointed out that the cause is found in the
system of English education in Japan.

Demonstrative word
that begins with “ko”

A demonstrative word that begins with
“ko” is used when you as the speaker
feel close psychologically to the topic of
discussion or feel that it is located right

next to you.

®Example 14

When I was a high school student, I
home-stayed at a farmer’s home for two
months. From this experience, I became

interested in Japanese agriculture.

Generally speaking, demonstrative words
beginning with “z” (for example, “are”,
“ano” and so forth) are not used.

The reason for this is that demonstrative
words beginning with “z”are words which
refer to matters that both you as the speaker

and the audience know well.
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Presentations and Slides

When giving a presentation, you show
slides as you talk. You prepare the slides
using software such as Microsoft Office
PowerPoint, and then use the slides in
your presentation after connecting a
computer to a projector. You might also
use an Overhead Projector (OHP). When
delivering the presentation, if you use
slides that are easy to read, you can
effectively convey the presentation’s
content.

Slides used during one presentation include
(a title slide,

@slides for the main body of the
presentation, and
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3slides with information such as citations
and references.

In the case of a twenty-minute presentation,
it differs according to specialties but on
average about 7 to 15 slides are used for

the presentation.

Format of Slides

Each individual slide basically consists of
a “heading” and “items.” Most “headings”

and “items” are written using “itemizing”

as shown in Figure 1.

Itemizing/ Using bullet points, etc.

Itemizing is often used in slides.
Itemizing is a formatting type used

to list items in order. It indicates the

order of each item using numbers such as

1,2, and 3, bullet points ( * ) , or other

symbols (W, exc).

},& BAOHE

« BEEZ, HiicEENBE

3 -A7 OHASHD
e LB, ELoO7EIRLS

e EHIE, W3 TAEAFOA—MIL

M1 254 KOEFMALTA

Figure 1: Basic format of a slide
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The following are formatting types that are
often used in itemizing.

®Nouns (Examples: “Japan,” “Weather,”
“River,” etc.)

@®Noun phrases (Examples: “Population in
Japan,”
country that stretches from north

» «

“New problems,” “Narrow island
to south,” etc.)

@®Short sentences (Examples: “In winter,
“There

are many mountainous regions in the

it becomes 20 degrees centigrade,”

country,” etc.)

* These sentences are often simple
sentences. Long or complex sentences are
seldom used.

@®Only the ending of simple sentences is
omitted. (Examples: “The area is

one forty-fifth that of Russia,” “In summer,
it is forty degrees centigrade; in winter, -20
degrees centigrade,” etc.)

Organization of Slides
Used in Your Presentation

Title slide

First, the title of the presentation and the
name and affiliation of the speaker are
written on the title slide.(Figure 2)

After the title slide, there may be another
slide outlining items to be discussed. (Figure
3) This slide makes a presentation easier for
the audience to follow because the audience
sees the whole content of the presentation

/

before listening to it.

OB B

| BUAREFELSS—
A BPH

» BEO#HE
. BROAD
« BEOER
« BEOX{E

M2 FEDASA K M3
Figure 2: Title slide

ETEEOZSA N

Figure 3: Slide outlining items to be discussed
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Slides for the main body of
the presentation

Slides for the main body consist of a
heading and items.

B Headings

The heading briefly indicates the content
of each slide. The heading also holds
important meaning to make the
presentation understandable.

In a heading, nouns or noun phrases
are used in most cases while sentences are

seldom used.

Blcems

There are about 4 to 5 items placed in
each individual slide. A slide appears
easier to read if one item is around 15
Japanese letters in length. Be aware of the
font size of Japanese letters.

M1 cvels

As another characteristic of slides, “levels”
are worth mentioning. By changing
levels, it is easy to understand the relation
between items such as “concepts and

concrete examples” and “cause and effect.”

i ikA Th L) Bh »

BHADGHIIY~ Japanese traditional culture

oL
N
.......... % / Flower arrangement
3 F)

A8 Tea ceremony

4

.ﬁ B A #h3E

= BFR, @itcREVCEE
ceow BHIE, W3 7AFEAFOL—PI
cALT7OWASHD] e

= LHE<, BLO7RIZLE

A EF

.......... B Martial arts

W% 5% Y LBUNE, I you scldom do physicl execses |

&t

.......... j‘\‘é / Gain weight

""""" ;}}Eh’?'ﬁ“ A E)/Tlreeasily

7Y R9 < 72 5/ Become sick easily

M4 BEEOHBASA N
Figure 4: Slide with levels
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Wl Symbols

In a slide, symbols may be used instead
of letters. A typical example of a symbol
is an arrow. A slide is difficult to un-
derstand if complex sentences and long
sentences are used. If symbols are used
instead, it is easy to see and understand.

/

pEEowE

s BElE, Wt RECRE

« BRI BITAREEOA-RIL
< FAUDDIE2SHD
-BETOM4SHDT
A » FRL T ORI

ADEENE<OS

™ m»{’{ .igmw* ----------------- s
........ mp FECAOEmELT.

1 2 o5 2% —_ =
5 EEZFEO/ATA R
Figure 5: Slide with symbols

@%%3‘2%&@174 F
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FLEY T2 a v ONT, KoM HEOL 5 Es
DANDECI b DL EnS, HREH-2L 213, BF20
:&%&Z&Uh@&bi%ho7x7#4b@#4b@%
HOBE bR UTFo Mo BT, 2070 ALD
SAFEEC LA DY T, 27, BROASA Fii2
LW TECC LD 2. BFRIELTY, AAOE
CLLEROROELLC LI, BFRALAGZRY § 4
»

Slides for references

In a presentation, when you use information
based on what others wrote in books,
magazines and newspapers, you must

provide a citation. It is same in the case of
information obtained from the websites.

The source of the information that you

used can be cited on a slide in main body
each time you use it. The sources can also

be cited on the final slide as a list. In any case,
you must distinguish between your original

thoughts and others’ thoughts.

~
55 X
= EFEXREE (20032-) [ExEzE=
AL... 2003/04 - E*b‘hi)‘%‘r—‘?jz’) 18
o
« ABEITHAFUXABEERNS ..
WBHES T
http://vm. mofa. go. jp/ofaj/wor id. ranking/men_o. hitml
9

M6 BEXHASA N

Figure 6: Slide for references
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Design of Slides Used
in a Presentation

When you prepare slides, their design is
also an important element for making
content easy to understand. Key points
of the design are size and font of letters,
the way colors are used, animation and
so forth.

Size and font of letters

For lettering on slides, you should use
larger-sized fonts to make the slides easier
to see from a distance. Also, it is effective
to use block-shaped fonts and to change

the color of letters.

Color of the background
in slides

You can use many designs and colors when
preparing slides with a presentation
software program. Because everyone has
their own personal preferences, it is not
easy to say if a darker color background or
lighter color background is better.

Still, it is not good to use too many
colors in an individual slide. Also, you
should pay attention to the combination of
the color of the background and the color
of letters to make sure the slide is easy
to see.

Photographs, pictures,
graphs

When you use photographs, pictures, and
graphs, the content of the presentation
becomes easier to understand. However,
in the case of slides with academic content,
try not to include unrelated photographs

and pictures.
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Animation and sound effects

You can easily add animation and sound
effects to slides by using a presentation
software program. It is sometimes true
that the presentation can be easier to
follow if you show items with animation.

On the other hand, the content that
you want to convey the most might
not be conveyed because the animation
became a distraction to the audience.
Therefore, you should not overuse
animation.

Also, you should avoid using sound
effects in academic situations.

The flow chart below summarizes how to

prepare effective slides.

251 KOWEH

Organization of slides

FEDASA K, AXDASA K, BETHOZSA K

Title slide, slides for main body, slides for references

PSRN CEM 20 5 %EIC, 7 ~15KRE

Number of slides

About 7 to 15 slides for a 20 minute presentation

1 MORASA Kiz 4 ~5 DOEH

4 to 5 items in one slide

AZ71RDIE
Number of items
in a slide

15 FHIE
About 15 Japanese letters

E 35
1 DDEEDOFH
Number of letters
in one item

FLEDRBRFZ K
Types of expressions
used often

BiEx, L7v4FE, BEXPENY

Itemizing, nouns and noun phrases, simple sentences and short sentences
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1. You will study essential vocabulary and
expressions for giving presentations

~' ~ entitled, “My Country” and “My Town”
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iR o 15 Ut Z3el 0 oa entitled, “My Country” or “My Town.”
3. [ROE] [ROWT] ORROMMEHMKL, 2514 FO

{',F D) 7:7 W ;’é‘, F2T, ' 3. You will.u:?ders.tand tfxe organizati(:n for
a presentation entitled, “My Country” or
“My’Ian” ind will learn how to prepare
slides. ' ‘
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Geography of Japan
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Society in Japan
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Climate in Japan
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Writing a Draft about “My Country” or “My Town”

2 3A

E 2&0)1{!&2 Geography of Japan

- wua Vocabulary and
Q—g_tlitifﬁ expressions

e 9y

V’/Tﬂ(ﬁ Ok

Japan is located to the east of continental

] - HYUET, e

SpNFs
jtﬁﬁﬁ Japan is located in the

Northern Hemisphere.

E%@ %‘: kai;g* 7§§ 5 L} i'a'o The Pacific Ocean is located to the

east of Japan.

56-w- Preparing for the Presentations, “My Country” and “My Town”



FAE VWAW\ALRTLEYT—3Y

BAD

= A [ib ),%iwlﬁ } _( _d- Japan is surrounded by the sea.

To the east of Japan is the Pacific Ocean.

Ri& XI#*

BEDTEFPRE
Related Vocabulary and Expressions

Odt north OFF south OF east OF west -
Okl&é continent O7>7 Asia O3—0Ovw/N Europe Odt7xU#  North America
Oﬁ?)( V7 South America O?7U7‘J Africa OF—AXbrZ1J7 Australia
OX¥%  Pacific Ocean Ojcﬁli Atlantic Ocean

1 > K% Indian Ocean OﬂbﬂP,ﬂ; Mediterranean Sea 077!:7,133 Arabian Sea
OZi& Black Sea Odt¥E Northern Hemisphere Omsk  Southern Hemisphere

2 RA 12z z»
b \ g Japan (Italy) is a long, slender country.
E K‘i |i fsﬂﬁi(l o . BB :I @-("To Italy (Japan) is a country shaped like a boot.
1273 - RSDODKH L=/

Related Vocabulary and Expressions

R

Ok‘éﬂ,\ big O/J\é(,\ small  O#i&EL long and slender
OB<DO &S L% L shaped like a boot OE’E%%@%’S: L7 shaped like a rooster

12h Hh &3 FANRIFE A=}

é Zka)ﬁ*ﬂti 37hH ki '('3‘ The total area of Japan is 370,000 square km.

E K"— ‘i 25 WA There are not many grassland areas

£ oA |i '%75" 7’:—_ <éh :| & L) ij-o There are many islands in Japan.
E}?b 5*") &Ljiﬁ/bo in Japan.

67% of Japan’s total area is forest.
] —6:3—0 About 30% of Japan’s total area is plains.

Dk 28 7°/o7f) %E’H‘
D ~ e
iR [:’f'J 3 Elp
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Chapter 4: Various Presentations

&E@ut@biﬁ A ———
Related Vocabulary and Expressions.

O.% ‘island Ol mountain  OJi| river Oilzﬁ plain O%’fxﬂ( forest OEJE grassland
OWiE desert OY+> 4L jungle OKHE rice paddy O vegetablefleld

S e

2 1RA

HAR, 2—23 7 KBORIEH 3 MECET, HH
3705k CEl % m A=k v) CHLTTo AELEBI4DL,
ff@v%ﬁ%OOO CHvdh 3, jté%w.%@f%%ﬁai, iEﬁ
SAEHEE, AN, PR, LN CT. SRR ACTRE, P
fE3 WA i v Y, WS FENHY £ T

Bﬁum# <f HEDGC7S—t v P BHEMTT, He
Mefztbhrh 34, HAOPLEE»GHE T
BHEOL Y CHmCILNDY 25, TF» 6 BADNLE]
T, TONATNBRERVTT, 20T, KNWEBEHVREEL
T,

FER L, @( L EZAHY 2§, BEMTICIIAKHS

MndHY &+, MavHEOHLHY 225 HUBERD 2

Reading material

Geography of Japan

” ,) = continent
%@;E:L\ 10ng and slender
< iﬁ 5 area

X,_T',zﬁ Pacific Ocean
Rk forest

ﬂﬂ. map

EP;L;: . center
BHEDELDIC like a spine
;%'h . flow

;k njjé%i'é hydroelectric power
%é?‘% to be developed
EF% plain

'%i% agriculture

E‘t?'%: zone, region

Z J(EH rice field

’:‘ﬂﬁ vegetable field
7?? forest

wood, grove

:EJ% grassy plain
DHY A, LIFEDOERMA I, BHEPHY 27, B dairy farming
e stock farm
I HEE s60EPHOmECONT, Bor®RER-T, \ |
W Decseasions &S T REEL, |

about the geography of your country or town.

Please use the expressions you have just learned to make sentences

Yo g Preparing for the Presentations, “My Country” and “My Town”

.
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- iZA Ly Hb

2 EZKU)H:%’ Society in Japan

i) ifA

TEIEERE Vocabulgry and

expressions

é % 0) |:x|?| Li %’:] J 1 t% 2 %%XTTO i};aprllz population is about 120,000,000
* I:I @F ‘i 173 Ck% 338*/ k[ﬁx —(-3- o The population density in Japan is about

338 people per square kilometer.

%338/ - [1ALNESFOA—NLEY338IcA ] EEHET.

1A

B&ﬁd)gc‘:la’cbﬁiﬂ
Related Vocabulary and Expressions

=

o

A

oXo population OXnmeE population density Of - B&Z approximately

25§19 2o o
= IEA N E \ In Japan, the industry is developed.
E KT ‘i [ E!;%b‘ %L bT L ij—o :l In Japan, the commerce is prosperous.
D EHATY,

+ BB & IE 0
Related Vocabulary and Expressions

OI% industry Oiiﬁ'% commerce O agriculture Oi‘f‘¥ livestock industry
O#ME  forestry Ok marine products industry OY—E2% service industry
O#iZ mining industry OB%5 trade O%ETS to develop O&ZMATE prosperous

s

KR DD/ [FADOE] [FADET |59



Chapter 4: Various Presentations

AN L P S Reading material
= _ o
RAW-BEROH= Society in Japan
I 3A L B FARALA Hi Lk LAY
HARDANIE, MIEB2THATT. ASVEICS A LA/E;];,; . population
vt T S RSt , AD?’%E opulation densi
DAFHEA TS 10, ADHIES 3¢, #9338 A ki T, T s
AARTEPHEPF—CAER EMNREL V2T, BX commerce
5 ) 55, :f:l:l% service industry
N2 I KEBHICEE Y 23726, REHTEAONIC~NAS %ET% to develop
CTTo ENTHBOMENE KoTLEV 2T, 2am big citis
' %%é to gather
' Z“t#jl land
124 price
>, { EN L i %5 01 FA 2%
«: HBRIZOEPHOHRIIONT, Bo7RREEST,
wYas sumes neentennmns e M ENED & S Jee W

Please use the expressions you have just learned to make sentences
about society in your country or town.

6+ Preparing for the Presentations, “My Country” and “My Town”
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[

EZIK(D'_ fli Climate in Japan

Uiy A
AT o 3] Vocabul_ary and

expressions

el .M:D

é %‘:‘i%éﬁb 405 b}i'a— %, E, *’k X '(é'a—o There are four seasons in Japan. They are

spring, summer, autumn and winter.

. I3 ub kAU » . o
:/yjj ,'_k—)b'( [ ¢ , ’ﬁﬂ;‘i—ﬁ q:l , 5 gs (,) gb (,} The climate in Singapore does not change
much throughout the year.
FtA.

i RA e

E K‘i, %%%ﬁé??o Japan is in a temperate climate zone.

BEDT &(E RS
Related Vocabulary and Expressions

3 2o

O season Osnf@ climate O% spring ®) summer OF autumn
O’l winter O%% dry season OmZ rainy season Q,E“* temperate zone
Oﬂ% tropical zone Oi?ﬂm subtropical zone O%/8%  arid zone

o

OF%F frigid zone O#F&®  subarctic zone

93 &

L5 219 2o B I It sometimes snows in Tokyo.

i:ﬁ—(‘\‘i [ tgt§ Ei) Ii% )i—a_o ] It is often clear in Tokyo.
&< BhET,

BB &I 0EE
Related Vocabulary and Expressions

O@Ej snow OF rain . i
OEN% tobeclear O£% tobecloudy O torain /snow

KEDFHDORE,/ [FOE] [FADHT ] +-61



Chapter 4: Various Presentations

%‘i t—tt) %L \-("'a-o It is very hot in summer.

BEOTEFPRE = }
Related Vocabulary and Expressions %

O%L\ hot O%L\ cold Oﬁ%’»b\ warm O;:,%l/(,\ cool O%L%L\ humid

S

N Reading material
BB Etd)mﬁ?ﬁ Climate in Japan
iz 3A 2o bHE & 3 o
HARIZIZZE»4-oHY 31, %, g%k, gf“To H A ?Aﬁﬁ . season
S e e s : o - @%ﬁﬂi temperate zone
‘i( 'ﬁ?\.f&fj‘b) %EHEL\.Z;C@T jt&ﬁf‘if:t‘“\/bg WE(/\ longandslender
BELb bk o= n
Wi, Bl HETLELOOTTY, MMigscTLE B poibedificmnt
) j(fF:?ﬁ{J the Pacific Ocean side
POEIATT, 270, KFFEME HARBH TS R EH»E- 1;32_1%‘;5@] the Japan Sea side
T, BABMTRLCE5 2 s AR 24, o diate

] b?&t@lil’?ﬂﬂwmﬁi(c_om'( B EBHEEST,

Exercise questions Y ;&ﬂ; ) —C- < 7:_ é (AN
Please use the expressions you have just learned to make sentences about climate :
in your country or town. t

62-++--Preparing for the Presentations, “My Country” and “My Town"
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_ n r*‘L\o)@J r*‘L\o)H‘” ""O("T Writing a Draft about
fﬁi&i( “My Country” or “My Town”

25 BriiTA S
Y@M . 0 B]TC DOWT, TN TEH-IERBEP/CLH Please use the expressions you have
learned so far to write a draft presentation

l 5 f’EB'C % %l« C T3, about your country or town.

1 e

| FADE FhDHT [ ]
|

’ DHTE

DEIE
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Example Presen

Z tations
My Country» o

and “My TOWn”

@ /T cADRRTHOE NS L

Nguyen-san’s Presentation “My Country, Vietnam”

O A DRETHOR Eli

Takuya-san’s Presentation “My Town, Toyama”

o Uy

z;!:yué A'o)%i Nguyen-san’s Presentation
HL\GDEI ANhF L] “My Country, Vietham”

FEY AR X, XMF2h Nguyen Mai-san is an international student

3 deaag e from Vietnam. She prepared slides and gave
P sl oy B S ,
LRICHPETT, a presentation about Vietnam.

T V/E3AIR, R FLIZDWT,
254 FofEsTHREL 2 LT

64-++Example Presentations for “My Country” and "My Town”
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= konT, ®RUET.

BUWXKEZZE 42—
gy 24

&F, ARFLOHBIEONT, B
”Wlﬁiwmﬁ g LUET. ¥nh5, RhFLOHE,
oR M ADHE L BELLELET.
0N hFADKIR =
oNhFADX(E

oNbFADHE

2

¥NTlE NFLAQHECONT,

* NPT LADHE @y HmLE.

0 43 KL FEBICHBMEL : RRFLE AP RIFEBCHYE
S$§% l./f:e 12Z 0 |G 15 Q=

o ik 7. ME\STEEEETT.
33 2AFAFOA—BMIL

EEEH3B2FESFOX— LT
9. BAIF37.8FESFOX— LT

IS5, BAEUSUNSVETT, B

FECELTVET. JIE20cd. B
+OFEE A S RBHTT .

(BAF378HFA+FOA— ML)

o M, BICELTWS, ¥k,
Ne&0,

o EtDELIE, HHk,
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Chapter 4: Various Presentations

L% 2 H

RIE, RRFLOHEEDNT, Hi
LET.

RhF+LOAOR. #7,655F5 AT
AOBEF1FEHFOX— bk ILSBRELUR

RN phFLDHE

o A0 : #7655F A
o AOBE : #5231 A/km

o ELEE
B 231 A ¢F -
KOYYTAE
o InEgaaEcs. = FI¥t

MRz &

BAT, ELLRAELTT.

A4

RhFLOSRER EYA—VERET

(@) BEsEcT. mﬁu@u@z Jee
o 0 EVA-VRRT BESE. : Zlt SEANELENET.

B o msoELOC temeT b \ Ly
% SBAAEYES, - N/ A HeBI0EBICIE, BEND
ad © AL/ MDHB) L s L -

g L UFETR—FIUAGIEONHICE

B h—F3 %) ] ; MEEEENGBLET.

Eﬂ:li‘iu — EELEE

REFLOZIEDNT, BEELLE
7.
T EBINFLET, XZRT

o §iE:
Al ol W77 R DN TOET.
o ERORHIE, LHAZ<, 80%%
lsieoe EHTOET.
HELBA REDERE

KB CEROEETT.

AATEDITHEEL TS

66+ Example Presentations for “My Country” and “My Town"
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o HLy

BRICA R LOBEICSNT, 58

oo | RhFLOHE

oNrFLHIEORY
s BREF-oRYEo-BETHE
o BEAECT, HFYEE
= WAEUMRELLT, RE-BAZAL
—BXRAIZARLHD

19 3

RhFLEEE, FENROREES
FTOETH, KIEE<T, SolEL0
ZVET. BEUECHUELAL, B
FNE SAE>THBDT, BENT
¥F. BESNWTT., BANCAGTAG
LEd,

o019

CNTHIOREERDLUET,
HEEh, HUANRFLICETICET

FUANMFLISERZE TSN, 1 . <EEL
oo 3 o
HUMNESTENELS, HlUMES SV UL,
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Chapter 4: Various Presentations

o U

E&éﬂd)%i Takuya-san’s Presentation
*.L\o)m r LLIJ “My Town, Toyama”

ﬁl\**ﬁ% A, ]é {Ji]j(;g)?x:g Suzuki Takuya-sanisastudentwho s

studyingin the faculty of economics

i%ﬂ € '—%L"‘;‘\iﬂ‘: TY, at Hakusan University.
re ® R : X
sk S AL, OBV T, He prepared slidesand gavea presentation

about hishometown, Toyama.

254 FelEo THREL 2 L1,

bl B¢ A v » K gL 7R ¥ 2 R

HhIFELASEFLBORAER T

f & T,
rlﬂ\ﬂ)ﬂﬂ = T onns, AomEk [

© 2

1 120

B~

13-0:9

T, BRUET.

BIKHEEFE
LT

N x5 =LO#HECONT, BELL
o £, ¥NH5, ZLOHS, ¥OHe,
i SR X EFESWTHELLELE
o Bl AOCHS
oBNEE IR
o ElIDAL
oFsth

MRERNSEN  &0ER

68 Example Presentations for “My Country” and “My Town”
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FgAlELTND

o dvElEiE. B, mm%m
o BLIROERE:

#94,247km?
o EWMOmEE:
#91242km?

| ORI

BlOAQELHS

o BIUROAD #1125 A
o BIUFDAN:M425 A NS,
o BUFPELROER:
EHOLENEE,
CLREEDA,
SRR, BRE
KERLSHA,
Fa—~ulORBLES.

HEGELOFa—)vT

.ngmmﬁﬁ

o BXBELR
-—EEELT, BKEHFZL,
- REFEHNEN,
s —FZELT, BENSL.
o THER
-BLEVODIZZ2A  $B2C
-RLVELDIZ8HE #H27°C

B/AE VAW ALRTLEYT—aY

o Hi

¥NTlR SLOHECONT, 368

=IllE, ELRQBRFHERTT.
=118 &, A ORRIETELTNT,
ABHCELERTT.
thiicizEnGLY, Bl
7. BRACEENEHETT.
=EQERR#4,247 FES 0
A=k LTT. (055, ELHOEHE

(& #91,242FAFFOX—EILTT,

28 L H+2HL

R, émmlutﬁﬁk?uzﬁ%
LET,

=lEpA O, W112HA, =l
OAORK 42 FATT.
THELGNEET BAS [SLO
®| NEATT, TETEEINATT
L, BACEENT VSR, %%e%

AEr)

&
e
s
>
(
Nt

______

& 2EMCEELTT.

AT & hA »A

Eor 7 {53 a¢@MP@z ZE
BKBHEC, BICRCTASOONE
T, FEEBUTT.

BEE0OG2AT THREAW
2C, BEBLOMNSAT, THTEA
#27CTT. TAZLOT, El )i
EBONTOETA, FHSEA0TY
Tz dBUEANS, LR
EALEERET.
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Chapter 4: Various Presentations

oo | ELOXIE
IFEEZA) (FLrodEA)

SIFERDS, BLOENES
2EFESFNT, BEEESRECELTK,
BE, TOREFNAT, E-1- B
DRETEELTEY AT L, e
FeEcA
—IFEIAID, 2EEILH->TUT .
SFILLEDERY AN L RE,

PP ‘ F 8 Qy

o BllL BlEEWLA BEOXIEE
BoT. #EUTELHEL

o HEEDLIENSHAT, 2EMIZE
BGECA,

HFU-E, T

70--+---Example Presentations for “My Country” and “My Town”
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imm ENSHABLTIN, Kk
UH< [RESA] 3 BLOXIEIC
f%u BEELEZTOET,
[mESA] 14 2EEFRT, &R
ElCEREBLTHEE LR, ¥0T,
BE, FUREEHNT, ForEsdH
R, ¥OHREHREEI>TES> T
Uk, COR®, [EE2A] F 2
BOC &AL H>TNT, ELICHU
Uﬁw&ﬁwiﬂibto%wzcﬁ
BHEQEILQELDFEIC SIS &
EONTLET.

]H

2lld, EABVECZTIA, BE
DXL AER>TNT, FELTERATT
T, BEEOTEASHAT, BAGE
37T,

FaEh, HU—E, BLCETICK
Z<REL,

BUAESSTNE UL,
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Various Presentati
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Chapter 5 Objectives

secialty” or “Specialty T will

. o : \ : . - " . - . e E ‘ 5
2 TROWH]  Taaisnnosum] ofEorne  SebfomNovor andwil ead dhaced
e , . reading material. ;
EX®&ES 24, .

2. You will write a draft for a presentation
entitled, “My Specialty” or “Specialty I will

&4

BEL #A LA 37 s - oo
3. (RO © [z oEREM] oRkoMke 0 fomNoven
Iriﬂfg% L 24 F G)»ff‘g ) %‘ PENE g, - - 3. You will understand the organization for

a presentation entitled, “My Specialty” or
“Specialty I will Study from Now on,”
_ and will learn how to prepare slides. ’
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What is Your Specialty?

244 B

O=rr

Technical Terms

ie L)
=24

Reading materials

| 1 E3S LT

é%@%?‘%c:ov“(, H5HWNIT,

BH oL THIT 3 Ho
N3 T BE LR RN B
Pt mLERoEK- L KELOT,
Fo 2LT, 2AM5
POSRTRY 2T, £
LA,

Eﬁbé’?ﬁo’(%bziﬁ“o

:ﬂ#%%fﬁktfv
Zig, i#%ﬁﬁ%%iﬂ%ﬁ

#LP$W®%§KOPT%¢g@
INHOEAEMIZOVTHRN
@ﬁm%%hfﬁ%%ﬁﬂTé& FRONE

Lwh 16

SECT|ON

‘P9 |

Preparmg for the Prese
“My 5pec1alty” and

Specnalty I will Study from Now on”

Ntations,

O (o s
% REF | I DT N EEL

Writing a Draft about “My Specialty” or
“Specialty | will Study from Now On”

What is Your Specialty?

In cases where you explain your specialty
CRLHC ? or the specialty that you are going to study
from now on, you must first state your
university and faculty affiliations. In some

bdHY T, R,
-3 Lk

cases, you also state the university and the
faculty from which you graduated.
Differences among faculties, Master’s
programs and doctoral programs are very
important, so state them clearly. Once you
do so, it then becomes much easier for the
audience to understand how you can speak
on the derails regarding your specialty. Also,
in cases where you state the specialty you
will study from now on, the audience will
find your presentation more interesting if
you explain the reasons why you chose the

specialty.

72:+-++-Preparing for the Presentations, “My Specialty”
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ﬁ% T Ma‘ﬁb’ﬂ\i’d'o

ff"lﬁﬁ I375: $¥b$b7’to

RED | msoangy HETT.
SAER0) 4%

gt imieg 2@ | OO

kg EHEIED 154

Related Vocabulary and Expressions.

B Faculty of Fine Arts O

VA ) 2l

Ol

Ln)

Ofetiz master’ s program Ofgtapie*
xfEHid [1EHhe] tnzhtltb"@")i@“o

R

OAY?B Faculty of Humanities O?Sziﬁ‘f:f“—%ﬁ Faculty of Education
O,fili Faculty of Law ORESHB Faculty of Economics Ofiié‘ﬂ Faculty of Science
OI% # Faculty of Engineering OESH Faculty of Medicine OB Faculty of Dentistry
O lnE|3 Faculty of Pharmaceutical Sciences @ LU Faculty of Agriculture
i Faculty of Music

OZER faculty ORFFAE research student Ok—?—l!’*' graduate school
doctoral program

I am studying in the Faculty of Engineering
at Hakusan University.

I graduated from the Faculty of Economics.
I am from the Faculty of Medicine.

I am a forth-year undergraduate student.
I am a research student.

I am a second-year graduate student in a
master’s program.

I am a first-year graduate student in a

doctoral program.

Ry,

AR
i, [#FFE] v
pE  h
BTHLL

r 54 £ HL
HAOEoCTHAT S L 2
R B B B

5% kxR H SR RIREL T,
I, b YRTVTT,

When you explain about your specialty,
it is easier to understand if you first say
the name of the larger subject area such
as “Field of Education” and “Field of
Pharmaceutical Science” before saying
your detailed specialty.

FDFFI

bEL wA bA [ﬁﬁml—?— ]_(.3_ ;

ERE
bl Hu e A

AHTNDDEREME, BEFTT.

My specialty is Mechanical Engineering.
My specialty is Fundamental Medicine.

The specialty I will study from now on is
Business Administration.

RED-DO%EG/ [HOBFI] 73




Chapter 5: Various Presentations

£l
ﬁ ‘: I am conducting research specifically on
. £ 5 3—‘<‘| Robotic Engineering.
O 7_’[( b4 "Iq— I'am conducting research specifically on

C{ B B e BA TA T2 A En)

E %§§t§<ﬁ E ﬁ% : ‘:m% [/ _( (’ \i-a- . International Accounting.

I'am researching specifically onVirology.

B> ®Example

BHUCHC o33 55

HEF >FREE >N HEF Education>School Education>Preschool
RUMC LIIPINC B EILIED Education

Sebe> WS> By

Pharmaceutical Sciences>Pharmacognosy
>Medicinal Plants

(] s5208Mo0T, &£, ZhhSHXEFIZONT,

Exercise questions 1

2. Doedestinsl | BHICEOTATSEEL,

Please write a brief description about your specialty or the specialty you will
study from now on.

T4 Preparing for the Presentations, “My Specialty”
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HFMEE

2hbh AP o)

BRI OEMOFELCNER ST 5 F b1, BELE

£
.

EEHSTHAEL S, ,

3 RS, $07®ﬁifi%ibﬁ&%hiﬁho$
MAEEEN2 b, RO L R AENDH Y 2T,
Y v %%ﬁ%&a@vl7ﬁ4b%ﬁa
@::ifi i (Japanese Scientific Terms) %7~ %

(2 4 0 3 5 0, Y% (Physics), %%iﬁ

BB T % 8 (Mechanical Engmeermg) G

#i (Electrical Engineering), ; "? ##% (Agriculcural
# 54 (Odontology), -UELS4 (Phychology).

!;¥m<u%mmg&gﬁﬁ%3nfpi¢n

(Y {EPT= 33 B3

(Astronomy),
2 ) HY
LA

Science),

EEE WABWARTLEYT—ar

Technical Terms

Let’s look up necessary technical terms to
explain detailed content on your specialty.

It is often difficult to find technical terms
in a regular dictionary.
There are following methods to look up
technical terms.

@®Visit your adviser’s website and his/her
research center’s website.

@®Scarch in the technical book series
entitled “Japanese Scientific Terms.”
(*%Terminology books have been
published of “Japanese Scientific Terms”
series on subjects such as Physics,
Astronomy, Mechanical Engineering,
Electrical Engineering, Agricultural Science,
Dentistry/Odontology, Psychology, and
Linguistics.)

®Look up terminology in technical
dictionaries.

®English ®Japanese
i 2AZL \,‘»")1
5l 1) metal fatigue ERES

?’;”U 2) chromatography sAv kIS T4 —
o ZIHhp{ &
f5 3) agglutinative language ﬂagggn

(2] suarb&E>EFIRBEEBAATHTLIES,

Please look up the technical terms that you use often.

@000 06000
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THIEL TV 2T,

Big, 20014612, 4> Fae 7 oksomsifsiss
BELE LI, K¥ETR, HADERFOAZ (1) OBk
PREL £ L1,

BELTH O, BUEELy 24—, AoRGhost
WL RSO THIEL T % L, BSscisnr
HRMED, NCHT 2B e R~ 27, BET-40
FORBDFY Y v 5 LR EOME b o d L,
BEXH  ESEH (2004) [EROBEEME KSlik

w3

S HELTWBZE

bl

A, Ai 4/%2//®@KQEAE@%% HeHE
%%@&Lfﬁof,%&fvi?o
BLEERE, A FIva (CD), zus (Cr), 8 (Pb)
TV, HOmgeMY ML T, &Bs¥ T, BHic Ik
BrLT, BEPAZEL T,

SR, B THYT 2 RO T OWT, HFIY
LAt 7R AQRESRM LI EDXbY 2 LI,
b, KREREONLRET, BEAVEY THD,

FY) TFAR (TBT) 2DV T, ﬁﬁ%ﬁ'é?%fv%
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Reading material
—My Specialty

Field of science

What | have studied or
researched so far

R

I#ﬂﬁ
iﬁﬁ
/ﬁvﬁ'%ﬁ
$¥TZD
EAVES
ZZ’

,/;J*
EUETZD
*su

it

5 #A

A%

environmental
chemistry

industrialization
the present day
pollutant

to graduate
canned food
tin

density

to measure

air

toxicity
pollution
analysis
method
development

references

What | am researching now

IR
R
HXUL“ET
%ﬁ‘é‘é
*ﬂk‘d‘é
@7)@'
/}EF

il ET%’)
ﬁ‘*%

BIEAILEY

seawater

heavy metal
shellfish

biological indicator
content

to extract

to dry

to grind

to dissolve
concentration

to measure

result

factory

to increase suddenly

environmental
hormones
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ROBFIE, EEETT, KETE, ~—r 74 v 7%
WU LT, K20, MU, THE~—77 4
VﬁHﬁ—7?4Vf%§E%§$NJWmmﬁﬁfﬁﬁ
78] NRE] MmEs ] TEBES ] 2 ET3,

B, 2ho®fEisT, ¢I®77 A b7 — Nk
KizobT, HnLiLho$lfi%L,77—Zb7—
FOBEN AR HE -T2 T, MRBERLE
77 —AMT7—F£ED, Kk CENCHE L TO 2 T, —
FNEOBED 7 7 — A b 7— FREE, B LRI -
TVE T

ZIT, M3 » oo EICEISA 7 7—A 7= N1
BT, BEOHRED 7 7 —A P 7— FE¥EHIE SR> T L
fewis, 40DRERLE LI, 100G, 6% [F5
Flb) L7 52 F v 4 REDHKA 20HIE, AU—FEiE
KLU, MEPMHET S 2 L, 30 HIE, AR 65 OB,
4oHWIE, v —tvRORMTT,

Zhhd, ik HETHZE

% ARA b9 ELYE RS

A, TEOWREER, BHOBECL bR, Al
FKELTOCEF, 22T, B2 Ar om0 THigE L
reLtEL T3,

WO £ 5 O ITEE £ 7B OWEEE £ LTI L
SRTCE T, MEIEC AL, WREAEEE, O HRE ST
@%@ﬁh@:&?Toﬁd.%ﬁ@ﬂxbuovfﬂﬁt
P EESTUET, RERD, T2 MIAEOMIE

?éi%&%i@lof%éb%fﬁo
%ﬁ:xb%Tﬁakmu

DAY

CDTF03-o0 B LTE

FEE WAWARTLEYT—av

Field of economics

What | have studied so far

/éj %%‘ﬁiﬂ
r‘—tt
%I)IL B IE
g;,
?ﬁ*m—
})1‘;7&
%%%7»
% ﬂ‘_
u;%
Etﬂ@“é
W‘VD

75‘/7‘1”’(;{175'
L'FTZ)

Dﬂg

ﬁEf%‘é’%’)
{Erihae
e

1Rfit

business administration

demand forecasting
price policy
consumer behavior
advertisement
logistics management
trade

market
expansion

to grow demand
rapidly
enterprise

to advance
existing

difficult situation
to survive
proposal
franchise store
to pursue
quality

to ensure
low-end product

development

supply

What | will study or research

from now on

EJZE

%ET%
%E’Jmué
%ﬁmu@

_E
=]

3
,ﬁﬁ%
uu.ﬂ

aAR
m%

ﬂﬁ
R/%—Té
Sy

growth
to develope

physical distribution

materials distribution

abbreviation
producer
consumer
flow

cost
enterprise
profit

to affect

more appropriate
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BUENASHY 2T, 2 ¥, WML WRERSBETHY,
FYEOTEANLH L CEREREES I L ABETT,
7}2(1. W ERICED L TXTO A N—Ya A M ICE
THBREPEA L LI RER D 2 vA. BRI, BMRICL
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ﬂfdﬁﬁﬁ@ BT BLE 2 1R 5 B £ B 0 5 T R RS
T2, %/pf@ S THIREY Lt 5

REEBESH S 0T, BEABEO 2 Lo TR
LIcw b 2T T, 2 LTHBBAHOL IR L AT
fiix oL HoTeg T,

B, HBBERLbORE LT, —REERAETR
HoTUET. Ll HEECEN R EFRSATL
$F. RERG, HEEOMENC L 2 G, b 5T ORI
TH5»5CT. 22T, 7, HEEOMELZW LI ¥RV
NEL ) €A, STV HEEOWREL ZRE LT DO
SLT, AROHV YT, B ETRAEEMS LS o
ETY. 8500, RAMABELMET2LELHY 25,

$70, ARBRBEMELT S RI LTV 2T, 1L &
X, HBEOPRS A DTN 2 b ¢ 5 RO 15 L % -
72h, PEM S e SRR BRI R R LA

DLTUEF, 05 RBMEEMELG LB, B,
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2T T
YD synthetic
PA D 125 L2
%‘Eﬁ e management system
#b3 to engage in
L2
= =hh
=a awareness
LR &)
H£E9S to share
A 5/\,_»;1
BFIR expert
HE 22
EiHTD to accumulate
Sh 22
I B to analyze
L i3 %5
hiEEHS market competition
Lol3
E1793 to carry out
U\ﬂ 35 & » 3o
RERBR essential

Field of engineering

Reason why | chose this specialty

ﬁﬁiﬁtﬂ 3 o5 e mechanical intellectual

PO ?"LA\ Iz systems engineering

BT 1K) electronic products

g I}:'; parts

%&15}3_5 to design

E;ZI » important

éljii%i&% transportation

?ﬁ?é to expect

Wt—l fuel

it oil

*:Eﬂéj_é to run dry

’Fi';‘é performance

D%{:?ZD to improve

%“( fuel efficiency

n7 horse power

?ﬁ%’_—@ future-oriented

F?ﬁ??—‘.,?;?) to develop

RIBMRE environmental
problems

‘3|§E<_'9" to cause

gFR‘\.jJZ exhaust gas

@'I‘?EEE acid rain

?Fﬂi—f% to emit

—@1 EJI$ carbon dioxide

ﬂi’.ﬂ?mn Bt global warming

E%EE issue

ﬁ/*—Q'_ZD to 3olve
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WHEBEL ETT.

17, BREBEE, BRTEY 2 THOAENDY 24
Ao U LG OHMCIXMISIIZEL T B ES < L AT
X3EADT, bo b PRUESTECED €D L LT
T, WAOBMEE S WELRIIUER Y $ ¢ A,

iz, KBEBEBEE AL H DT 5 F—
THBT 2 HTT AR T30 TAERD Y $TA.
Ui UABE2 KB & > TEAICZ £ T oz Ik L
THBEDSBETT, & ABCONANER S 5 L L
UL $ A

B thlc, BORHE I I B LS, BRI TR L oA TR —
A— BT A ETT, B L TKE L BELHL, k%
LBEORBTTE 3 BARH 0T, 2ORETHESA
é@i%ﬁﬁffoWW%%E@EJDIﬁW¥—%%ﬁ;

 BEBEMRETT, Lh LARBEEIGT 24075
BHEMT SR £ x B A ), AE R 5
26k BRI S 7, & FEHERIC b REL 71 b
X7 C)faib‘%%%ﬁi%%ofh‘ 9

EOEE WAWARTLEYT—ar

What | want to study from now on

ﬁﬁﬁi
k%@@ﬁﬁi
e EE

ﬁﬁ‘}

"E%Té
Rﬁﬁ%g

electric vehicle
solar car

fuel-cell electric
vehicle

pollution
technology

to charge

storage facility
sunlight

own

to move
utilization efficiency
to produce

to drive

hydrogen

oxygen

reaction

to be emitted
internal combustion
engine

efficiency
pro-environmental
to supply
infrastructure

to provide

cost

to treat

possibility of risk

to accompany

REDOI-DOER/ [FOBFI] 79



Chapter 5: Various Presentations

I n rﬁ\a)%ﬁ%.]ril\b‘z_hb\lf)%&\ Writing a Draft about

“My Specialty” or “Specialty

EF%J ‘:OL \T, &§€%< | will Study from Now on”

€A LA %
HORIOEMRL, > LEREMIZHOVT, i T Please use the expressions you have learned
so far to write a presentation draft about

%5 1A L5 . 2A {./L;i:l 20 3{ RA » s
}%_1/) f:é%fﬂﬁagﬁ’\‘fiéfﬁﬁﬁﬁg‘%fﬁ’) f- {lﬁi%%l‘\f < f: é L Yo your Speciahy or the Special['y you will

study from now on.

| e

OB DT ADSE NS [ ]

ThETIC, i3 - MELEZE /SR BA B

v ~NA L) A

S, Wik ELTVWBZE ChhSMBLENTE

80:-----Preparing for the Presentations, “My Specialty”
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Example Presentations for

Y Specialty” and
Specnal’ry I will Study from Now on”

TUZZXADRE HOSF[REE]

Ellini-san’s Presentation: “My Specialty, Environmental Chemistry”

O innx HOBFIRES

Liu Yang-san’s Presentation: “My Specialty, Business Administration”

O :znzci0nx BHThHSLISFI RIS A7 LT

Kan Namgyu-san’s Presentation:
“My Specialty, Mechanical Intellectual Systems Engineering”

Bo

IU -é/b@%i Ellini-san’s Presentation:

“My Specialty,
*L\ngﬁ r tn{t-?—_l Environmental Chemistry”
ITN=B3ARAVEEAZTHS Ellini-san is an international student
}‘mf‘im\ A LA BAL B T 3 from Indonesia and a graduate student
RICEFET, j(:r" Kiﬁfgi RIE T % in a doctoral program. She prepared
5\%%0),?&:‘ T, TV =8 AE, ZES::ai;d gave a presentation about her

,,,,,

E @ﬁfﬁ 20T, A7 F#
ﬁ?')’C "‘?%inl.f‘
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NAEL) B

ChAs, oS [BELS] o
WTHRENELET,

=

AR BB

=7, B S FEAIC DTS
WELET. ¥UT, BHCNETHE
LT Etk [BKOBEEEER] Co\T
AL, YOET, CNASOMEED
WTHELLET,

o B R EEEH
*ChETOHE
SHEKOEEEFTLEICOVLVTORE
o BKDEEEFTRICODLVTOREREE
o INMSDEHE

NAEL) * A

‘ TRAEAERI TR, RitlcsR
@ pEni-7, wRReE ot
= ZUTLET. Rl COBRBOBRY
HlcoW\T, MELTLET.
BIEEAQBES UTIF, KEBE,
ARBER, HEERBENG YT,
BFS OS5, 12 RRSTOBKRO
ELEBERICOVNT, HELTVET,

o TEENEAFLRR —
BBISEEPENAST, HEST
ZLOMBEEFRIL TS (EFE{12004)

cBIEELNDIES

KEFE KRB, LEFLLENHD,
SZM3B, AVRRVTDRKPODEERE
BRITONT, HELTS,
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BLELET,
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b

* BULARZARFROBLRIETES,
SBEBHRILELTHD, MPJTFILAX(TBT)IC
2T, AETEIFETHS.

BRIC, CNABOFELSNT, &
ZOLEUET.

TNASIE, BILKSEASZREOBLE
CCTlE, BERLESTHS, F

SEIR: TFILZAXICDOUT, E}fn‘cfé?-'stl—(“

EREFh(2004) [HRORBRE] KFHIR

7.
TN, FOBFICO\TOREAR
hiE9,

SEE HUNESSRVELE,

gl]ﬂ%é A,O)%i Liu Yang-san’s Presentation:

G AL 2 “My Specialty,
*.L\O)EF? rﬁz = -?-J Business Administration”

Ue LR AN
%‘J 13747 AL, FP . » 5 5}% 7o Liu Yang-san is an international student
E RO TN, S from China who is going to study in a
T, ﬂ%j: ‘:‘%*}:f FETEDFETT, master’s program. She prepared slides and
Th LA

BIE S AL é %{0) B onT gave a presentation about her specialty.
) e )

254 FelEo>T, BELE LI

REBARC D GV E0h & heidd

Fhla, AR ELIBOLB & B L
%7,

cnms, oS s 2o
THEERNVELET.

ROEM-REY

BWXF EFFH
2B
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%Aﬁié/ba)%i Kan Namgyu-san’s

Presentation:

*1\75‘:..11.7!7‘!94,5{3 Fﬂ “My Specialty,

Mechanical Intellectual

rﬁmiﬂﬁ'é?ZT AI?—J Systems Engineering”

%ﬁi S AL, Eﬁk - » 5 ﬂé 7""‘2.‘737’:?." Kan Namgyu-san is an international

o undergraduate student from Korea who

4 T, j(?‘ 1 5%3/:15 TT. EWMES A is in his first-year. He prepared slides and
tE A GA

12, 2 SEREMIIOWT, A
54 FRME-T, BEL 2 LI

gave a presentation about his specialty.
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L
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amcnpozssr | | £ IHH01FETT. SNASES
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estionnaire Survey Project ”

1. You will learn how to conduct a

questionnaire survey.

2. You will learn how to analyze the

results of a questionnaire survey by using

basic statis
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/4
-
b1 8 . un
Foh— N NEEZOY I hOFA
The Flow of a Questionnaire Survey Project
DF—IERDS .
Deciding on atheme T Section 2-1,3-1
- EERD
TP == A .
® Deciding on questionnaire topics reeeeee-Section 2-2,3-2
JAdw) FANPR LS A
7z =
Eﬁn@*ﬁ%lﬂ%’é E ......... Section 3-3
Writing an outline of the study
orvr—tEY® Secion 2.3
Conducting a questionnaire SEUON &
— [ RE
@OrF—s&AH¥> —
Inputting data REHOH
OF—8EHNT
T .
Analyzing data Section 5,6,7,8
o089 _ o rhdt
ORXOT7ING(EEZXD Sl B
Writing an outline for the oral presentation eetion o=
SN ~
Z;eatin sﬁifs) for the oral presentation SERtion 22, %3 E
. gnm t) 9 P Chapter 3
7\t —9"}?\*@7&1456 ......... Section 9-3
Writing the draft
®UN—YILETZ &7E
Rehearsing a presentation Chapter 7
BoUs) Ty
@%FEID e E7E
Giving a presentation Chapter 7
L
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Practicing a Questionnaire Survey
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o - QuesﬂonnaheSurvey

A questionnaire survey is a sequential
study where you conduct a questionnaire
survey with various people on a chosen
topic, collect and analyze the data and
then deliver a presentation on the results.
The flow of a questionnaire survey

project is shown on the lefthand page.

Practicing a
Questionnaire Survey

First, let’s practice a questionnaire survey

on a simple and familiar theme.
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@ P b — R M\ E& §iﬁ, Essenti_al expressions for

a questionnaire survey

Excuse me, could you please answer a
T&iﬁh you p

questionnaire?

T —NBEATLEENERAD,

[+ S-S SN 1N ﬁi:

?&iﬁ/" *‘L\ ‘i E m*% 0) ?_i'{ "5‘ Excuse me, I am an international student
at Hakusan University. I am conducting a

E KE @Maﬁo) 7:.. &b ‘t_sﬁ Eé l/ -( v \ij- survey for my Japanese language.studi?s.
y; /0_ I\“_gz’_( <7_ éb \gi'l:_l-/l,?b)o Could you please answer a questionnaire?

\

[ 72— %9 %, Conduct a questionnaire ]

Zﬂ?ﬁb L) "(e'a"o That is all. Thank you very much for

taking time (out of your busy schedule)

(Bﬁb(f\t:%,) 5‘)b>t5:é‘b\$l/to to participate.

&E:?‘/b‘—h Mini questionnaire survey

ekl LN 20 flAle) Ha
WDT7 v r— 1Pl flioTHEPLEIL LI, [BHITIHA Let’s practice using the questionnaire
on the next page. Choose either “About

L Lsna 15
20T, 2 [HEEIEO2CT] OELLNE2EAT, 77 breakfast” or “About the library” and ask

o f"’f’ e . jed HEL he questions to your friends in class.
7 W TR, + bes e the g y
DREF T E o5 tLT, TORRE fu%?ﬁ 3 Afterwards, let’s write the results on the
‘(ﬁfi -ik T, 7 7Zf%2%[, TAHILEY result report form and give a

presentation to the class.

it
N

®Surveying actual conditions or opinions

@
bus
g
it
3z
ik
k- (¥ ed
it
3

Question 1 through 4 survey actual

ERFALT, BRESEIEBRABTI LT conditions and Question 5 surveys opinion.

®From description to analysis

N
>

}mgr
TEe
—
&
SV
[ISN
?’*

,-
P
el

o

Answers 1) through 5) on the results report

B g4
3
¥
3
&
s

A indicate how many respondents there were
B 5 AT~

i = {1114

¥ éErA

for each question, and Answer 6) indicates

. ﬁ{f%iﬁﬂ:o)l) 76 5) X, 2h7hog Fﬂ(-’)l‘ <. r the relation between answers.
5}\7‘JHAL7‘EL IBDT, 6) &, XKEKAODBQ
HRTT,

Qfvvess Practicing a Simple Questionnaire Survey



F6E L\BLABTLEST—vav
- - ~ Questionnaire
| rsxzizaiconT) orvs—r Qe

/a

®Z R, Questions ( )EA

1 EVC5, BETRAERNETH,

i Do you eat breakfast everyday?

BN OB
Yes, I do. »2,/3\ No, I dont. P4\

2 BIEBNETH.
What do you eat?

(> OZBA 0OLKEHO [O3A-2T7Lb47

bread rice fruit cereal
Ta—k—p Ozoft  ( )
j:s% 7:-_-_ Lj—ﬁf}\" i; other

just drink coffee or tea

3 HETRAREDSBODPDYETH,
¢ How long does it take for breakfast?

DS% L1 0'ﬁ3~ 1 5%‘ DZO% [125%“ DSO%

5 min. 10 min. 15 min. 20 min. 25 min. 30 min.
7
LS )
other

4 EILT, HBETRAERRABLOTTH,
Why don't you eat breakfast?

OBEALL ORAAAEL  OURATILBZEHTERL

no time do not want to eat it cannot fix it by myself
Ozofs )
E other

5 LIS, EFhTOHETRAERNEESHNNEBNETH,
Do you think that everyone should eat breakfast?

Ly bz Dbhd 540

yes no don't know
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FR S g ¢
F&égukkoufjwﬁ%ﬁn
ﬁu, uovf7yﬁ—b%§%titto
FART s ExE Ui, HRBKROL I xR
b 3L
) 58 SBARE~NS ML ( ) AT,
FEATCD ( ) %T L7,
HITBARENTZVAIR ( ) AT,
Fatzon ( ) %T LTS

HE3TWBAR (BX2/EXZV) ADIEHH
5577??"’) 72"6'5‘0

2) HETUARE~NZADLNT,
N BENDL AN ( ) A,
TRARPENS AN ( ) A,
(b DEENL AN ( ) A
a—b—PBELIROAR ( ) AT
zof, ( ) RN AD
( ) ATLI
( ) BAEND ROUAD, HETBARA
~ZAD ( ) %T, “HIEAE 1T
3) & TWRAIL
5§L# ﬁb%EVXd( ) A
1049553 AlE ( ) A,
15515 N ( ) A,
205555 NiE ( ) A
255 B N ( ) A,
305005 A ( ) ATLE
( ) s ABS, HETEARENDAD
( ) %, CHIEAE, ST T,

96+ Practicing a Simple Questionnaire Survey

“About Breakfast”
questionnaire results report

I conducted a questionnaire survey about ... .
I asked to a total of ... people.

The results were as follows.

There were () people who eat breakfast,
or ()% of the total.

There were () people who do not eat
breakfast, or ()% of the total.

There were more people who (do/ do not)

eat breakfast.

Among () people who eat breakfast,
() eat bread, (
() only drink coffee or tea, and

) eat rice, () eat fruir,

() fall under “other” and eat something
else. Those who eat/drink () make up
the largest group at ()% of the total.

For breakfast, there were () people who
take only 5 minutes.

There were () people who take 10 minutes.
There were () people who take 15 minutes.
There were () people who take 20 minutes.
There were () people who take 25 minutes.
There were () people who take 30 minutes.
Those who take () minutes make up the

largest group at () % of the total.



EOE (\BLW\BABRTLEYT—3Y

4) HE WA %iﬁ’i& L‘K@E »T, Among () people who do not eat
. . R breakfast,
CAaAnil TENZVAR ( )A, () say they have no time,
S S () say they do not want to eat it,
7 e
B TR ECAR ( A, () say they cannot fix it by themselves,
CRATOLAIENTELRLAILE ( YA, and () chose the item “Other.”

oo g ( YATL I

r©
5) HETRBAPEIZIO>HN There are () people who think that
A everyone should eat breakfast.

L EEI AR ( )N, There are () people who do not think so.
j%ib oA ( ) A, There are () people who do not know.
b LRV AR ( YJATL I,
Lobh pAGL

6) ERs) t )DRBRP AL L, When you examine the relation between

. B I By 0L Questions 5 and 1,
HITRARENIEI DV EE) ADLST, there were () people who eat breakfast
< and () people who do not eat breakfast

FsA A, among those who think that everyone
BTN ( ) AFLi should eat breakfast.

f
9

From the above results, I discovered that ... .

-
S
i
s
=
o

3 bﬁ’b iLfCo
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l [REREIONT] OFYs—p  Quesionare

%/ Questions (

i 9'!':)_0) 1 LF? k%@.iﬁﬁh— FEE LD,
- During the last week, did you go to the university library?

7o 7% LThiho7
Yes, 1 did. »2,/3\ No, I didnt. P4\
RADG & Li

2 fIEREBHBCAERELED,

How many times did you go to the library?

(1] [ 12[E] [ 13[] [ 48] [15[g] LIEWCB

once twice three times four times five times every day

3 REETHELETA. (W<OTHABATINTY)

What do you do at the library? (You can choose as many as you want.)

4 ESLTHREBIATEELATLER.
i Why did you not go to the library?

ORfszn OuOEszL D6 L3< B
no time 'The library does not have good books. It is boring.
Ozofh )

other

5 HukE REEREECLSTODRSEERVETH,

Do you think that the library is necessary for students?

Ly Oz Obhp 5750

yes no don’t know

OA® LASAZRS OFEHPYB  ORAZES>TH

I read books and/or newspapers. I borrow books. I study.
OFLEERS O 1 &—zvhaoh> OF0fh )
I'watch TV. I use the Internet. other

)EA

98-+ Practicing a Simple Questionnaire Survey



FEOE WVWBW\ARTLEYTF—Tar

' riﬁg =D \TJ @#éiﬁ ; “About the Library”

questionnaire results report

IZHOWTT v r—}p %é%% = B ™ I conducted a questionnaire survey about ... .
N ‘ A go 2 0¥ : I asked a total of ... people.
FTALT AN 33 3L BRERDI I IR The results were as follows.
i O
1) %1i%¢§é »fl]‘/) 1z Xc‘i ( ) ‘AL’C' There were () people who went to the
R library last week, or () % of the total.
TALCD ( ) %T L7 There were () people who did not go to
f= s 7o e N = the library last week, or () % of the total.
fimid ot N ( ) AT, There were more people who (went/did
FAZD ( ) %T L7, not go) to the library.
RIER . (Totc  Fivho10) ADIEI S
Bk
% oIz T T o
HAlnd E L DA
2) JolAXEAE Last week, of those people who went to
AT l A thC hbrary,
11147 5 72 /\li ( ) A, there were () who went once,
20 ﬁt S NI ( ) A, there were () who went twice, .
there were () who went three times,
3EAT - e AR ( ) A, there were () who went four times,
B there were () who went five times, and
4EFT - T2 A ( ) A, there were () who went every day.

P R Those who went () make up the largest
5EAT > 72 A ( ) A group at () % of the total who went to the
Fol bz Al ( )A-(Lf:o library last week.

( ) AT - 72 A3,
FTRXEFEA~THICAD ( ) % T,

B
WHITAZ oI T T,
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3)

4)

5)

6)

R AT > I AD B2 T,
AP LARARRAING (
Ky e g ( YA
RAZ I LA (
FLrerREAlR ( ) A
A& —%v bBohslc AR (
2OmONE ( ) ATL
( ) B LICAD,
BIEHE~NTHICAD (

WHIEA Ehotc T

t L

) A,

J A

’

s

) %,

S 12 47507 5 T2 AD T 50T,

CHLADBLZC ATt AR (
VORI LT R oA (
MEHES LS LA B0 LT Ero Ak

( ) A,

70O AR ( ) ATL
t LidA P A

HEMEIXFEIZL ST

0ok 3R EES N (

) A
DL ANIT (

L2bA AL

HBibs) L1 ofkrEs L,
AL L

{43
I ND» T,
Lt A o

FEWIIToAR ( )
Thlehr otz ANiE (

- 1y
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o
A
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e
C
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W

] o~

™

720

)} Ko

) ATL7,

N

) ATULI,

100+ Practicing a Simple Questionnaire Survey

) ATLII,

) A,
) A,

Among () people who went to the library,
) read books and/or newspapers,

) borrowed books,

) studied,

) watched TV,

) used the Internet.

) chose “other.”

Those who () make up the largest group
at () % of the total who went to

the library.

Among () people who did not go to

the library,

there were () people who did not go
because they had no time,

there were () people who did not go
because the library does not have good books,
there were () people who did not

go because it is boring,
) people who chose “other”

there were (

There were () people who think that the
library is necessary for students.

There were () people who did not think so.
There were () people who did not know.

When you examine the relation between
Questions 5 and 1,

there were () people who went to the
library and () people who did not

go among those who think that the library
is necessary.




>_4_'7

h3

b?)’b i Lf:o

FOE WBWARTLEYT—3v

From the above results, I discovered that ... .
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Deciding on a Theme
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Deciding on Questionnaire Survey Topics
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SEC I AN

onducting 4
urvey

Making a Questionnaire Form and Conducting a Survey

3
B 5—~zan3
HADF—=2 o1 2 Lk 5 AP AR o0 T,
Blrerio g TIRERIZ S ofc s b HEV E BTt
bo LI EBS I LR, 2 FATHELT, Ty
VIR LTHTIES G, FLA Y
DI, b&rﬁﬁ%%got:euovf,ihnrx
eHECHMAEL ERHELOL LTl 1 9. EROML
rmdLHh 2T, HABASFRUTEOAE, ¥ =7y
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102--++--Planning and Conducting a Questionnaire Survey

Deciding on a Theme

Let’s find a theme for you. In class, discuss
and brainstorm on areas about society, people
and culture where you have unanswered
questions, topics you find interesting, and
topic you want to investigate further. As part
of brainstorming, it will be good for you to
read books, magazines, and/or newspaper
articles written about your topic of interest.
There are articles with English translations
available. Those students with Japanese
language ability above the intermediate
level can read articles by themselves on the
Web by using Reading Comprehension
Tool (Such as “Reading Tutor”) through
which translated words easily appear.

The theme you choose should not be too
big in scale. Keep your focus small so that you

are able to investigate and reach conclusions




A

b DRI
f:g s

1“(‘

5

(2

szur—v&awa

FOE WLWABWARTLEYTF—ar

T Eﬁ OMNIZTEH L9 ;]L\ =Y %‘gg T4 within the project period.

Deciding on a main theme

DRI o1 %%Fﬁ ’5.’,’:\‘4 éj LT 1230, EDL First, recall the questions that you came up

BADS with. Think about what kinds of issues you

o A
7 ZC%W‘”:I%& LT, EDQX LD, EDX I RIBL selected, how you felt about them and how

TR ELET. PASAE T —TT,

you reacted to them. It is the main theme.

I@ofiﬂ/ Example
Y _ N cEan oo TR ¥ bk
KEWNT—V EABBRIC, ESRULD  (BER)
main theme kinds of issues selected and your feelings and reactions (questions)
12 12A LA 20 2 13A LA D 2L i

a HAEANFZEO BZ‘A%EE‘ELTL bt BrOEOILE

ﬂﬂﬁ%«@%u

Japanese students’ interest
in the outside world

bibﬂ%&tiv Exﬁo
ROE %D L cfliirs 0125 5w,
When I talk with Japanese students, it scems that they do not know much about other

countries. Are they interested in other countries in the world?

2 2A LA VA Lw

b HAANDEKH

Japanese people and alcohol

consumption

NI s .
L, B BB AT S AL B,
EYLTHARANRKHEDALIZKRLDIZS 5o
Every night, there are many drunken people in the streets.

Why do Japanese people drink so much alcohol?

i’:ﬁ:‘:@ Lx(\?’xM*A,

c AEDRER
young people’s views
on employment

U—ﬂ ﬁ%t& bﬂfté#
ﬁ%iﬁ$ Oufaa%zfuawﬁéﬁo

It is said that there are many “freeters,” (free loaders) who are unemployed.
What do the young people think about work?
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Q}]‘iéui—v&ﬁem

Deciding on a specific theme

M iR~ o 15

Japanese students’ interest

¢ e T 5
;E\/ﬂ( JIZEAT jfﬁ 5, 'fj 5_’ L T ;ﬂ’\ Ah %‘ 237, Think about from which directions you
will examine your subject concretely and
what means you will use to investigate it.
BSefil/ Example

Y _ L _ BE b Lo

KEWTFT—Y NEWTF—7 (%@L THANDD)

main theme specific theme (through what means will you investigate?)

2 3A LA DS E0 mmbi/:i PALA LG

BRAEES VUSES TR 7 OO) ST B

investigating their interest in overseas through trips abroad

in overseas
L BALA LAl pA UL L BALA AL | bas
HANDEKIH PR L ORI EEL T, AANDKIER % 2 5.
Japanese people and alcohol thinking about Japanese alcohol consumption through the relation between alcohol and
consumption health

pReo  Litdims
A DREE
young people’s views

on employment

b0 LilEivA AR
fifkw s L ORELT, EEOBEREE 2,
thinking about young people’s views on employment by looking at how they seek their
jobs

REOHEH (2P £RDS

o0 70

”%@%E(ﬂ%bw)iﬁ@TTo§a®§a®i
LOTTH G, BHMTHIIIERY 2 ¢AHH 2 AP
cr@ﬁuowf%£T5®#ﬁ%ﬁb#éi5uLiTo

b aig, THAAERIE] T3, WES L bhd 2 e
A, [RANOSKIE L RO © room i 2 ik

) & PR EDb

HE—ROBE ] 80, WENARD?Y £ 4.

104+++--Planning and Conducting a Questionnaire Survey

Deciding on the title of
the presentation

The title of the presentation is important.
It should be attractive to the audience
because it conveys the whole point of the
presentation. The audience should be able to
more or less understand what the presentation
is about just by looking at the title.

For example, the title “Japanese people
and alcohol consumption” does not state
the presentation content clearly, but titles
such as “The relation between Japanese alcohol
consumption and health” and “Opinion survey
on alcohol consumption — the case in Kanaza-
wa,” more or less state

the presentation content clearly.




BEE WBNABTLELTF—ay

'3901%']/ Example

2 12A LA DL 20 LA B

BEIX 200 SNOY e VS e

“Japanese students’ interest in overseas — seen through overseas travel”
_— G N
[HETVIRAT 2> 6 L7k R~ D B

“Interest in overseas Japanese students gained from overseas travel”

2 BA LA MA L

EEIO s T3

“The relatlon between ]apanese alcohol consumguon and health”

[kl BT 2 Bl A S HO%E

“Opinion survey on alcohol consumption —the case in Kanazawa—"

L LiCELina

[ O W — 1 T % K 5 2— |

“Students’ view an employment —What do they look for in a job? —”

[ AR AT 2RD 5 5

“What do students look for in a job?”

[ S
82873

T3

oEA

L2 bA

55223

Thinking about formulating
concrete questions

]apanese students’ interest in overseas — seen

through overseas travel

¢ reTE  onE ok Lssh L aa L
ﬁ{i%c:fﬂ%ﬁﬂ”(fl‘lﬂﬁ’, DEMT Eﬁj\@ﬂ] el Think about exactly what you need to ask
. T in your questions and whether you can
EBDDo»EINEX LT, learn what you want to know through
those questions.
[@0@] / Example

Betiid | Lo LobA ’

HEROER B

presentation title questions

L EA CARIS L A & L nh LA P < b TH .

HAR NS IR~ O B.C TarvE, 2oHML L

—EAVIRAT ﬁ LC countries that they want to visit, purpose for travel, etc.

2 BA LA VA Ly MDA L

F o o kil & R o B

The relation between Japanese alcohol

consumption and health

s5 3w wh 5 L2 i
BIHOE, 1@% B9 5 AL &
amount of alcohol, knowledge about health, etc.

A LiCEsimA

FHEOBB

s
— L 2 ok 5
Students’ view an employment —What do
they look for in a job? —

0 9ipd

FET A, W e

income that they hope to earn, kinds of employment, etc.
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| BB} 7> 5 EEE DS
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CSNERMTE=ONOZEEBDEL,

nue

B> ef

BERI L LT, FRekacTsC bl
BT

BERBH 2 5% T2 2 Lcaiike T
(a Bv/b Vi k)
M3 ‘Dx‘i' ERERBIT D LIS

The (@ Zv,/b v z)

R T

Rrvh2 | Point 2

2> E) Lo

EEEI-ERDEERS DI BESICEL

WS s H T, B b,»D 2EAD L, SLKRIC
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el

2 BALE o lALE

HAESDEIBA T oW T ES B g+,

106--++--Planning and Conducting a Questionnaire Survey

Deciding on Questionnaire
Survey Topics

How to make questions:
5 key points

Make comparisons by examining the
following good examples (O) and bad

examples (x).

Do not ask two things in one question.

®Example

Do you agree that schools should reduce
class hours and create an afternoon recess?

Do you agree that schools should reduce
class hours? (a Yes, b No)

If you answer “Yes,” do you agree that
schools should create an afternoon recess?

(a Yes, b No)

Ask questions so that the survey
participants will understand the meaning

of the questions.

Questions asked in an abstract manner
cannot be understood so ask specific

questions in a direct manner.

®Example

What do you think about Japanese-style
weddings?



HolhL

Tero235Le

A8 = Lﬁm?
(a ﬁ'ﬁ’;ﬁ, b 37)%—5,
i%b%wi?

K1Yk 3 | Point3

%z H#HETBEMICLAL

e

S HAZS

ER)
R b Al

&4

AT

(@ fEEIZL ke

?é#ﬁﬁ ST ED @Li¢@

»@w@u#er%@%”fté#ﬁkco

HIg e DAEERIIL ?

PR @%@*c?

(a &35 b %fgk c ':J%\,

BRI L R uOT, B viEd st

et ST S buhifﬁo

P (@ 3w/ b v zx)

MG LB 2 7oA, 2 OBEE 2 5A TS L,
b B4 h s
d Weotlo ToF— i

EOE LWAWARTLEYTF—av

What do you think about weddings

conducted in Shinto shrines?

What do you think about weddings
conducted in a Christian church even
though the bride and groom are

not Christian?

®Example

What is your lifestyle?

What are your hobbies and pastimes?
(a sports, b reading, ¢ shopping .....)

How do you spend your leisure time?
(a travel, b sleeping, ¢ sports ......)

What is your reason for living?

(a work, b hobbies, ¢ children, d study .....

Do not make questions which lead to

certain answers.

®Example

Do you think that because alcohol is not
good for your health, it is better not to
drink alcohol?

Do you think that it is better not to drink
alcohol? (a Yes, b No)

Choose the reason if you answer “Yes.”
(a it is not good for one’s health.

b It costs money. c it makes me gain
weight. d it turns me into a drunk with

bad manners. e other)
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K1vbh4 | Point4
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Do not make questions that survey
respondents will not want to answer.

@iy to think about whether you could
answer the question yourself if asked.
®Protect the anonymity of survey
respondents.

@®For questions that are difficult to ask, it
might be better to avoid asking directly
and instead take an indirect approach.

®Example

How much is your monthly salary?
(. ___ yen)

How much is your monthly salary?
a 0-90,000 yen,

b 100,000 - 190,000 yen,

¢ 200,000 - 290,000 yen,

d 300,000 - 390,000 yen,

€ 400,000 yen and over.

As for survey respondent attributions, ask
only topics that are necessary.

As for survey respondent attributions
(gender, age, occupation, specialty fields,
etc.), only ask about topics which are
likely to affect answers. Be careful not to
invade the privacy of survey respondents.

Types of answers

Answers are later subject to data analysis.
After deep consideration, you must decide
on what methodology you will use for
answers because the methodology you will
use for analysis will differ based on the

quality of answers received.
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Numerical data or categorical data?

Among data gathered, there is
quantitative data (numerical data)

and qualitative data (categorical data).

T— R OFEE EEEH Type of data and sample answers

HEDF—4& (BH)

“numerical data” (quantitative)

HFAY—DF—% ()

“categorical data” (qualitative)

i (23)

age: (23) years old

}EJLB( (20)73133

monthly income: 200,000 yen

FA-bn

5E :(172)em

height: 172 cm

ARG U

“HOMEEF : (2.5) B

daily study hours: 2.5 hours

PR

ender
e

a male, b female

L
s
yes /no :

aliv bz

ayes, b no

L; 1y »
S
evaluation:

a8 b&D9 ¢ LK W

a good, b fair, ¢ not good

ﬁ%@T ZehTI)—DF—XIE22HELHY

K

s

B>l

hA e

EWE fa~ 20, b21~ 25,

c¢26~30, d 31—~

» 125125
There is also a way to change numerical

data into categorical data.

®Example

Age:a~20,b21~25,c26~30,d31~

REEEELRITTS 109
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K1Yr2 | Point 2

Wy H» k)

BIREED, BREIZEH

w35 A BARL L

g

M b, EREP BRI, 2 PhER L&
bY

Multiple choices or free answers?

There are strengths and weaknesses for

Ly either free answer or multiple choice
53 29, methods.
hiily ALY
R =
strength weakness
Cgsa L %A A st z Lo 5t Rawy  uiy
F H % MTHHRECELOND /ﬁa@ﬁiﬁﬁ‘yﬂ‘%‘f SAT R L s
free answers Respondents can give whatever answers they want Bz \;Eﬁij HEL W)
without limit. Because there are too many types of answers, it is dif-
ficult to analyze the answers. (It is difficult to sort
out answers.)
eA 1S AT L
E R KK@E@ﬁ&iofté@f EIH L > TE 2RI N2
multiple choices ﬁ}*ﬁ‘ LT Depending on multiple choice answers, answers are
Because answer types are pre-determined, it is easy to limited.
analyze the answers.

e 5L

KOBIT, B AR BT IS b,

a

k}m
EW bhkEave= f%%ani¢#

Please take a look at the strengths and the
weaknesses in the following example.
®Example

Question: What do you buy at

convenience stores?

(S0 8 AN )
F ] %

free answers

IcEica = ’F?E’E’*'Uﬂﬁ‘%o

I use the copy machine once in a while.

ﬁ*#%@PU/?%EDO¢BLﬁ%LT%%%bEDZ&%%éo

I sometimes buy boxed lunches and drinks. I sometimes stand and read magazines but do not buy anything,

R

multiple choices

h cosmetics i other (use the copy machine)

ak(-?b%#é b}\‘)/7 c;tofl Lt E, d%ﬁuu 63%
g{DOLILE, hfblEs, i 2ol (2v— %%ﬁ?)

a rice balls and boxed lunches, b drinks. c snacks, etc. d magazines e stationery f newspapers g socks, etc.

o5 L ¥

w

LA KA

SR FH,

110------ Planning and Conducting a Questionnaire Survey
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Exer0|se questions

No..Eo e FOR, FVEREBRBEAZF IV 77 B7HIC, B4 TEx

THTLEEL,

ficult to answer, make changes.

ETHBREDTir— I\@EF?&:E?RBP&?EDT&T( &L,

BRI WVBEE, TATIESL,

First, create your own questionnaire. Afterwards, answer the questionnaire by
yourself to check that it has good questions and choices. In the case that it is dif-

PE) sfmmaey, @Ecs<

L2bA &) L

BRR®E

BRAMEMED 2 4. BT, brhoF<, mALP
FTLHIDIZL %7, E%%‘O)é%ﬁl&%%ﬁa { Lgwiediz,
FEHIG L, DER CWEEE T3y ML
Fo EURIT 50, 24 b LB EBLOSRTT, ©

S REIORERL T2k, M Ee Ty 2
T,

zxié _,L_

REICTL

2 BA LA

HANGCEH L2205, BT | 1

Making a Questionnaire Form

and Conducting a Survey

Questionnaire

Create a questionnaire. Make it easy

to read, easy to understand, and easy

to complete. To avoid placing a large
burden on those who will complete the
questionnaire, keep the questionnaire on
one piece of paper and make it compact
using both sides if necessary. The letters
that you actually print out are the title,
the questions and words of gratitude.
You briefly write why you are conducting
this survey if possible.

Conducting the survey

Let’s start a conversation with Japanese

people. Try hard!!

RAEZEELRTIS 111
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Deciding on a Theme

7 —NEEERDD

Deciding on the Survey ltems

© vz

Outline of Study

ENTREADT 4 — B

Mohammad-san’s Questionnaire Form

1T IOV r—VHETRY 2 OREOENZ
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AT FSAL, 20 P b R T, SRAETHA
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ZOWT, 7y r— hRER LT, 2ORERE LD LI,
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DFueARATHE S,

ul

j 1 Mohammad-san's Survey

Mohammad ~san’
Aunudesan

S Survey

d Opinions towards

1S ~The €aceo of Kanazawa—”

Let’s take a look here at an actual example
of a senior student from this

questionnaire project.

Mohammad-san was an international
student from Syria who attended Japanese
language courses in Kanazawa University.
Mohammad-san conducted a questionnaire
survey on what are the most attractive types
of advertising to Japanese people, what kind
of methods are most effective and so forth.
He then summarized the results. In this
section, we will examine the actual process
by which Mohammad-san conducted

his survey.
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Deciding on a Theme

There are many commercials on TV in
Japan. Well, I will conduct a study on
Japanese advertisements.

The theme “Japanese Advertisements” is
too big. Try to decide concretely on what
you want to know by making the theme

more focused.

Mohammad: Then, how about

“The Technology Behind Japanese
Advertisements,” “The History of Japanese
Advertisements,” and “Things Used in Japanese
Advertisements™?

Teacher: They are not suitable for
questionnaire surveys. These are themes for
studying reference materials and

databases and for conducting self-studies.
Mohammad: Well then, how about

“What Japanese people think about,
advertisements?”

Teacher: This is suitable for a questionnaire
survey, but you should tryto decide on which
aspects of an

advertisement you will conduct the survey.
What do you want to know through your
survey?

Mohammad: I want to learn the following:
(D'What kind of advertisements do Japanese
people think are interesting?

(2)What kinds of advertisements are effective
with Japanese people?

(3What kinds of media are effective with
Japanese people?

(®Do Japanese people really buy things after
watching advertisements?

Teacher: Good.

Mohammad: I want to use the title,
“Japanese People and Advertisements.”

ENIRZADHEE 113
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5 £ THERANLEE] Tk, BFEOD V\]/ﬁ‘. Bbhhrbhizl Teacher: If you use the title, “Japanese People
and Advertisements,” it is hard to understand

CTFRe bot, WEPD2EEDIZL T the content of the presentation. Please make
s, it easier to understand the content.
i Mohammad: Then, how about “What do
FEINTY R : T, THERANZIEEC EQ L. CED H HoTwvash] Japanese People Think about, Advertisements?”?

. Teacher: It is easy to understand the content,
EEITT but it is too long. I think the following titles

£ EWERLPIRTOTTY, TILETFE TR, Lo

“Japanese Opinions about Advertisements”

SDEDLIR LD 0)7;7?)‘ W EEW 2, “Opinions of People in Kanazawa about
Advertisements”
[HAANDIRECET 2 % Z] “People in Kanazawa and Advertisements
wrED Ot —What Kind of Advertisements are Effective?~"
o 2
[EROADIEEHT2E 2 “Attitudes and Opinions towards Advertise-
3 P I = 37 s ts — The C f K. 5

[&RONE ’-L‘ E ARG DRRI 7 ] ﬁ(e){)lvesver, yoeu c:xslea(l)so rgéloa;sai‘c’ivear what title
[ ﬁ'@” Z) J% LE 2 4RO i% A | to use after seeing the results of your survey.

158 o b For a title, he later decided for “Attitudes and
AT RS B A3 Hj THhHE2TH Opinions towards Advertisements — The Case of

ux»”

TY, &4 bwvig,

Kan: =
ST L azawa
<) &4 e e F pAH »Eb i Hu
(A PVEDHLET TESCHT2EELE 2 - SROBA

—JiizL L)

95 B¢ ~3 D d th
For—NEB%RDD Survey loms

N
ENYR:UTOEMIXE ) TThs Mohammad: How about the following
= S el L questions?
D&E29}, EITREERZ T (DWhere do you usually see advertisements?
o @Do you like advertisements? Do you
7o ¥ He 3 S N y y
@f)oftei, BEDRFET, LRI, often see them?
@Ug T2 L 9 T b (®How do you feel about advertisements?

C 3 &
D529, FITEERZPR T, (DWhere do you usually see advertisements?

Teacher: A question like this that uses a

e o . . . .
.- 7 WA B TR 2 question word is difficult to analyze because it
%gj 2 ‘l)\j %ﬁf"i ';J - 1§ 7 gFﬁ i 5 LA?A i leads to various kinds of answers in a
PHTET, ﬁ\ﬁ LiZSWTT, [7v Yl THE] T4 questionnaire survey. Therefore, it is better to

create multiple choice answers such as

thle un #ard L o
va&—F v M, [BEOH| L, ERBZE-CIEZS “television”, “newspapers”, “Internet” and
BTl 5, 270, %2 750)?%7‘[%\‘ LU, a |—“L1k0 “inside trains.” Also, provide directions such

5e S as the following on how to answer: a “Choose
BATLIEEWV] b [32BATLIEEV] c[32FA one.” b “Choose three.” ¢ “Choose three and
label them 1, 2, 3 in the order that you most

R A Lok s
T30, ZLTECRABMEIZL 2. 32T often see them.” C is higher than b in terms

000000000000 COCOCPSINOGNOGNOGIOGIONOSNONONOSNOSDS
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of the quality of data, but it also is more
difficult to analyze.

@Do you like advertisements? Do you
often see them?

Teacher: It is better not to ask two things in
one question. (There are two questions in
Question 2.)

(3How do you feel about advertisements?

“Doo desu ka” is a hard question to answer.
It is better to have concrete questions that
are easy to answer. Good sample questions
include, “Are they

PR

interesting?” “Do you find them appealing?”

“Do they make you want to buy things?”

Outline of Study

Name: Mohammad Osama Alhalabi
Submission date: June 15, 1998

Study theme: Attitudes and Opinions
towards Advertisements — The Case of
Kanazawa City

Purpose of study: I will investigate the
realities behind what kind of advertisements
Japanese people in Kanazawa City see and
what they think about advertisements, and
will investigate what kind of relation there is
between responses and factors such as gender
and age.

Subjects of the survey and the number of
the subjects: Students at Kanazawa
University and adults in Kanazawa City
(Approximately 70 people)

Survey content:

(DThrough what kinds of media do people
view advertisements?

(2)Whar kinds of advertisements interest
people?

(®What advertising methods do people
think are most effective?

@®Do people think that television
advertisements are interesting? Why?
(5)What percentage of advertisements do
people trust?

(®When do people see advertisements?
@Occupation, married/unmarried, age,
gender
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ENTREADT V4 — B

Mohammad-san’s
Questionnaire Form

=9 &K A
ILEICEATE7 T

* iﬁ(ﬁ'kaﬁ@“ %ETTO A,
i BPELoOWTOT VI — b
by

ul“

HAte) © 2
EFN N e FH= s Twnyrs¥

1 4D, ETThREE
 HAETH, MERTH,
3DBATLEL,
ZLT, &< B3l

1.2, 3EDHTEEL,

Usually, where do you see, read

and listen to advertisements?

Please choose three answers from below
and label them 1, 2 and 3 in the order
that you most often receive

advertisements.

2 EAGIRE
?@ﬁvﬁUiT@
39§AT<Lém
ZLT, BRASHBIEC
1.2. 3EDFTLEZLY,

What kind of advertisements
interest you? Please choose three an-
swers below andlabel them 1, 2, and 3

in the order of your interest.

3 EABIEDLHLD

—EHRMEEBVETD

(—DEATL EE L)
What advertising methods do you think

are most effective? (Choose one)

H
A%
HewBolit, vk coryr—
ﬁ%ﬁﬁ@ﬁ%f%b&v:& %% LEd

Questionnaire about

advertisements
BA = ~ARL
KEBEDOFED I D I am an international student at Kanazawa
University. Now, I am conducting a
LTwid, 1% questionnaire survey about advertisements as

f my Japanese language study. Thank
1, ) part of my
b F% ﬂ‘ you for your cooperation in completing this
survey. I promise not to use the results of
this survey for any other purpose than this

study. Mohammad Osama Alhalabi

. LA FA — s 5o L
OrLE [ OZ># M
television newspapers radio magazines

(&Y 9o

inside public transportation

OB ChREEFEb7L

receiving flyers on the street

Oz0ft  ( )

other
¥ L1304 . b0 342
etesm O77va> Oy [OFR
cosmetics fashion food music

C8a4 Ok A (@

drinks travel books movies

ORWLA RS Y Ozof  ( )

reasonable restaurants other

(=&

live demonstration

BLBELY NEDHS

using famous people

B Wn . Ozt ( )

music/songs visual images other

116----Mohammad-san’s Survey
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Because this questionnaire was created in
1998, the kinds of the advertising media
mentioned are slightly different from those
used now. Therefore, the Internet is not
mentioned. Please use this only as an

Fv b L i)\o

example for how to make a questionnaire. /

4 FLEDREE,
 BELBNTTR,
Are television advertisements

interesting?

5? F*&ﬂn L7 R 1A
1.:% LTWhETH.
AEDIFTLEEL,

i What percentage of advertisements
. do you truse?

Please circle the number on the right.

6 UDOBEERET,
BAETH, BEETH,
(W< DBATHEVNTT)

When do you see, read, or listen to
advertisements? (You may choose as

many as you want.)
Ll
3

occupation

8 i

married

A e

o i

VWP HE? (RETBENTL XL

No P Why not? (Please write in kana.)

OV RICHES LALEBNET A,
(RETENTLEELY)

Yes P> What do you think is interesting? (Please write in kana.)

100 90 80 70 60 50 40 30 20 10 0 (%)

[16:00~11:00 (111:00~18:00
[118:00~24:00 [124:00~6:00
D¥E  O#2X THE A ()

student (HEEE->TLVB)  adule(nojob)

adult (have a job)

OLTLa ¥k

married single
( )=
0% WS

female

male

HYBEHIZTE LI

The survey is now finished. Thank
you for your cooperation.

ENTRESADRE 117



Chapter 6: Various Presentations

b, BLEOETT.

Now, it is your turn.

HEOF—vERDT X,

Decide on a research theme.

HEOEREZENT, %EcBELT EZ,

Write out an outline for your study and submit it to your teacher.

Foh— FEEEEST, BEEFOTIEE,

Make a questionnaire form and conduct the survey.

118:---:- Mohammad-san's Survey



cwd &<

’5!)\7]0)

SECTION

Methods for Mputting Datg
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Preparing to Input Data

F—2NOAN
Data Input
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i TETF— ﬂ)\jj(-MlcrosoftExcel%ﬁL = IS
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e R I 72 6. F A
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In this section, you will input all of the
answers from your survey by using a spread
sheet software program (such as Microsoft
Excel). Let’s learn methods for data input
which will help with analyzing data later.

Preparing to Input Data

In this textbook, Microsoft Excel is used

to input data.

Collecting Questionnaire Forms

After collecting your survey forms,
immediately assign serial numbers to

each respondent.

TF=BANDFE 119
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@—Microsoft Excel ’2&‘526”‘6

Microsoft Excel # _\IZ H H P, Sheetl D 1'/{:{1 é (A1 0)%1;) iz
EDXA W VEASIL £ T

@‘A‘?ﬁ

lli’

AFIREEEOE L BRI 2 T, BT — N
CBE2EO, TOBESEZZICAALET.

Q—ﬁl"udi&"‘l’&'bwé

B3 4w %1, B, C. DFl—cANTLE 24,
Ql, Q2 Q3% ETT,
;kéo)%zﬁ;c: FLRD hAf L U AW

Wal Fl B¥ FEas, 7. BfiErre
DEKE L ZH e AN TS, HETHERTLTT,
FRO OGP T b EET S OO TT

woiﬁj / Example

Starting up Microsoft Excel

Start up Microsoft Excel and type the tile of
survey in the first row ( Cell Al) on Sheet 1.

Column A

Use Column A for the serial numbers of
respondents. Assign a serial number for
each form without fail, and input the

number here.

Choosing a title for
each question

Pick a title to represent each question and
input them into Columns B, C, D, etc. You
can also use titles such as Q1, Q2, Q3 and
S0 on.

In the next row, input concrete words
such as gender, age, occupation, advertisement
media, time range and so on. This will make
it easier to use the data later. You can use
either hiragana or English.

~

-+ IV SIME

== *Survey regarding- " *

Crlkg
unermlayed

A4
studeni

F ORI AR
campany
emplayee

MLaid
campany
emplayes

AL
student
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Numerical data

In the case of numerical data, input the
numbers as they are. On Japanese computers,
please always use half-size input for numbers.

Categorical data

Input symbols such as A/B/C, a/blc, 3 / U/
5,7 1417, and 1/2/3/4/5/6.

For Yes/No questions, you may input Y/N,
y/n, or 1/2.

(You can choose symbols which are easy for
you to input. However, symbols such as a/b/
c/d are generallyrecommended to make your
data easily understandable for yourself and

to distinguish it from “numerical data.”)
(Reference to Section 2, 2-2 Type of answers.)

Data Input

Cases with multiple
choice answers

In the case of either one answer or multiple
answers, input all answer symbols chosen
in the first column. From the next column,
assign one column for each choice.

Then, when a respondent selects the choice,

input the number 1.

T—RANDFE: 121
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®Example

Question: What kinds of part-time jobs are
you doing? (multiple answers permissible.)
Choices: a teacher at prep school, b home
tutor, ¢ waiter/waitress, d cashier, e clerk,

f dish washer, g other (zranslation)

Qla
T
prep achaal
1 i
1 i 1
1
1
i LA < tramslatian
i
1
1 1

@ﬁmgmr—a‘)’(%

ER o BIRT 2 153 TR, 8 bRl R o0 1A
An7D:<li7(iv

AN %, %Avbéh@%%fﬁfﬁiTo

fie
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FAY b, 2B 2EA Vb, 3RO 1 EL U EARE T,
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Example of data input
for complex answers

In this section, we take a look at
Mohammad-san’s actual example to learn
an inputting method not only for choices
selected, but also for choices that are ranked.

®Example

Question: Usually, where do you see, read
and listen to advertisements? Please choose
three choices from below and label them
1,2 and 3 in the order that you most often
receive advertisements.

Choices: a television, b newspapers, ¢ radio,
d magazines, e receiving flyers on the street,
f inside public transportation, g other

Input all choice symbols chosen in the first
column. From the next column, assign one
column for each choice. Up to here this is
the same procedure as in “2-1 Cases with
multiple choice answers.”

Next, input the data by using a method
of data, weighing. Input 3 points for the
first choice, 2 points for the second and 1

point for the third.
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After creating a table like the one above and
calculating totals for each choice, it is clear
that the higher total each choice has, the
more popular the choice is.

You do not need to input 0 for choices
not chosen. There are some cases, however
where it is easier to analyze after inputting 0.

Cases where the data is
in sentence-form (free answer)

Type sentences as they are. Do not
summarize them. When sentences are
long, you can choose to either extend the
width of the column or not. Sentences

will be classified later as needed.

Note

When you finish inputting all the data on
Sheet 1, save it as the original. You will use a
copy of the original for future work so that the
original data is not lost or changed.

Never use the original file for further tasks.

Now, please input your data.

&H, BhESGTF—AADL TSR,
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124+ Before Analyzing the Data

In this textbook, we will introduce you to
analyzing data by using basic statistical meth-
ods.

This textbook explains the methods
frequently used for international students’
questionnaire surveys in simple terms to
those unfamiliar with statistical analysis.

For analysis, this textbook uses
Microsoft Excel , which is regularly included
with Microsoft Office rather than using a
high-priced statistical software. However
because it is difficult to conduct the
chi-square test using Microsoft Excel, our
textbook uses an original software called
“Okaz2006”. The software is found on the
CD at the end of this textbook.

Those who are already good at statistical
analysis can conduct your analysis through
your own methods using software familiar to
you. These students can skip Section 4, 5, 6
and 7 and go directly to Section 8

(Mohammad-san’s Analysis and Discussion).
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¥r) M L bop
Zd)i&ﬂi'ﬂ&o Data Analysis Methods
L Used in This Textbook

TSR hAE

= ﬁ}*ﬁ' @%ié ( M\?ﬁ) Method§ for analyzing data

(Essential)
EA®E B3 BA¥R EAw
DI OB HH 7JTZI J—F—=4an 7/ 7 b
method of analysis what kind of analysis? ;& —4&hH analytical software
categonca.l data or numerical data?
£ T EA & i iR e .
1 FE¥ oA & ?) X 9 Z%Z_ fC}\ h EHHTH Microsoft Excel
frequency ,m'j/( L h;-g( T&) cither
distribution E{E » 2

find the distribution which indi-
cates how many and in which way

respondents answered

o w4 FebE LE:O)H:& 20@5?‘1@ 10D hFAY —F— % Okaz2006
Chi-square test 5& 20 Eg H‘ » \ﬁ + 23 two types of categorical data

comparison of ratio: analyze the
relationship between two questions

@—T—aﬁtﬁw%ﬁ (#IR) Methods for analyzing data

(Optional)
3 ;i:; E%%E% £ 200);5(@?%@%%%55& 37’30)%&% T —A Microsoft Excel
EYPain Eg’f/‘f‘ (Hﬁ fﬂ )iﬂ:{ﬂ) ¥ a pair of numerical data
correlation nﬁ 2
coefficient

investigate the linear relationship

and Regression (direct and inverse proportions)

analysis between two variables
AT P N A BV N -
4 BRE 2207 NV—FD 20D T NV—FD Microsoft Excel
S EA D S 37 L
et FIgEE BT % Brr—x
compare averages of two groups numerical of two groups
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Types of Data

‘When analyzing data, you must consider
whether the answer received for each
question is “numerical data (quantitative
data)” or “categorical data (qualitative
data)” because the analytical methods you
can use will be limited depending on the
kind of data.

Let’s review about the data again.
(Reference to Section 2, 2-2 Types of

answers)
. L sL Ty L .
T2 DOFER By B F = =
types of data numbers category
— LA hA e LAbL) whith <Ahiti U A i xo LilEe) i T TE 4
T—426l i, HR, —HOMmEER TR, WE, h 2 hf s LRE

example of data

age, height, hours of daily study

gender, occupation,
extent that one likes something

A

example of input

¥FEr0b o

numbers themselves

a/ b/ ASBFC,
H3

] B = vreaosizoex

TN FIABEALRLIL

>

L& Js

@&/»u?ﬁﬁ&mn\

ENTR: 27,

B~ DEEDERE 25 LT, EAL

o) A 3ALLI
Embds0»E2120TT, (B : Section6,1

ﬁﬁ%tfvofbﬁfﬁi

E 35584 &

BRI

@

N

Z [Fh
ENNEKRTT.

these are the basics.

126-++---Before Analyzing the Data

Mohammad-san’s
Process of Analysis

Let’s see how Mohammad-san conducted
his analysis.

What kind of analysis
does he conduct?

Mohammad: First, [ want to find the
frequencies for all of the answers to my
questions. Then, I want to think about
what kind of tendencies they have.
(Reference to Section 6, 1 Frequency
Distribution)
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By all means, I want you to examine those things as well.

ENTER: ERE L AT, BROHY 2 5 RHE L HLD
%5%?%;3%« = I (gé‘é Section 6,2 51 4 — - %%é;i)
tez&[?vE@K%@%éL%me&(E%%E

DEOWERLTwe 35 ] OREMET T,

LWW\TTRZ.
Very good.

CERTLLLTES, hiofT v r—

%J& E ’Cv«;t)‘ib %ﬁfﬂ‘;o

off
H¥

@7»—&%%&‘:&%&&%551@

T, EnvFSAOT v r— MM ETrE 3 AA L
LOTT, 380 10HE, 20K 2RI AR e HE
FULI 1FL2FE, Z0B22BBRUICABIZOTRL,
KAOBHMOBEEE LI, F— A EHED B HiER
Eolei b TF, ARt () OFBETHY 23,

7ok I FLE67(186)13, AKGT A, AEFAI186M ¢
3 T

CEMEIRLLG, BERNORECES 23,

FTOE WAWARTLEYT—av

Mohammad: I will then examine whether
there are differences in answers based on
gender, age, and occupation. (Reference

to Section 6,2 Chi — square test)

Mohammad: I will look carefully at the
frequency and examine the relation between
answers which appear to be related.
(Reference to Section 6,2 Chi-square test)
For example, I will look at the relation
between answers to the questions
“are television commercials interesting” and
“to what degree do you trust advertisements.”

Mohammad: When I find the frequen-
cies, do I need to write.down the numbers
on a separate sheet of paper?

Teacher: That would also work, but it will
be easier just to fill out a leftover
questionnaire sheet.

Writing the frequency on a
questionnaire survey form

On the following page is Mohammad-san’s
questionnaire survey form with the numbers
written on it. For Questions 3 through 10,
he wrote down the number of people who
chose the answers. For Questions 1 and
2, he wrote down not only the number of
people who chose the answers, but also the
total points of the choices, because he used
a point system method to identify data
significance. The total points are written in
paretheses.

For example, TV 67 (186)means that the
total number of points is 186 points and the
number of people is 67 people.

T3ROS 127
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@5 00 v a4

Q Z 15 X, 1{ . = 3] 15 2f(i=281, 3fy=18%t L Cat& The total points were calculated with first
place worth 3 points, second place worth

LiL7o 2 points, and third place worth 1 point.

1 AD5H, ETTHEERAETH, MEETH. 3DOBATI LI,
ZLT, £<BBIEIC1. 2. BEDFTLEEL,

Usually, where do you see, read and listen to advertisements? Please choose three answers from below
And label them 1, 2 and 3 in the order that you most often receive advertisements.

OFLE-67186)  [J#i-51(92) O5oA-1108) M5 (91)
television newspapers radio magazines

O TRE % mDLILL OZ0ft-2 (2)
FhzL5(5) 17 (23) S
receiving flyers on the street inside public transportation

2 EARBECREASHUETH. 3DBATIEEL,
ZLT, MESHBIBIC. 2. 3EDFTIREEL,

What kind of advertisements interest you? Please choose three answers below and
label them 1, 2, and 3 in the order of your interest.

Ofhies-14(32)  O77v>ay CR~#36(68) (15 %24 (40)
czsmetic; ---37(80) io/?d r:us:c
CI&k#4-+-6 (1) fashion 717 (42) CIBRE 31 (67)
ixinks CIRR4T---16 (31) books movies
ORWLARTY wavel
45 (9) (2 0ft---12 (18)
reasonable restaurants other

3 CAGBRED LIS —BHRHEEBOETH., (1DBATIREL.)

What advertising methods do you think are most effective? (Choose one)

©3 B Lo xh BANL SR A0 ED
Of&&EL> e [OFE -4 OF&E /K- CIRR{&---29
D 5 <228 live performance music/songs visual images
using famous people
C#Dfth---5
other

4 FLEOBES 565LALTTH.

Are television advertisements interesting?

OWOE 14 PEE? (RETEVTIEEL)
No ... Why not? (Please write in kana.)

CigL 55 PRIEHES LBNERONET D, (FRID)
Yes ... What do you think is interesting?
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What percentage of advertisements do you trust? Please circle the number below.

. 100%--6 90%---2 80%--4 70%:*5 60%--2
. 50% 14 40%:--3 30%---0 20% =19 10%---2

- 0%12

WORSERETH, BRAETH MIETH. (W<OBATELLTT)

When do you see, read, or listen to advertisements? (You may choose as many as you want.)

[16:00~10:00--'15 [111:00~18:00---6
[118:00~24:00---61 (124:00~6:00---4
Lx(‘é’;i
occupation
50 ik CHA i) -3
: student HEEZ2EH-TNB) 16 adult (no job)
adult (have a job)

=

married

- OLTWB-I5 (kg 54

married single

hA L
9

17-20-28  21-25-29  26-35-8 36-50"4 510

10 H5

gender

OB %42

male female

ZZTliEEANASF éﬂ@j’“f@ﬁj{%;r%]%ﬂ‘f‘f ZD In this section, all examples of
bt U215 L Mohammad-san’s analysis are not shown.
=, M%&Eﬂbné L3IC, ZDOERLET, They are only shown afterwards

when necessary.
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Frequency Distribution

This statistical method is the basis of all
analysis.

In this section, a method using Microsoft
Excel will be introduced.

How to count
the number of data

In this method, only numerical data can be
counted. (Symbols such as a/b/d and y/n
cannot be counted.)

Lets use the data where the number, “1”
has been inputted for the fact thata
respondent chose a choice. (Reference to
Section 4, 2-1 Cases with multiple choice

answers)




FOE WBWARTLEYT—3Y

@@%&%%&2 reTF—4% @%gﬂ%%% LETs (DSpecify the range of data where you want
. 3.2 to count the number.
@yv—ﬂ//\-—-O)z@jﬁ@V%ﬁ Y7L E¥, @Click'rightnexttof,on the toolbar.
= = i (3Select “Count (C)”
@ IF—x2of% (C)] ZHEIRL 7,

E Microsoft Excel

C - E Eahmt)i1)i34(03) R :
Gla alb alc ik Eaad o
vw< P& |Tx48 LY 2 M0 Fof

prep school |home tutor  |waiter cashid | EOMOREEE. psher [other

)
8 5lb |
9 Gilbg A4 translation
N sz Ny Lk . S
@% YT HLE, RBOITOTIZLT—Z2OMEM»H T 7, (@ Then, the number of data appears on the
row right under the final row.
a1 lata  Jate Qic  |aid ate  laif Qlg
vwl T4 LY TAVA (&5 Zofit
 |par . |prep school fhore tutor ' castier e  |dishwasher |other
— . B T
2|bc 1 1
3|cde 1 1 1 )
4ia 1
5lb 1 -
Glbg 1 iF A< translation
7If 1
8ld
9lof S T

»E

’ &3 ¥ L N
[F— % DA (C) 1%, BE AN T—20RBZE The function, “Count (C)” counts every
. IR = . - number as one item because it counts the
DT, EALBMET S 1IMELTHLAE T, 0L 2, 3 number of data inputted by numerical
T2 TCL0T IHELTHKAEET, figures. For example, it counts a numerical

figure such as 3, 2 or 0 as one item.
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How to determine the frequency
distribution by using a pivot table

Here, a method to determine the frequency
distribution by using a pivot table in Micro-
soft Excel will be explained.

Cases with one kind of
categorical data

(DGo to “Data (D)” on the menu bar in
Microsoft Excel.

@Go to “PivotTable and pivotGraph
Report (P).”

®3)Go to “List / Database in Excel (M).”
@“PivotTable (T)” =& “Next”
(®Specify the range that you want to use
in “Range (R)” (Include cells for a name
of the columns as well.)

—( “Next”

(®Specify a sheet for making a pivot table.
“New Worksheet (N)” or “Worksheet
Already Existing (E)” —(9) “Finish (F)”
Frequency distribution chart appears
after dragging data into a blank chart.

Mohammad-san’s analysis
Example 1

®Example

Frequency distribution for both genders
(how many men and how many women)

[One kind of categorical data]

(DSelect “Data (D)” from the menu bar
in Microsoft Excel.
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@ [CRy b TF—TNE¥Ry P25 7L FR—} P ] » (@Select “PivotTable and pivotGraph
CA T report (P).”

EIRL 2§

. crosoft Fxcel - kA7 24
&) 77D BRE Fr) FAD

TO[EKy b F—T W/ CEy b 7579 4 F—F—1,  “PivorTable and pivorGgraph Report
T Wizard 1/3” appears as below.
3] BT, (3)Check “List / Database in Excel (M).”
® [Excel @) A}/ F—2N=2 (M) BF 2y 7 LiT,  goek rofible®
Click “Next.
@TeEy b7—Tn (T)] #Fzv2LEFo

®[K~>] #2) v 7L %7,

T—BAFDFE () - 133
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“PivotTable and pivotGraph Report Wizard
2/3” appears as below.

(®Specify range of data that you want to use
in “Range (R).”

Specify the range highlighting cells with
the name of the column (which is “gender”
here) together.

@Click “Next.”

o1 o) wRk |

RO TERy hF—T EE kI3 79 4 F—F—3
3) mifli g T

@CHy b F—TVEE o — B REL T,
[FT— 20— (N) T BEEO T — 22—t (E)IT b,
EL5 TV TT,

@IET B 22997 L4,
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“PivotTable and pivotGraph Report Wiz-
ard 3/3” appears as on the right page.
(®Specify which sheet will contain the
pivot table.

Either “New Worksheet (N)” or “Work-
sheet Already Existing (E)” is okay.
©Click “Finish (F).”
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A chart and the “PivotTable” appear as
below.

(0In the “PivotTable” on the right, drag
the button for your data (which is “gender”
here) to the blank chart on the left.

First, drag the button “gender” to “Drag
line fields here.” Then, drag the same
button to the place, “Drag the data items
here.”

fal(0 2 3l B

b
o

VGAE AR A

pgr

The following frequency distribution table
appears.

BLAND

F

M

e
b O

42

27

63

&

ChREL L, B(AM)2 k M(BH27 A, ST 6

}\&bﬁ’b i"ro

KA 2

When you read this table, it reveals that
there are 42 women (F) and 27 men (M).
The total is 69 people.
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Mohammad-san’s analysis
Example 2

®Example

Frequency distribution on effective
advertisements [One kind of categorical data]

Question: What advertising methods do
you think are most effective? (Choose
one.)

Choices: a using famous people, b live
demonstration, ¢ music/songs, d visual
images, e other ( )

The following frequency distribution table
appears when you follow the same steps as

in Example 1 by using Microsoft Excel.

/
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BADK

—&ld
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fl.é
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» Ta (s

LR AT Y—F—x1 BREEEEED L)

¥hFIY—F—x2 M) cHULERERL 2T,
%mn(A>~ﬁﬁ®ﬂT:u—“ 2 0BA L AT

A3, :’D 7’5”5\?’)” % ,ﬁﬁii) Y % ¥, (Microsoft Excel %
5 5%

O 1o ZHEO 7 — 25 2 BRLC B TH 2 £ 7,
OBFTCAN LT — 2132 2 €Ae b LEFTANLT
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Cases with two kinds of
categorical data

For example, we determine frequency by
dividing Categorical Data 1 (methods of
effective advertisements) by Categorical Data 2
(gender).

The procedure is same as (A) Cases with
one kind of categorical data. However, there
are two points to note (when using Microsoft
Excel).

(D There should be separate rows side-by-side
for the two kinds of data that you want to use.
(@ Dara which is input by using numbers
cannot be used. Change the data into categories
(signs Such as a, b and ¢) if you input using
numbers.
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Mohammad-san’s analysis
Example 3

®Example

Interest in advertisements [One kinds of
categorical data]

We determine the frequency for methods of
effective advertisements as in Example 2 in
Mohammad-san's project depending

on gender.

Obtain a pivot table in the same way as in
Example 1.

Drag “gender” and “effective” to the
pivot table.

i

ol

Ly

T R — oy ——————
g | =T
1

¢ | SCST=E TATLERSVYILET.
*
i -

2 "

& d

H

<l

9. & ki 2 %]
TOROLIEFS 9 7 T8 L k_—T DI B AR TS 2
T

When you drag figures such as those above,
a cross chart will appear as on the next page.
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ST LSS (-
SheE =3 o R
WdhEly I | 1]
_KL\%'D o 14 15] 291
lzoss—sr L 1 1
BADL SR I B S S |
P - S I 1 3
JUDAA SN IR, N S— | . |
Bk 22| 6] 28
LEEE 42 271 69
S H (RN
CDZuARPRAL, TOZ b 31, When you examine this cross chart, the
Uy ) KA following is revealed.
F (ﬁ'i) 42ANT, M (%'ﬁ) 27 N\ There are 42 women and 27 men.
7 % ue Among those who think that visual images
'391&1% 3 ;1%3 i XJJ%H(J !: ? A& ! are effective, there are 14 women while there
o B =14:15 are 15 men.
935 B0 i »TE sy Ot Among those who think that using famous
VSl A SV 1% PRHIFEREES people is effective, there are 22 women
Crebr  mAzl while there are 6 men.
x Fthk=22:6 Cenen The cross chart can also be used when you
raREE DETHA %@ﬁz% THrESICA LT, later conduct the Chi-square test.
o = bk 25 2 Frequency distribution for
&ﬁ-}j- 2DEHS numerical data
s M mbs A Method of counting using
(C) Fa% [fx] ZfE>7=HAxH the “x” function
rﬁ_]:‘@ F—%| D Eﬁ fﬁ‘ Y ’}{ H»LHESIZWE FOT— When you find frequency distribution for

“numerical data”, you divide the whole

25K B onD T ) — 4T £ T

R 202 2 HPNI T — 2 0 DD HF T —
S BB, BB REEELET. FUBETT R
1O#7 ) —nTEET,
@7t 213, 0MEFILMLTHL, 20087 Y — i
T3 A
@7 L 2i% 20 25 35 SOED4OES
T3L, So0OhFTY—HTE LT,

data into several categories.

Specify dividing points in order to
divide raw data for “age” into several
categories. The number of categories will
equal the number of dividing points plusl.
@®For example, there will be only two
categories if the dividing point is 30 years
of age.

@®For example, there will be 5 categories if
the dividing points are the following ages:

” 5 ) ﬁ ¢ 20 years, 25 years, 35 years, and 50 years
of age.
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FSERIBRE
(ZDHELITOREZHT)
numerical target to divide data
(determine frequency
on the numerical target and below)

SFdhEHFIY—

divided categories

v s
305% 30/ AT
30 years of age 30 years of age and under
Uil 3]
31 E
31 years of age and over
3 AN
20/%, 257, 20T 217%~ 255
358, SO 20 years of age and under from 21 years of age through
20 years, 25 years, 25 years of age
35 years, and 50 years of age
265%~ 35 36i%~ 505%
from 26 years of age through from 36 years of age through
35 years of age 50 years of age
VR
St E

51 years of age and over

D ¥, 7— 22K 2% (20BN T oHE HT)
PANTHL - LBRBETT,
@2 OM TR ANTHDIE, Tt h EITH L

N

¥

[E e

OKZ2279v2L &7,

@QY—nwA =0 [fx]l 22V v 2L %7,
® MMM (O T it 220,
@ T%% (N)| © [FREQUENCY] ##0—

@1l trnii—oHFErANET., 02, 2HONT
i He
X252t n, 3EOETRESHEE 3 L fb

(DFirst, it is necessary to input numbers
which divide data (Determine the frequency
for the amount less than or equal to the
number).

@It is okay to input numbers wherever there
are empty cells.

@®Input only one number for each cell. In
other words, in cases with two points, use
two cells, and in cases with three points, use
three cells.

@Click “fx” on the Excel toolbar.

(3 Choose “Statistical” in “Function Cat-
egory (C)

(@ Choose “FREQUENCY” in “Function
Name (N)” and Click “OK.”
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ENIFSIADT— & [4EH] 0) BofiehrTHIL

OF ke XY 2 M %208 25K 358 S0EL LT, 20
25, 35, S0%% 1 emi AL & T

@Qv—nr =0 x| %
292820 v LETe

(8 Choose data under “Data Array.”

Under “Bins Array”, choose cells from Step 1.
—The results appear right below “Bins Ar-
ray” and “Data Array.

(On the right side of “The frequency distri-
bution returns with vertical array,” ={00;
O; ...} will appear,)

When the dividing number is one —{O;
O}

When the dividing number is two e OF
00}

Mohammad-san’s analysis
Example 4
®Example

Age (One kind of numerical data)
[One kind of categorical data]

Let’s look at the frequency distribution for
Mohammed-san’s data on “Age.”

(DDecide on “20 years old,” “25 years
old,” “35 years old” and “50 years old”
as points to divide ages, then input “20,
“25,” “35,” and “50” in each cell.
@)Click “f” on the Excel toolbar.

»

e

L CARATLIRARLELRD

— B M l ~

- D M 20
0 F 25
W] F 35

- B F \50
A M
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The window “Paste Function” appears as
below.

(3)Choose “Statistical” in “Function
Category (C).”

(®Choose “FREQUENCY” in “Function
Name (N)” and click “OK.”

TR (Frequency) OvA v Fonitig T,

® [F— 2[5l ORNIZr—y v fbeT, F—& (2
TR ThARG] F— 258 2 F5 v 7 LTERT 3 &,
FePI1c AFBAF72 £ W 5 CEREBIIIIZ A D & T AFDF]
D3EAD 5 AFOFIO72BE TV 5 BRTT. 2O

%%éﬁ‘fl}w\’ﬁtfm ST,
® TR ORMIh— Y v e abeT, DDLL bR

r E5Ts

Rt s b, AISAIS k5 SCens HEIRGFIC A D & 10

The window “Frequency” appears as below.
(®Move the cursor into the grid for “Data
Array” and select data (all of the data on
“age” here) by dragging it here. Then, you
will see characters, “AF3:AF72” automatically
appear in the frame. This means from the
third row through 72nd row under Column
AF. Tt is good to input these characters di-
rectly into the grid.

(®)Move the cursor into the grid for “Bins
Array” and select cells from Step @. Then,
the characters “AI5:AI8” automatically
appear in the grid.
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The results should be read as follows.
(DBins Array = {20;25;35;50},
®the results are {28,29,8,4,0}.

In other words, it shows that of those who
are 20 years old and below, there are 28
people; of those who are over 21 years old
and no more than 26 years old, there are
29 people; of those who are 26 years old
and over and no more than 36 years old,
there are 8 people; of those who are 36
years old and over and no more than 51
years old, there are 4 people; and of those
who are 51 years old and over, there are

0 people.

Chi—square Test:
Comparison of Ratios
(Analyzing the relation between
two questions)

What is the
Chi-square test?

The Chi-square test examines ratios
between two or more groups (comparison
of ratios). It is used when answers of two
questions are both “categorical data.”

Before explaining how to use the
Chi-square test, we will explain the
following items from A to D.

(A) Cross Tables (2 x 2)

For groups (such as male/female, yes/no,
and ages) that have answered a specific
question, you will examine whether there
is a difference of ratio for categories of
answers to other questions (such as Yes/
No, and like/dislike/neither).

Usually, you can make a cross table.
This is also called a 2 x 2 contingency
table (table 1).

®Example

You compare the proportion of those who
“drink” and “don’t drink” alcohol between
men and women.

e



BOE (\VBW\BARTLEVT—av

/A

F1(2X20 Y OAK) /Table 1 (2 x 2 cross table)

%)

2 LT, 4056 L 43 : 35 DILDEWHHE I EED S

% (SHBENHD) DERRBONH A e TT.

ot

@ SEASHHA

From description to analysis

FERPRET2] LLo0, ki, R HRO
X9B LRSI LT, [Thva—nkfktoriki o
» R B TH~E LT, B9k, ZH78 ATT. BRI
B Tk 240N, THkee] 2356 AT, &thig [k
0] DB, TRE] B35 AT L) D% Y, s
K (S—tr b) Kot b B o LB TEET,

LZ A, éélo)%c%mi%'c«k@; RIERELTL
$5 LT EA,

Hirlt~s b, BHoR ki) BE»E. |

ZOESBZESRBICERBHES D, HettIcHHT
BOVHAETT. BMEZ LT, P<005HhIE, [HEEN
b5l LERLET,

The Chi-square test is then used to

examine whether the difference of ratios for
40:56 and 43:25 is statistically meaningful
(whether the difference is significant).

The phrase “describing the results” can be
understood through the following
description of Table 1. “I surveyed men
and women to see if they drink alcohol.
96 men and 78 women were surveyed.
The results showed that 40 men ‘do not
drink’ while 56 men ‘drink,” and 43
women ‘do not drink’ while 35 women
‘drink.” In other words, you can say how
many people there are for each answer-type
(what the percentage is).

However, you cannot definitively say the
following by just looking at numbers in
Table 1.

“When comparing men and women,
the percentage of men who ‘drink’ alcohol
is higher.”

Tests are for statistically analyzing
whether you can really say something
like this. After you find P < 0.05 by using
the test, you conclude “there is a significant
difference.”

F—SHHTDFE W) 143



Chapter 6: Various Presentations

m)%ﬁ%iw%%
;3/{%%%;’5%1 A = %@Pfﬁ (probablhtyo)fﬁ) ¥R37.

E>Te

PRERHETY 7+ 22 ISEHBIC TS 29,
ﬁ%77b@ﬁvﬁu :@&(ﬁﬁy7bromﬁmm
DfECEH) ihf%bi?o

(g4

P{E (probability DfE) &HE=E

A Ao

mmm;9$év%%UKQ%L§6uﬁ%m
PHO0LL DS S (P<00D), Zv— Tk
(HEESH S |, Pr0.05SHEThNITHI [HEEI T

k%mti¢opﬁm5u1fbof§(n%ﬁ(ﬂ<m)
@%ﬁ&[ﬁ%ﬁ@ﬁbaj&Li¢o

/A

P<001 HEZHH

There is a significant difference.

BREDDHS
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HEERANHS

There is a tendency of difference.
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(B) Reading analysis results

You look at the P value (value of probability)
from the Chi-square test for analysis results.
The P value automatically appears when you
use an analytical software.

An explanation of how to use the statistical
software is found at the end of this section
(How to use the statistical software,

“Okaz2006”).

P value (value of probability) and
the significant difference

In cases where P is smaller than 0.05 (P <
0.05), and more strictly speaking, in cases
where P is smaller than 0.01 (P < 0.01),
you conclude that “there is a significant
difference” between ratios of groups, and
that the ratio “does not have a significant
difference” if P is equal to 0.05 or more.
Even if Pis 0.05 or more, in cases where
it is less than 0.1 (P < 0.1), you say that
“there is a tendency.”

Unlike a survey that takes place in a laboratory,
a questionnaire survey cannot arrange for all
conditions to be the same. Therefore,
this textbook relaxes survey criteria more than
those in the laboratory. In cases where the P
value is less than 0.1 (P < 0.1), we say there is not
a significant difference, but “there is a tendency
of difference.”

For example, utilizing statistical software, the
P value of Table 1 was P=0.00278 ... This value is
P <0.01. Therefore, the difference is significant
between “likes” and “dislikes” of men and
women. It means that there are more men who
“dislike” a certain thing than who “like” it, and
that women are the opposite of this.
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(C) m x n Cross Tables

The Chi-square test allows you to com-
pare the ratio of 2 items and 3 items (m x
n) as follows.

/A

F2(mxnH&OZFK) /Table 2 (m x n cross table)

K2ORBGERERIE, P=0.0000001824 T L 72 P<0.01T
To T, 381120 L 15:46:30 B <3 b, MAH I HE
ENHLECIBRTT, 0%, %%ﬁé?&Auia~
PR SN UPY NS DAY P A

o

(D) EALRBIEELLD

W ¥ 7 VS, ’ﬁ’”v%fﬁm\fvm 7 A R

’J LRk %)30/\71‘1 DT — 5?#%?’(’3‘0

Q) A7TY—HHE G (ErniBl) REIFE L HY
den.Ea, EANDBCERBEENSTELDT, HE
EBDSTBATY, ZOBREHRARS & LHHEL LG
T,

(3) LA OTOHEErsHsREIFE DY 2 ¢A,
(4) EVOROBAEN NS b DOBECFIEE L HY
A,

The test result for Table 2 was
P=0.0000001824, or P < 0.01. This means
that the difference is a statistically significant
when comparing 38:11:20 and 15:46:30.

In other words, the test concludes that those
who like shopping like brand-name goods,
and those who dislike shopping dislike
brand-name goods.

(D) What kind of table is desirable?

(1)Larger numbers of samples are better.
The Chi-square test requires data from at
least 30 people.

(2)Tables that have too many categories (too
many cells) are not desirable. Because tables
with too many cells have too many factors
to examine, it would be difficult to interpret
the meaning even if there is a significant
difference.

(3)Tables that have 0 as a numerical value in
cells are not desirable.

(4)Tables that have many small numerical
values in cells are not desirable.
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Whether the numerical value is small or not,
it can be indicated with “expected value.”
When expected values of less than 5 make
up more than 20% of the table, it cannot
show correct results. (Reference to Section
6, 2, 2-2 How to use the statistical software
Okaz 2006, The Expected Value)

Solution

In cases where there are many categories,
reduce the number by grouping together
similar categories. By doing this, you can
also eliminate cells with small numerical
values.

Table 3 below has too many categories
as well as many cells with “0.” Therefore,
it is not good for conducting a
Chi-square test.

/A

—
%3/ Table 3
=\l
bad example
AL
e = 0 2 3 0
5 43 23 0
34
3rd grader 8 32 15 1
1 2 0 1

b A 20 RN L)

COME R T B s, VA L 24k % [REE4 ),
SUEAL 44 THBE] LLTEEDET, 20T, A
Hewt TETHUFE ] T2 [H3 DF2 T [hE
D4EBTRE, [ ] [ 0 2BBI 2 En T,
IFTAIELLEHT, 0 RASCHEDO L VSEL L
ES
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In order to solve this problem, combine the cells
of Ist and 2nd graders as “lower graders” and
the 3rd and 4th graders as “higher graders”

The four levels of evaluation, “like sports very
much,” “like sports,” “doesnt like sports,” and
“dislike sports,” should be reorganized into two
levels: “like sports” and “dislike sports” In this
way, there will be no cells with “0” or small
numbers.
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%4/ Table 4
R

improved example

higher grader

17

w3

% 4 DA, P=0.46424 T3 » 5 (P> 0.05), ?% Eh
HYH TH¥A.

P2

UHaz b, B LD L EBED SR K=Y DU 1
ok by Huo 25

=

ANDOEIEWL %) T3, LaL, ﬁ,u‘#?)“fik‘@’f‘, z9
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3 2 3A
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In the case of Table 4, there is not a significant
difference because P=0.46424 (P > 0.05).

At first glance, it appears that the ratio of
students who like sports in the lower grades is
larger than those in the higher grades.
However, you cannot say this because there is
no significant difference. We conclude there is
no statistical difference in preference for sports
between the lower and higher grade students.
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How to use the statistical
software, “Okaz2006”

In this section, we explain how to conduct
a Chi-square test by using the analytical
software, “Okaz2006.”
software.

The CD at the end of this book includes
the “Okaz2006” software used for
conducting a “Chi-square test.”

Please use “Okaz2006” because it will
be difficult for those who are not familiar

It is easy to use the

with analysis to use the Chi—square test in
Microsoft Excel. “Okaz2006” is a software
program developed for this textbook by one
of the authors, Dr. Takao Okazawa.

This analysis software automatically
calculates a 2 value if you input numbers

into the contingency table on the screen.

(DCreate a cross table. Reference to
Section 6, 1,1-3 Frequency Distribution,
Cases with two kinds of categorical data)
(@Start up Okaz2006. You will see Sheet
1 below.

2x2 Chi—square and Fisher's exact probability

Input data in the yellow area. The test results are shown in the white area

BELIEPIT - FEANRNTESL, EREIBLBRICERRINET .

Observed values (8181#)

€| 30 19|\ 4o

Test result

CoN\| 46 111/ 57
: - P= 0.02645

Difference is significant

BENKEOGLTT, ZEIHFETHA

@7‘37(%0)%% (2x2, %721ZmXn) L:ZOT Af
TR RO LT, 2X 2054, sheet 12 X 24 4 —Felie,

ol »L Y2135

7 4 v ¥ v — O IEHEREE &J%ﬁviﬁowazxai
Dk 2 HBAE, sheet2[m X n b 4 "M BMGE T,
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(3)Select the analytical method which
matches the type of a cross table used (2 x
2, or m x n). Use Sheet 1 “2 x 2 Chi-
square and Fisher’s exact probability” in
caseof 2x2. Incaseofa3x2or2x3
or bigger cross table, use Sheet 2 “m x n
Chi-square test.”
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@Input numbers from the cro

ss table in

Table D into the yellow area in the table

on the screen.

(®)In cases of m x n (Sheet 2), put the

number of rows and columns as well.

(6)The results (P value) appear

white area.

in the

# LS
Observed values (BT

oF — #E ANTLESL,

2x2 Chi—square and Fisher's exact probability

Input data in the yellow area The test results are shown in the white area.

SR ALY RTINET,

Test result

35

BE
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Difference is highly significant

AEQO LITT, ZIIEETHS
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wOﬁ/ Example

m Xn

mxn Ghi—square test

lmmt dsts in the ve!kzw mziis: The tn<‘t( resuits are s rhuwn in th& white cells.

Test result

P= 000143

o ‘R Difference is highly significant
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“The level of significance”

The test results box shows the P value
itself and whether there is a significant
difference.

For example, the result above shows
P=0.00279.When you look at it with
the level of 0.01, the difference between
Groupl and Group2 is significant because
P is smaller than 0.01. For this result,
you say “The difference is significant
because it is under 0.01 which is the level
of significance.”(Reference to Section 6,
2 the Chi-square Test, 2-1 B Reading
analysis result -P Value and the significant
difference)

Risk

“The level of significance” has the same
meaning as “Risk.”

The meanings for the P value if you use “Risk”
are as follows:

In the case of P < 0.05: There is a dif-
ference in the ratio between Group 1 and
Group2 within a 5% rate of risk.

In the case of P < 0.01: There is a
difference in the ratio between Group 1 and
Group 2 within a 1% rate of risk.

The expression, “5% rate of risk” means
that in cases where data is collected 100 times,
you might be wrong five times out of 100 if
the conclusion is “there is a significant
difference.”

In the case of P > 0.05: There is not a
difference in the ratio between Group 1 and
Group 2 within a 5% rate of risk.

Fisher’s exact probability test

The statistical software “Okaz2006” uses
Fisher’s exact probability test when there
is a number below 5 in the cross table. If
there are numbers exactly 5 or more, it

automatically uses Chi-square test.
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Expected values

In cases of mxn, in order to avoid having
small numbers, please check the “expected
values”. The software “Okaz2006” shows a
table of “expected values.” Look at the table
and in cases where the expected value that
are less than 5 equal 20% and over of the
total number of the individual expected
values, please combine the columns or rows
in the observed value table.

Using the statistical
software, “Okaz2006,”
analysis example 1

We will examine whether there is a difference
between “likes” and “dislikes” for a certain
thing between different genders.

/A

OEMGAOHET, LOrnraEelEy 24,
@ Okaz2006 #3725 17 2 . Sheet 15 % 4

QLD 7 u 2R 2X2TTH 0, 2D% % Sheet 1B fEL~ &

¥,
@ Sheet 1D E DI 7 8 ZABEDMER AN L T,

OMERER “Test results” # ,% 9.

(DCreate the cross table above using the
method for frequency distribution.
(@Start up Okaz2006. Sheert 1 appears.
(3Keep using Sheet 1 because the above
table isa 2 x 2 ¢ cross table.

@Input numbers from the cross table
into the yellow section on Sheet 1.

(5)See “Test results.”
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25F5 L, P=0.00279TFH 6, P<0.0LIZ47Y %4,
S THBEKECOIMTT, ZRAETHS] Mo
£HT 1 %@fé:iiéf}i%’f‘ Group 1 & Group 2ORIIEE D

Bol L3 EIKTT,

SRR THLED [H3] b [He] ok (2656 ¢
43:35) CRMAHOCBIROH 2 ESH S|, 28 L S0H
AHE, TBIE M) ZASEL. &g MFs] 2 ADH

AN S & o

@) it 7r r0kazz006) o2

i Huo 2 ) RS

ITEm X nOBEONEHEO R GRS L £ 7,

See the test results. It matches P< 0.01
because of P=0.00279.

This means that“The difference is
significant because P is under 0.01 which
is the level of significance,” In other
words, “there is a difference in the ratio
between Group 1 and Group 2 with 1%
rate of risk.”

The analysis result: “There is a statistically
significant difference in the ratios between
the genders and “likes” and “dislikes”
(26:56 and 43:35). In other words, it

can be said that there are more men who

“dislike” and there are more women who

“like.”

Using the statistical software,
“Okaz2006,” analysis example 2

In this section, we will explain how to
look at the expected values.

/A

2F

s n 2 E0 R % Okaz2006 O Sheet2 4= AL 5 L. K
DFECHEESH T
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When you input the numbers in the
above cross table, the expected value ap-
pears as shown in the table.



HEOE LWAWALRTLEYT—Yav

I%é f‘% .__3_ wy;&jk}-gv"{/\j’&_iﬂ b %fﬁij EEE gﬁ“rﬂ

input data in the veliow cells. The test results are shown in the white cells.

Test result

015 L

P1 FRRE fm&(,\

The P value does not appear.

In cases where the expecte
than B egual 20% and cver o
dual expected values,

the columns or rcws in the obseq

I 25 5 i 0 & v D3k D 20% P E b 2 £, IE L b

ERNSHE A, Okaz2006 T, 2903 Ha, Pz
FLEE A

CORTE, B SEED b DI, 3.60 L 340025
TF. 21D, 6905 b 2055 KMT, kD 200% L

Y 29, (33.3% To)

LI RRE, HELCHY FeA. TEULERL T
BRLLHLET.

Ol suHE oD - TELTEEDE I LA TES
Gia, Loz,

CLIRESTES DRSS

The correct result does not appear if
expected values that are less than 5 make
up more than 20% of the overall table.
Okaz2006 does not show the result in
such cases.

In this table, there are two expected
values which are less than 5, 3.60 and
3.40.

In other words, two out of 6 total values
are under 5, and make up over 20 % of

the overall table. (33.3%)

A table like this is not desirable. If possible,
recombine columns and /or rows and
reanalyze.

®In cases where you can group together
smaller numbers into one group, do so.
@At the same time, reduce the number of
columns and the rows.
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HATH Y

(st

w3 B

B3 P-015133 T L7co HEERHD 2 ¢A.)

Tk, mxn TP H BT,

(The test result was P=0.15133. There is
not a significant difference.)

The example below is the one the P value
appears for a mxn table.

Test result

P= 000143

Difference is highly significant

HEAEOON LT, ZEHFETHS

=

where the expected value that arg
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ENT RXADSH BiI5

e
relly S 4 319 A 1=
77 i IZ(%: DHEIRD A

U LiiitA

([Okaz2006 1 St A 5

D}s

N:% %fﬁ‘&‘) 5 H
)

i

ENYFSADTF— 22T, 77 v a Y OEE~D
217 A

IS S PRS- IS

@E%&%ﬁiﬁo) l—i#ﬁ?ﬁo) Z17 3 —75 —% | (Section 6,1-2-B)
DEHC [77voav] b THH) 0rnxEefisTah
%9,

FOE \WBW\ABRTLEYT—23av

Mohammad-san’s analysis
Example 5

®Example

Is there is a difference in the degree of
interest in fashion advertisements between
men and women?

(Chi-square test by using “Okaz2006”)

Let’s examine whether there is a difference
between the genders on interest in fashion
advertisements by using Mohammad-san’s
data.

(DCreate a cross table for “fashion” and
“gender” by using the procedures for “two
kinds of categorical data” (Section 6,1-2-B)
in the frequency distribution.

15 A
T7yarA\OHE%k

interest in fashion

51

gender

female

5 & O

LoEig, ASCEENZCOT, 2 LHD EEA,
@F — X BT, k=T D2x20 702 £2EY %
T

[F7veav] ERLIA (EOEDab) % [
DhHsN], BRLLG oA (d) % TEEOLVA] L
LTEEt®HET,

The table above is not desirable because it

has many small numbers.

(2)Combine cells and create a 2 x 2 cross
table as on the next page.

Combine those who chose “fashion”
(a, b, and c in the table above) as “those
who have interest” and those who did
not choose (d) as “those who do not have
interest.”
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-
77y a v AORROEEEBLR I HR
Table for interest in fashion depending on the gender
TPy Ay DR
interest in Fashion
MRl
gender
=
female
7 20
N

3 [Okaz2006] ?ﬁt)jiifij.o
@F L rm2R32x 2T+ 76, Sheetl # M £ 7.
®7 r AEZOKTE [BHME] OEORE S H - AR 2T,

@*ﬁﬁ*%%ﬁiﬂp 0.00022 ¥ » 5, P<0.01ic 3
b 9,

shu, THEKECOBT T, ZefEThds) Mo
FHT 1 % fulks T Group 1t Group QORI ENH

(®Start up “Okaz2006.”

(@)Use Sheet1 because the new cross table
152% 2.

(®Input the numbers from the cross table
into the yellow section in the

“Observed values’table.

(8)See the test results. It matches P< 0.01
because of P=0.00056.

This means that* The difference is
significant because P is under 0.01 which
is the level of significance.” In other words,
“there is a difference in the ratio between

Group 1 and Group 2 with 1% rate of risk.”

iét\%ﬁl:-}' 9’&)\?1‘((2{_6!.‘ !ﬁ%lzahﬁﬁl ﬁ'ré?‘l?f'é’.

Test result

P= 000022
Difference is highly significant

BRI LTT, BREETHS
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B B 3ty A 143
232 Y) [BLuo[BELEH 2] L [EEI L] D 7:20 In other words, it can be said that “there is
a statistically significant difference in the

EiueTs LA 8 . B
L 30:12) CRHMEITCEROD 2E05H 2], PELIFL ratio of men and women for “Those who

fﬁi 2L [k [ERSH 5] K?ﬁ%ﬁ $ g [EBEAS T N have interest” and “Those who do not
' have interest” (7:20 and 30:12). Simply

ANDFHE ]| E L%‘ 239, stated, there are more women “who have

interest” and more men “who do not have

. »
interest.

Xh, BHhEGHMTLTHTIEZ,

Now, you please start analyzing as well.

Exercise questions
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Correlation Coefficients and Regression Analysis

(2 Yei v

t-test

& Z j[ZZ SlEhHY A, 1% J . Z %f) hHaort sl %“’C < This section is not essential. Please view

when necessary.

5 A B T
*E ﬁﬁ;& & E Jﬁ'ﬁ*ﬁ Correlation Coefficients
Nt and Regression Analysis
(J:I:ﬁ'] b'_d:bﬁ]) (Proportion% - Inverse Proportiggs)
@—%7&%}%/\’60)#? What is examined?

TN o :;:»:Afzs MABL O e A T AL Lo ) ) .
2O0DFOBOER R (e, KEF) #F< 33, You examine the linear relation
£ B (Proportion, Inverse Proportion) between

1% I T— X200 [—ﬁ(%@T %) C9s lﬂﬂiuﬁﬁﬂﬂ' % two numbers. There are a pair of
%ﬁl (x?ﬂﬁ%ﬁiﬁl) b9 1B S N 2B (yﬁé’%%’é%{) numerical data used here. One kind is a

variable which explains itself (x: independent
T, variable). Another kind is a variable which is
explained with other variables (y: dependent

variable).
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For example, you can use them to see

whether income increases with age.

Independent variable (x) = age,
dependent variable (y) = income

/

~N

Halwd (%ﬁ)
monthly income
(10,000 yen)

hA o

i ()
age (year old)

1,/Figure 1

20 25 30 35 40 45 50 55 60

» b Holen) AL

Tors e mrosdol ot Hilokgz,
Excd @7 5 70 [ %ﬁj%ﬁofimtﬁ%fTo%%

¥, 757, BR (ymaxsb) TEINZT,

M

Excel® 275 7 T3 MR, O ROBTES T
wiT (X557 EHD 2. £=09683, hED e
ﬂw&—O%@ﬁ%beniTu

A © ﬁ’ (F §4 2.4

HE — 1~ OB TRS h, BAES T OR, Hu
MBS 50, 0 TIZHMBEEIE Y 2 TA. +OL
S EOMMME bBl), -oL = AOHMME (K6
WHY 2T mlOBE, HELHMMEY DY 2T,

75 7 3 EOMBIREE LY. BOMBIBIRILE T H
HETRsNE T,

Figure 1 above uses an Excel-based chart,
“Scatter diagram,” to show results on the
relation between the age of employees at a
fictional company and monthly income.
Results can be expressed with correlation
coefficient, charts/graphs, and numerical
formulas (y = ax + b).

In the Excel-based chart, correlation
coefficient 7 is expressed as the square of
7. (Itis at the top of the chart. 7=0.9683.
From this, 7=0.9840 can be calculated.)

7is indicated within the range of -1
through 1, and there is a stronger relation
when the absolute value is closer to 1.
There is no relation when the 7is 0.
When it is +, there is a positive linear
correlation (proportional relation).
When it is -, there is a negative linear
correlation (inverse proportional relation).
When 7=1, there is a perfect correlation.

On the chart, the positive linear
correlation is shown through an upward
rising line to the right and the negative
linear correlation through a downward

sloping line to the right.
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PRISERE (REBO > b, b »A0TE R Do T
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BILERLTCET, %Y, A Eh 70 Shb o
RY T B EROK 7% KEMTH Y, Ex L 213 E RIS
EABELS LT,

Z3 NA T
HE &
)

RhA €3 T Lwh
DHTDZFIE Analytical Procedure

Microsoft Excel 37 H 47,
RS

QY —WR_—DF57D74ave )y 2L %3,
YAV R [F5794F—F L4 25 70MH]

r=0.9840 T+ 5. 4irt H

hAa

by, ﬂimﬁbj:hé L7ch>T

X dHuv
DEHE,

%fﬁ

6 E\

P\

:~Hl

.

AN

&

KA s

24

%ﬁ?éf—ﬂ774w%

EES
@ [8AM), ® [ER (T)] 0% LRI OR%
ERL, @ TR~ #2992 L2+,

|

In the case of the chart on the previous page,
it can be said that there is a strong correlation
between age and monthly income, and that
income increases as age increases because
7=0.9840.

7 is called the coeflicient of determination
(proportions of variance that can be explained
with the independent variable within the
total variance).

The chart on the previous page indicates
that about 97% of income variance can be
explained by age. In other words, about
97% of the factors showing increases and
decreases in monthly income are due to
age, and the older one is, the more income

increases.

Correlation Coefficient and
Regression Analysis

Start up Microsoft Excel and open a data
file for analysis.

(DClick on the icon, for charts on the
toolbar.

The window “Chart Wizard 1/4 Chart
Type” appears.

@Select “Scatter”, Bselect the first chart
only with dots at the top of the selections
under “Types,” and @click “Next.”

7

3 | OEEs & AR |

4 1 38 3 m&m@

5 2 42 35 @

§ 3 27 25 WY

7 4 31 27 b /7

8 5 53 45 g{ t“;f

9 6 48 358 2 'd \
- | 10 o e O
9 44 35 2ok - BomEtELET.
10 56 44

ﬂﬂ»ﬁaﬁw |

@
Rl &
EA

.....................

)

Fe ) 1

dw«mi ®7E |
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YAYFY [F5 7949 —F 2/4 7970587

%] Bz,

® [F— 4§ (D) OEv 2 20

n H

HFilh—Ywves

bETHEET, (F— 2 MPEEEET 2720 TT.)

FOE WBL\ARTLEYT—3Y

The window “Chart Wizard 2/4 Chart
Source Data” appears.

(5Move the cursor to the box marked
“Data range (D).” (To specify the data
range)

©F — 2 WMEEERL 23, THR] & T »BY

éo TV 3354, ~B‘%¢: 2§ﬁ:%c:iﬁéﬂt 37,
DR~ 22992 L 27,

"

VAT ([ Z 27294 —F 3/4 F57F T+
1 BHET,

7574 v (T)] 12

r
L &d,

-

et

(®©Select the data range. Choose two
columns together at once when “monthly
income” and “age” are next to each other.

(@DClick “Next”.

The window “Chart Wizard 3/4 Chart
Options” appears.

®Input characters “Monthly income and
Age” into “Chart title (T).”
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U oiwibhig

© TXEMER (A)] = [958 LXFANL £,
@ry%@ﬁ<VUurﬁﬁcmmjaﬁ%”ﬁL
BAVEY (25794 F—F 4/4 73 7@?%

S w5t %

@[k~ 22992 L 25,

@75 7T a0 — B RRL 3, [FLvs—
MO [ATI=2 (O] (F—2DHB—1)
DELLTHIWLTT,
BT (F)] 229 v s LT,

757 hlE T

550 T,

@75 72)7ORE2Y) v 2T HE, AZa—rS—i
(757 (C)] »ii ¥,

(DInput characters for “Age” into “X Axis
Aa)”

Input characters for “Monthly income
(110000 yen)” into “Y Axis (V).”

The window “Chart Wizard 4/4 Chart
Location” appears.

@Click “Next”.

(@Select the worksheet where the chart
appears. It is okay to use either “New
worksheet (S)” or “Object (O)” (worksheet
with data).

(13Click on “Finish (F).”

The chart appears.

To continue,

(4 When you click inside the chart area,
“Chart(C)” appears on the menu bar.

== I . __ -
2 W
3 | OFE g8 L AR |
4 1 38 31
5 2 42 35 -
6 3 27 25 R
7 4 31 27 5
8 5 53 a5 m
g 4 48 39 "
' il 35 32
g 29 27
) 44 35
10 56 44 20 25 30 35 40
HH
n

45

50 55

®Ff97<oj%&vyati¢o

® FEBHEOEN R 229 92 LE T,
Fﬂﬂﬂﬁ@ B HRL A Foailiz .
@ M@Em (L] 229 v 27L&+,
43T,

®[AFvav] ®22)v2rL 3T,
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BClick “Chart (C).”

18Click “Add Trend line (R).”

The window, “Add Trend line” appears.
@Click on “Linear (L).”

Then,

@®Click on “Options.”
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4751 %

The window, “Add Trend line” appears.
9 Check “Display R-squared value on
chart (R).”

@OIf necessary, check “Display equation
on chart (F).”

@DClick on “OK.”

1920
e

T 0 5
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2% 7 ﬁié 37, The following chart appears.
é N

Az (5M)

monthly income
(10,000 yen)
20 25 30 35 40 45 50O 55 60
i (F)
age (year old)

N J
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P<0.05 P<00l THEESHZLLZT.

E] 7P REER HRTW #HAD BFRNQ VD F-H0
NeEHSE SRY s 2R-<C - &=

- v L . - Arial ~10 - B
E17 - ﬁ(
= et o = B
o A¥% 5E
2 HBEFsAE 175
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4 T A RE 164
5 HEFLRY 178
o | E{nkE we
A S RF 182|
| I{BARYE 169
= HBETHEE 169
10 HBETH AT 180
H T{nkE 190
2 X{B A% 172
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14 HPEFHRE 173 |
16 hETH LT 176 |

BOE LWVAWARTLEYT—ay

t-test

(Comparison of Averages)

What is examined?

With the t-test, you compare the average
values of two groups. The data for both
groups used is numerical data. For example,
we use this test when comparing the
difference in height between a group of

20 year old male students from Aozora
University and a group of 20 year old male
students from Sakura University.

In this example, the average height for
male students from Aozora University is
174.1cm, and the average height for male
students from Sakura University is 178.1cm.
Can we say from the numerical values
that male students from Sakura University
are taller than male students from Aozora
University?

In order to say so, we suppose that there
is a significant difference when P < 0.05 and
P <001
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@*t BENFIE t-test procedure

)
Q%‘#ﬁ@?mﬁ Analytical procedure

o o» KA ez
Microsoft Excel # i b Ff, 3T 5 57— 774 v% Start up Microsoft Excel and open a data

05 file for analysis.
& xd,

" %5 2 o
1. 7—2DUNEZ Sorting data

el o 3 $)
O 7—42DF %, FlebbbT 777Xy b (F& (D Select the columns of data you will use
CH AT 25 by selecting the alphabets which indicate the
D—EHLEDI]) TEFZ T, rows you want (Alphabets are found at the

RA=q T [F— ’;‘ Sk 2 top row on the table).
@ﬁ A = .l : ,f (D) 1o I ?ﬁ - <S> _] (@) Select “Sort (S)” under “Data (D)” on.
PERNLET, (—FLOHIOIXvE L) (Also include the label for the top column.)

2o en o om . 3 ) (3 Select the column for the comparison
@ rﬂi@%é s ;\:‘__] fﬂ:ﬁj‘é T —TDdH 5K group (Inthisexample, it is “the name of a
P B L %6 Li3ilnk LT : . » o eer L.
- - fS3 CES e Cres university”) using “First Prioritized Key (Sort
(omTE, (KR 2o, TR efEL s, k) e e o
—- 0K —OK

E] 7 REE =T #AD EFRQ VU@ | T30

NEHog 8RAY BRI« - o BCEEIED | [Tz

P — -, MU = Z45E ERK j
Z3-4LI0).
£:H@).
BB,

2 BECEENIE- ———
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2. %§®¥§% (F1&%E) Test for variance equality (F-test)
@%’iu;é)% 4 %: LIV %;}ﬁ L%, (\i%%f, % R A 2% (DSelect a cell for writing a result. (Click

wherever there are empty cells outside of

BHIXECFEVWETIE, ZY vZ LET) the i)
@V —n A N—Tfx ¥» %;}ﬁ L3, (@Select “fx” on the toolbar.

DLt e EEF TR CEROLMA OV g0 T WY we s T TR e oy
I — v___é"§AriaI ;
E11 - F-20 ERTTTTTT PP PP PP PP
A B L

182 C)é9~
169 ) I ERR

)

@%% %&0) %%ﬁ Q) : ﬁ%‘}‘% %3}% L9, (3Select “Statistical” under “Function
»atI B Ly EAZAEL  BATH 2A T category (C).”

@Egﬁ’% (N) ‘FTEST (i—%ﬁ]‘%&'lﬁ@*ﬁnﬁ) e *R Lido (@Select “FTEST (test for variance equal-

- 0K ity) under “Function name (N).”—=OK
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BEESRE 178 ] e e = -
BEELAE 169 _
BHT 5 AT 160 ol
BEEHAE 73
BT KE 176
EIBAE 184
RS 169
RETT 182
R 169
RS 190
R 172
R a1
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] PR LABLS
GBH1: T—& (ZZTROPBEFLRFEFOHE) #x (®)Select data (which is the heights of
By ke AT Aozoara University here) in the Excel
72N ROPTERL &7, sheet for Array 1.

e fio

i = — L Loa A 6)Select data (which is the heights of
02 F—x (2 TS 20 zy © g
@E ﬁJ ( <5 j(% %E) & Sakura University here) in the Excel sheet

01y me wARS
N EROFTEIRL 27, for Array 2.
ivho . :x;’: s “L‘:‘V xr —OK
®EE§IJ L 207 —X@HBERS N LT, (D'The darta range of Array 1 and 2 is
—0K indicated.

FIEST -~ x [ =FTEST(C2:CB)
=

& C‘W.
1 KE% 5%
2 HBEBRY 17
o BBTn A% | [ 168
4 IxpFEskx| [ 178
5 BBESKRE 169
& HBEH AT 180
i HBEHRE 173
8. BPpTEAYE 176
8 | EIHKR¥ 184] | :
10 TL{HARFE 169 |
TIBKE 182 [sT(C2.CR) ] .

*= \ 169 : HEORR - . ;
\ 190 v | comgoanTH

1o » 5 Ly
HERODOPEO163037 W /RENT T The resulting P value 0.163037 is indicated.
E11 - A =FTEST(C2:C8,C9:C15)
A E c b | =
1 REE 8&
2 HBTHrRE 175
3 HBETHARE 168
4 HBTHRE 178
B HBETHARE 1®9y
6 HBELRFE 180 |
7 BB b KF 173
I HHEHRE 176 e
s RN 1|84 | B
EA5RF L1=] e ——
TS 182 ........... o
IL{BRE 169
EL{HRE 190
LB RE 172]
T HRE 181

2 B BASA &
DA, P>0.057%DT, [48: EZRv] bz In this case, “there is no difference in vari-
ances” because of p > 0.05.
AUl T
Fen T Then,



AT

3. tIRTE

DEREE VR BIRL 34, (Borearn gL
ITHCLTTNG, 20 s LET)

@V — S — T EEIRL 70

OB (C) : [#EH] 2 ERL 27,

DS (N) : [TTEST] ##HL 2 4. —»OK

FOE WBWARTLEYTF—av

t-test

(DSelect a cell for writing a result.(Click
wherever there is an empty cell.)
(@Select “f” on the Task Bar.

(3Select “Statistical” under “Function
category (C).”

(@Select “TTEST” under “Function

name (N).”—OK

FTEST
A i
BBETH AT 175
HpEsKF 168
HBEHKE 178
BHTH AT 169
BB s KE 180
BBTH KT 173
BTy 176
EIHKEF 184
pRE | w4 b
ELHRE 169 FERGENTILE
LB RF 182 ) Dggum
EInKE 169 -
i o | TESTESnETRESREOED
X< LT 73 1 AF1-FUM) -RECAEISEEDHRUES.
ELBRF 181 ' N
COm0 LT e ) E3

(438 (%l

ORI : F— 4% T2 e nEOTTERL £ 7.
O&ﬁ F R BTN EORTERNL 3 7.
@R 2(BF) BANE T, (EKE)
OFE O R -
1LHIRO b 3 Mo
2. 5B D 7 W T"mf?ﬁi’% SE L
BABD 7 CHE B EN D B
—~O0K
ZofiTi, FTEST GEs#dioms) © Moz
nv] OF, 2] #ANET,

(1o »

*ER P@ 0.278567 ﬁ%énito

B

(5)Select data in the Excel sheet for Array 1.
(6 Select data in the Excel sheet for Array 2.
@lnput “2”(number) into Tails. (two-means
test)

® Array 4 (Type)

1. paired

2. two-sample equal variance (homoscedastic)
3. two-sample unequal variance

—+OK

In this example, select “2” because “there is no

. . . »
difference in variances.

The resulting P value 0.278567 is indicated.

T—2RHDTEGER) 169
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%lﬁ’? ..-;&:i 180 T —
% RE 173 ( 02785671 )
BBEs ¥ 176 i e —

3k

PR AW AN

184
164
182
169
190
172
181

e PO PO DO [0 O O
S [ b o o | o
HE || HE

(B 02 O3k | O3 |12 |00

AV S e

&
o
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e
-
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o
.
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SECTION

T/INVRxAn

SA £

ﬁ*ﬁt i % ;; Mohammad- e SAnalys,S

and Interpretation

© T/ \TREADSIHEREERDOTO LA

Mohammad-san’s Analysis Results and His Process of Discussion

O =zizeHrE<n

How Do You Write the Discussion?

© hizesED

How Do You Write the Conclusion?

KA

:El \7 l‘é/bo)ﬁ*ﬁ#é%t Mohammad-san’s Analysis

Results and His Process

%$®7OD tz of Discussion

T N3 AL, %]i‘ff%;% » E[ ;:; ] %};ﬂ‘ LA E LI Mohammad-san organized the analysis

results by himself.

ZoTiX, 7h %Ef HELE I, In this section, let’s take a look at them.
féxi & Lwlpjle £ 2w Attribution of
Q"HEW REDREE survey subjects

39, ﬁﬁ@ﬂ'?ﬁ%&@ EEIJ ﬂ‘:ﬁL\ H&%O) ;ﬁff '[H L &L First, he found the frequency of the

gender, age and occupation for survey
subjects.

ENIRZADDIREER: 171
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R W27k K42 A

Gender 27 males, 42 females

E% 2&%&T‘57A(W~Qoﬁiz&k 21 ~ 257%iE 29 A\)
Age 2658581 2N (26~ 35%IX8 N, 36~50%i34N)

Under 25 years old 57 people (17-20 years old 28 people. 21-25 years old 29 people)
26 years old and older 12 people ( 26-35 years old 8 people, 36-50 years old 4 people)

L%

B SO HAKI9A (M, 3 A)

Occupation 50 students, 19 adults (including 3 people)
AR AN ) " b
FEOMR | £A50 A, BPE20 A 30 A
Gender of Out of 50 students, 20 males 30 females
students
o ﬂ () k 7 s Rt
XUz, @#‘J‘%‘C 4 % T, @ Ii SAENRDHLD, K2t Next, by looking at answer characteristics
PAAIL Mohammad-san has investigated whether
%1’f WHINKEER Eﬂ“\ E S there is a difference depending on
7 s CohiZh A . .
FRTOE % O)pr%( » lﬂ L. 'm‘fﬁy W EALNER S attribution and whether there is a relation
. h s E_ . . between answers.
FPR 3 L7, (BH : Section 6,1 %(]3 ) #L T, B Mohammad-san found the frequencies
RAL e for all of the answers and looked to see
0)57 Pofcd o, BEICL S ?'5 (=B, FRicL s =, which was the most frequent and in which

Lid¥s) C LiitA T 25135 Lo

WL LAELE) Bhirk, B4 FREDNETH
$ LT 8610, BALEZOBERSHY 294 b0OERE

L% L7 (M Section 6,2 7 4 _IEM5E)

172-++-"Mohammad-san’s Analysis and Interpretation

order. (Reference to Section 6,1 Frequency
Distribution) He also examined whether
there is a difference in the highest
frequency depending on the attribution
(which means differences in gender, age,
occupation and so on) by using the
Chi-square testing method discussed

in Section 5-3. Additionally, he tested
whether there is a relation between
answers. (Reference to Section 6,2

Chi-square test)



KA EE o B

AHEER

FOE LWAWARTLEYT—Yar

Analysis results

)2y &
1.hEZRZAT47 Media for viewing advertisements
[ 1fir 2 fi 3 fi 4 fi 5 fi 6 fi 7 fi
Order First Second Third Fourth Fifth Sixth Seventh
2o ES _ . LA KA J'SJA DY LD 2 h _ - € S
[ETE3 FTLrE r HERE o | 24+ | Fbicl Z DAt
Answer TV newspapers magazines inside public radio flyers other

transportation

)
E# 67 51 55 17 11 5 2
Frequencies
AL b 186 92 91 23 18 5 2
Weighed
data

HotITa Bk

@7t (186) MHERMIZZ L,

A XA LA RA o L
@71 LDN5 G LA (92) Mk
Qi NDLDIEHEYEL KL,

ay

(91)o

zﬁiéﬁéx747ru3u®%ﬁ%

A >

Vel CRYE b M), 45 QST E26mBl ), {3
R LAEAN) b, Fr v Bl MmN LA Ln
Dot NOBRE, #4  FRE s o> Tl E LT,

x,’)i

FRTOLDERERTILERHY 2 A, 70 AKEE
Wof ;<Ef ENDHYZIRED, HHrVIE, ENDS
PRCIROLLLECDIEIRETHIEVCCTT,

2

®TV (186) received the vast majority of
answers.

@®Newspapers (92) and magazines (91)
scored about half of TV.

@Other choices scored much less.

Differences by gender, age,
and occupation For the top 3 media
for viewing advertisements

He investigated the relation between those who
chose TV/newspapers/magazine and those who
did not choose and gender (male and female),
age (26 and over and 25 and under)
and occupation (students and adults) by using
the Chi-square test.
You do not need to conduct tests for all.

You can create a contingency table and look at
it closely. Then, you can test only those
combinations which are likely to have a
difference and/or those for which you cannot

tell whether there is a difference.
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gtz 14 24 3 4L
Order First Second Third
LS Lk ah =5 L
EIf= 7L ] HERE
Answer TV newspapers magazines
KA B 186 92 91
Weighed data
?f% LARL ﬁ’glﬁx BATL &gm;( &h%% 5’1&%2}}%
HHerence ~ Selected | Not selected  Selected | Not selected Selected | Not selected
by gender o -
| 40N | 2A Z| 31N | 1A %l 32N | 10A
Bl 27A | OA Bl 20A | 7A Bl 23N | 4N
P=0.51662 P=0.98051 P=0.36456
%%‘;%:@L% €Al & TATS EATS igm( iz‘/u%é &mn(
26 ﬁl‘}{_)!:% Selected | Nor selected Selected | Not selected Selected | Not selected
25 EL;{-F 9% (=
Difference El 12A (DN El 1A 1A i 9N 3N
by age
26 years old Lz
Byardd L Fl ssA | 2 F| d0n | A || |F| 464 | uA
25 years old
and under £=0.99999 P=0.16303 P=0.69806
h&%‘:&%% EARL ﬁﬁ?hm 2ATL L AL LA U 2ALL
BlELRLLe B LA 3
FAXHEA Selected | Not selected Selected | Not selected Selected | Not selected
Difference
. 7 A “ S
by occupation 2480 | 2A % 34N | 16A % 40N | 10A
Students versus
Adults Ly
|l 19A (DN | 17 A 2N | 15 A 4N
P=0.59506 P=0.12262 P=0.99999

P<001 BEEHY P<005 BEEZHY) 005<P<0.1MEEHEY P>01 HEEZAHL

P<0.01 Have a highly significant difference P<0.05 Have a significant difference 0.05<P<0.1 Have a tendency P>0.1 No significant difference

S g A N hAi D Lid{ %) LA Lo L
OLEER2 A7 4 74, HH, Fiw, WE (FELHZ
LA

A) CXBaERL W,

174------Mohammad-san’s Analysis and Interpretation

@®There were no differences based on
gender, age and occupation (students and

adults) for viewing advertisements.




FOE WVWBWALRTLEYT—Yar

1) A &9 oK I

3. HkAHBILE (FDMHhZEDEL) Advertisements which attract
interest (excluding “other”)
LI l i & 5 L. a5 f 1. L. 1. o N o
gz 11z 24 3 fiL A 5 L 6 iz 7 fiL 8 fir 9 fiL
Order First Second Third Fourth Fifth Sixth Seventh Eighth Ninth
MU LS x40 i EA 549 ¥ Lii0A bis3 2 o [oF B
B Trovav | BN M i ZS R bkt | AT | KAW | Rovabsy
Answer fashion food movies books music cosmetics travel drinks reasonable
restaurants

R 80 68 67 42 40 32 31 11 9
Weighed
data

s b (X2l Aot
@Dk, 77 v=a(80), W (68), ML (67). ®Those in the majority were fashion (80),

food (68) and movies (67).
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4, E@iﬂ%b“&%ﬁ%if\i31ﬁ$'€®%§%, Differences by gender, age,

anL Lityy and occupation for the top 3
FEICLDE, kB E advertisements which attract interest.

Loh' L

[15§iva : 1 4L 2L 3 fir
Order First Second Third
Pk I ‘ﬁ@ X ot

EIE=S 27 p Ve ¥ £ I ]
Answer fashion food movies
KA B 80 68 67

Weighed data

KAty 8

Difference
by gender
Z| 30k | 12A | A | DA | 18A | 24 A
B9 | 18A wloBA | 14A BloUA | 16A
P=0.00184 P=0.59144 P=0.86201
w>%
female > male
Eﬁ“h.:k'é%
26 T’J'EL,U:Y“I ;
25 ﬁL/{_F 3 % ZA
Difference El 4N 8 A = 7N 5N J& 5N 7N
by age
if dyvldu Tl 40N | 17A T| 34N | 23A Tl 27N | 30A
25 years old
and under P=0.02249 P =0.99999 P=0.76101
T >EE
young > olden
Eﬁ%%ggémwﬁ ]
FHEXEA .
T L o
. i £
;’Y e Fl 29N | 21A 2 25A | 84 F| 24N | 26N
tudents versus
Adults Ls
| 8 A 1A | OA 8 A L 7A 12A
P=0.28601 P=0.59965 P=0.43240

176+++Mohammad-san’s Analysis and Interpretation
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P<001 BEEH) P<005 HEZSHY 005<P<0.1{EEABY P>01 HEEAL
P<0.01 Have a highly significant difference P<0.05 Have a significant difference 0.05<P<0.1 Have a tendency P>0.1 No significant difference

Rety 8

3 =5 g 4 2 >
@B EYPABLLE T v a yDIEE, i MM X ®Wirh differences by gender for
N advertisements on fashion, women are more
H BELRA D % o interested in them than men.
.%::%%\ ClosERBBLE TrvvaviEE FLLr (25 @®Wirh differences by age for advertisements

S v 2

BUT) OADSHBIED D 5,
T 7wy gy, Uy O

Lid¥ys)

@Bk L 2555 L,

2 B Lt LA

WT, FHEEHEZEAZRELZ OV,

on fashion, younger subjects (those who are

25 years old and under) have more interest

in them than the older subjects.

®\irh differences by occupation, there

are no employment-based differences on
ploy

fashion, food, and movies.

Effective advertisements

BT 1 2 fir 3 fir 4 fir 5 i
Order First Second Third Fourth Fifth
Nt ANES L“‘)‘iﬁf: bR 7
B L% Zv b e i z DAt
Answer visual images famous people live demonstration music/songs other

¥ $3
i 2 29 28 4 3 5
Frequencies

£t AWES w3 i

@503, WE (29), LAV P RS (28) TH.

®Those with a majority response are using
famous people (28) and visual images (21).
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6. WREMLEEND I 26IcDNT, BkE
FRICEDE, BEICLZENHBH.

Are there differences based on
gender, age, and occupation for the
first and the second most selected
choices regarding effective

advertisements?

Lok
5§ v IR DA PR VA
Order First Second
EE w{% s b
Answer visual images famous people
Vi 2 29 28
Weighed data
Difference el [ Selected | Not selected
by gender
Z| 14k | 28A | 220 | 20
HlosA | A Bl 6A | 2A
P=0. 06798 P=0.01278
Z<W (fiih) > ()
female > male (tendency) female > male
E&%\A"— ckéi %&R %%gﬁ %g}f\ﬂ %gm:(
26 ﬁl-,u:i‘f Selected | Not selected Selected | Not selected
25 ﬁL}{—F 5 % A i33)
Difference E 6A 6A E 2N 10 A
by age
26dyears old ~ Elé 23 A 34 A Tl 26 A 31A
and over versus
25 years old
and under P =0.99999 P=0.10439
?&%L X EE S5 | man %R | wap
PR A Selected | Not selected Selected | Not selected
Difference
by occupation ,’_% 20 }'\“ 30 A 220 24 A 26 A
Students versus
Adults L&
AEGR DN 10 A | 4N 15 A
P=0.28601 P=0.04172
FHSHEAN
students > adults

178:-+---Mohammad-san's Analysis and Interpretation



@ik nsl, KD, Honary h a5t
DRER L S TU 2. BHO A, BRI ARG L E

5 DD 5.
hA Lo
@ s & 52370,
Lid¥es LehwUA f/j\(’d’t‘ .
AkADE, HENIVFEOT,

@ik 0%
EDRIR L RS EmSDH S,

v RS

7.7 LEQREIXEEL D

Zh

55 A
14 N\

QR
R

P=0.00026
B>z

yes > no

8. [FLEDESRERLA] I, Bh=,

Ao  Li(¥y

EBICEDE, BEICLDENHBD.

NaUs 3 phnL
FpICKDE
Difference by gender Difference by age
T T CATX T EATS
Selected | Not selected Selected | Not selected

3IA | 1A Tl ook | 3A

R

Bl an | 6A 2n | 5A

P=0.78093 P =0.99999

hAate Li(¥1)

Fibicx 2 BECIZEE KU,

BOE WLWAWALRTLEYTFT—T3v

@®When looking at differences differences
by gender, women think that using famous
people is effective more often than men do.
Men tend to think that visual images are
effective more often than women do.
®There are no differences based on age.
®When looking at differences differences
by occupation, students tend to think using

famous people is effective more often than

adults do.

Are television advertisements
interesting?

®There are more people who think television
advertisements are interesting than those
who do not think so.

Are there differences based on gender, age
and occupation in responses on “whether

television advertisements are interesting?”

B k2

Difference by occupation

AL i FAK
t S
Selected | Not selected
ﬂ\i( (A
Fl 38N | 12A

=
e

14 A 5N

£=0.99999

@®There are no differences based on gender,
age and occupation.
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ek Tz BHLa L w5 Lwo
9. 7 LEDLEZOMAEAVD (B EEEJI) What is interesting about television
advertisements? (free response)

Loh EL X oy yigs a0 14 L.
[ 147 2 31 4L 5 L 6 fi
Order First Second Third Fourth Fifth Sixth
poES . . Lisis - ot
CIES 4 X~ [Ab=UV—| TAFTF 1 ¥t I—FF | vHanA
Answer image story idea information humor handsome people
LTy

B 11 10 8 7 6 3
Frequencies

= 5ok . } L33 sk
@LEDA A=Y, A=V —, TATT, HHDIH, ®The order of preference is image, story,

AUy 8 YR LiC¥es idea, and information in the

@ 731;7:, i%‘: Lo BEEIZEEE, L, advertisements.

@There are no differences based on

gender, age and occupation.

10)1'\%:5: ENL '5(;\1%};] LTWhaD How much are

advertisements trusted?

Lph

gz 1 fir 2 3 44
Order First Second Third Fourth
LA-& 5 E

ERE 20% 50% 0% 100%

Percentage of trust

g

E# 19 14 12 6

Frequencies

.2%%‘77 hotzdDik, 20% 'fn }ﬂ 35 (19 A /i_\ﬁid) 28%)o ®The largest percentage selected was 20%
. trust of advertisements.

.Zﬁli 50%fEH T 5 (14 A, é;}ﬂi@ 20%)0 (19 people or 28% of the total)

.fﬁ%%éﬁ\ CERLROANE 3 (12N, 24Kk 17%) ®The second largest percentage selected
" ’ ¢ was 50% trust for advertisements.

@ 100% 51+ 5 x4 (6N, 4k 8.7%). (14 people, or 2006 of the toral

@®The third largest percentage was those
who do not trust the advertisements at all.
(12 people, or 17% of the total)

@®The fourth largest percentage selected
was 100% trust for advertisements.

(6 people, or 8.7% of the total)

180----*Mohammad-san’s Analysis and Interpretation
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FEOE W\WABLALRTLEYT—Y3v

When do you see/ read/ listen to
advertisements? (multiple choices
are allowed)

iz 14 21 34 41
Order First Second Third Fourth
EZE 18-24 W 611 B 11-18 B¥ 246 B
Answer

¢ o+

B 61 15 6 4
Frequencies

> AR

% 2 BRI, 1 RIAS61 A, 18540 6 2415 (i) T,

FR [T A

@210z, ‘FRITOR.

@A b H kLB, D,

Ou R4, SHTSATRRS, FLURLLR

%o

12. [WOhE%E2H] & [ERE] OMEE

@LELMER RO 5 LA TE Lol

13. [FLEOBEREEVD] & [ERE] OB

0;22%80% DEEALTe2 12 K348 TREv] ¢
5T B

@ ZAn, 0%OEMEDI2AM, [HEL &ucfn‘
BABSAGS, 9%Y, TOSANE, EEEEECLE
T30z, §<1§}$JL’CL‘7;PO

th"

;Ln =

@®On time ranges for seeing/reading/listening
advertisements, the number one most chosen
range is from 6pm through 12am (at night)
and it received the vast majority of answers.
®The second most chosen time range is in the
morning.

®There are people who see/read/listen to
advertisements during mid-day and/or after
midnight, but there are only a few.

@Al four people who selected the

midnight time range often watch TV, and
none listen to the radio.

Relation between “When you see/
read/listen to the advertisements”
and “degree of trust”

®He could not find a significant relation.

Relation between “Whether
television advertisements are
interesting” and “degree of trust”

@Al of the 12 people who expressed 80%
trust or larger in advertisements answered,
“interesting.”

@®@However, among the 12 people who
have 0% trust for advertisements, there
are 5 people who said “interesting.” In
other words, these five people do not
trust advertisements at all, but they think

advertisements are interesting.
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SREROEED

v FSAlE BEO7yr— FHEOHERE, b
D’Pﬁ‘ﬁﬁkﬁtf 5%;%0)717]7/{/ CEE 3L 7o (Zé

%5amm9r%nvF§A®7vba4vJ®r%§%%ﬁ
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N FSADZOBETE, 2HIEHY £ TA,)
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5 4% @5auo#%ﬁ&7%u,ﬁgﬁaa@#%%z
T, HAOBERE L T~2 X TE2¥, 170U, WAk
LR (FE) L, AS0%L (BR) 2lE-2)K
ML TR ALY 2 ¢ A, (B : Section 9 [E1
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u

o A h
tE’A %
BE) emiesen
das, TR # 7 2 L so 0T bR & b
Feo b, MECES 4. HALEREIEE LG AER
b %A, (BH:Section9 [E~?FSADT Y I 54 ]

D [Hawl)

Summary of
analysis results

Mohammad-san organized the above
results of the questionnaire survey well
and wrote an outline for his presentation.
(Reference to Section 9 “Survey results” in

“Mohammad-san’s outline”)

How Do You
Write the Discussion?

For the discussion, you write the following
points.

1)If there was a previous study done on

your research, topic compare its results with
the results of this survey, stating differences
between the studies and citing new findings
from this survey. (This was not the case for
Mohammad-san’s survey.)

2)State what you came to understand about
important, new, and interesting aspects of
your topic based on the results of this survey.
For example, in cases where the results show a
difference based on gender, you can consider
why there is such a difference and share your
own opinions to explain this.

Still, you must clearly

distinguish between the results obtained from
your survey (fact) and your own thoughts
(opinion). (Reference to “Discussion” in
“Mohammad-san’s outline”)

How Do You
Write the Conclusion?

For the conclusion, concisely write up
your findings from the analysis results in
terms of what you wrote in your “purpose
of the study.” The purpose and the
conclusion must agree with each other.
(Reference to “Conclusion” in

“Mohammad-san’s outline”)

Exercise questions

ee0ecc0cscccccccc0cssne

b, BLELAFEEARE LTI,

Now, please organize your analysis results as well.

182---Mohammad-san’'s Analysis and Interpretation
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Mo :
hammad-san s Presenta’rion

(1 =0Vl R O% s | a%%w,,.m

Wrmng an Outline for a Presentat;on

REASNEMD

Creating Slides for a Presentation Practscmg for an P.resentation

(3 B 0)-t 1 2 orwr-r:ﬁﬁ
Writing a Draft for a Presentation J01y [\0)7‘{,&)0)&&%]
. G whzs Materials to Submit for
o €/ \Vi\é/b@%§7\7’f btgﬁ%ﬁﬁ “Qtiestionnaire Survey Project”

Mohammad-san’s Presentation Slides and Draft

Ut . ith L

o Uy

Writing an Outline for
%50) I7I\7‘f/€:i< a Presen’ta‘ti(‘;nI

TRy
ABTAHIL Note
bhriled T3 P e

@ik br»rhy f@j‘l‘\f"%a U SR i )&%%2_ TEs5 3 ®You should devise and write out an

organization for your presentation that will

To be easy for the audience to understand.
e R )

.%}%/\“f" = & B ‘: ‘BZE 3hHY A Ziiél DT - @®You do not need to state everything that
(W = e o =

you have investigated. State only those

LREOsw 9, items that are necessary.
®You should distinguish between facts

Lo 538 dom L # _ L
@5 (REORHEPLERIFCTH-Z L) LDLKD (what is shown in the survey results and
i‘;ﬁ X l‘:%lj LT % L sup.Jp.orting materials) and your own
opinions.

& FB B’JJ t r#n / Ttk [[ﬂ:-ﬁ‘\ LIz :vA, @®Your “purpose” and “conclusion” must

agree with each other.

.ﬁgfﬂfg Thigie @%*ﬂ Iz iﬁi 5 %E%ﬁ’ﬂj J i%/fl\’(\ b, % @®Please utilize the results from your study
D& é’%}%ﬁﬁ LT 758 even in cases where the results through
gui - o

statistical processing, differ from your
predictions.
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&%A?I\"ékd)?ﬁ ke %4 Mohammad-san’s Outline

®7—~
Theme

b T2

Purpose

'115 3 liﬁ?i
OFESLE

Investigation method

OBE %

Investigation subject

Y

Questions

(Y it

Survey results

ENRPFN XY= Ty
Mohammad Osama Alhalabi

e v F rh i miEb L i He
T ARELE A SR OGE—
Attitudes and Opinions towards Advertisements —The Case of Kanazawa City—

“ﬁ%@ﬁ%j‘{h&?i%%é# B OkfkvbofhéF
nEOEREPREL, zhrBRRERL L cAREY D22 2
/\“Z,,o

I will investigate the realities behind what kind of advertisements Japanese people in Kanazawa City
see and what they think about advertisements, and will investigate what kind of relation there is be-

tween responses and factors such as gender and age.

7V7—F%ﬁt;6%§

Questionnaire survey

CA

34N A
SRHRO AR EE LA Freo X
Japanese university students and adults in Kanazawa City Total 69 people

1)&&&%7471f¢%%%#

2) DI %b%é#
3)&&&F*@Lﬁfﬁ~§%%%7
4)TVE®V%iEEL@,&ﬁ#
5) EE R A=ty MEFIL T 2%
6)Lor¢%ﬁaw

4 ~L7L«='

M EORYE : WL WU - R, R M

1) Through what kind of media do you view advertisements?

2) What kinds of advertisements interest you?

3) What advertising methods do you think are most effective?

4) Do you think that television advertisements are interesting? Why?
5) What percentage of advertisements do you trust?

6) When do you see advertisements?

Participants’ Attribution: Occupation, married/unmarried, age, gender
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50 students, 19 adults

2) Places to see advertisements:

for advertisements respectively.

9) Items which show differences based on age:
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Qut of 50 students male 20 males, 30 females

5)  Are the advertisements interesting?: Yes > No**

8) Items which show differences based on gender:

Interest in fashion advertisements (Female > Male)**

Items which show differences based on occupation:

BA DL
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1) Respondents’ attribution : 27 males, 42 females
25 years old and under 57 people 26 years old and over 12 people

Television > Newspapers > Radio*Magazines > Public transportation > Flyers
3)  Advertisements which are interesting: Fashion > Food > Movies
4)  Effective methods: Visual images > Famous people > > Live demonstration > Music

What is interesting?: Images in the advertisements > Story > Idea
6) Degree of trust: The largest percentages selected were 20% , 50% and 0%

7) Time range to see the advertisements: 70% of participants see them from 6pm through 12 am.
Advertisements using famous people are effective (Female > Male)*
Advertisements using visual images are effective (Female < Male)*
Interest in fashion advertisements (25 year old and under > 26 years old and above)*
Advertisements using famous people are effective (Students > Adults)

Relation between the degree of trust in advertisements and things found interesting: There are

people who do not trust the advertisements at all even though they think they are interesting.

This textbook is using **,*, and ~ + as abbreviation
signs which indicate the level of significance in statis-
tics.
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OOn the age of survey subjects, there are more people who are 25 years old and under, and the ma-
jority occupation is “student.”

— I can probably say that the survey results (as a whole) reflect students’ tendencies.

OAs for the media where advertisements are seen, the score for television was overwhelmingly the
highest (186 points) and that for the newspapers was the second highest (92 points). However, out
of a total number of 69 people, 67 people selected television and 51 people selected newspapers.
— Therefore, I found that responses for “newspapers” were higher than I predicted.

O As for the effective advertisements, visual images (29 people) and famous people (28 people) were
chosen. = It appears that the advertisements with visuals are more appealing.

Oltems which show differences based on gender
Interest: Fashion (Female > Male)

Effective methods: Famous people (Female > Male)

Visual images (Female < Male)

— It would be good if the advertisements for fashion are made for women.

— It would be good if the advertisements for women use famous people and if the advertisements
for men use beautiful visual images.
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The subjects of this survey, Japanese people in Kanazawa, can be described as follows.

OThey mostly see advertisements on TV.

O'They are interested in advertisements on fashion. (Especially for women)

O Advertisements using famous people are effective. (Especially for women)

OGood visual images are effective. (Especially for men)

O'There are more people who think that advertisements are interesting.

O'There are people who do not trust the advertisements at all even though they think
they are interesting,
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Exercise questions Please write out an outline for your presentation.
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Making Slides for a
Presentation
(Reference to Chapter 3
“How to Make Slides”)

Next, you create slides for a presentation
by using Microsoft Power Point. (See
Chapter 3 How to create slides) You
create the slides along with the “Outline”
for your presentation. Let’s create them
to make a presentation that focuses on
content and is easy for the audience to
understand. Please be careful with the
following points:

1) Make the overall flow of the
presentation easy to understand.

2) Make all slides easy to see.

3) Do not include unnecessary animation
effects.

Wrigting a Draft for a
Presentation

(Reference to Chapter 1 “The Basics of
Giving a Presentation”)

When you finish creating slides, you start
s ; e
writing the presentation draft. Let’s write
down the words you will say as you show

each slide.

Writing the draft

In cases where you give a presentation in
your mother tongue, you are able to speak
without a draft as you look at slides. That
is because the main points are written on

the slides. However, in cases where you
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give a presentation in a foreign language,
you need to write out a draft for the oral
presentation. Please write down all words
that you will need to say. You also write
out words which are not so important
such as “First,” “Next,” “Then,
look at the figure 2” and so on.

» «

Please

Writing the draft in the
“notes” section

You write the draft in the note section at the
bottom of the slides in PowerPoint.

As an alternative, you can also write out
the draft by using regular word processing
software. In this case, you include an
indicator in the text that reads “click” so that
you know when to use animation effects, go
to links, or/and go to the next slide.

Tips for writing the draft for
a presentation

Reading written material with your eyes is
different from saying it out loud. An oral
presentation requires you to say things out
loud so that the audience can understand
you. Written materials (such as a thesis)
can be read repeatedly if they are not
understood the first time. However, with
a presentation that is heard, the audience
cannot re-listen when they do not
understand. Please do not forget this as you
write your draft.

The following three things are important.
1) Using a logical organization that is easy
for the audience to understand. (In what
order do you say what)

2) Selecting sentences that are easy for you
to say (Short simple sentences)

3) Using pronunciation that the audience
can understand
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Making sentences easy to say

Please keep revising sentences that are
hard for you to say until you can say them
fluently. Please write short sentences

that you can create based on your current
Japanese language ability.

You can remember sentences that you can
create based on your current Japanese
language ability. Short sentences are easier
for you to say because you can say them in
one breath. Also, they present fewer
problems with using pauses and prominence.
(Refernce to Chapter 7,1 “How to Speak
Effectively During a Presentation”

Chapter 7,1,1-2 “Prominence and Pauses”)

Let’s think about the difficulty

of pronunciation.

DI have investigated how people in
Kanazawa think about advertisements.

The difficult points of the above sentence
are as follows: Due to the complex sentence
structure, elementary Japanese language
students may feel the grammar is difficult;

it is hard for students to remember;

it is easier for students to make mistakes of
locations for pauses and prominence because
they cannot say it in one breath; and the
word, “choosa (investigation)” is difficult for
students to pronounce.

Lets change the above sentence into a sim-

pler sentence.

2)I have heard people’s opinions in
Kanazawa about advertisements.
3)I have looked into opinions about adver-

tisements. I have asked people in Kanazawa.

For most elementary Japanese language
students, Sentence 1) would be difficult

in grammar as well as in pronunciation.
Sentences 2) and 3) are good enough for an
elementary level Japanese language ability.
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Using words easy to pronounce

Parts that are difficult to pronounce differ
depending on the person.

Therefore, please use words which are
suitable to both your grammar level and
your pronunciation skills. Please change
words which are difficult for you to
pronounce into other words and forms.
Especially, you must be able to pronounce
key words so that they are easy to
understand. You pronounce key words

slowly and clearly.

Using pronunciation that the
audience will understand
while listening

In order to give a presentation with
pronunciation understandable to the
audiences, please read your draft aloud
after writing it. Then, please fix it by using
other words and changing sentence forms
if the draft is difficult to pronounce.

Please read the draft aloud in front of
teachers and Japanese friends and have
them check whether the pronunciation is

understandable.
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Mohammad-san’s
Presentation Slides

and Draft

“Attitudes and Opinions towards
Advertisements —The Case of Kanazawa”

Below is a slightly-revised version of
Mohammad-san’s original presentation slides
and draft. Basically, there are no big
differences from his original. We made his
analysis a bit more precise and added the
discussion section.

When Mohammad-san gave his presenta-
tion, there were no questions about the Inter-
net in his questionnaire because the Internet
was not commonly used as a media for

advertisements at that time. Please view this
presentation as an example of a

presentation given by an elementary
Japanese language learner.

In addition, a video of his presentation
made by Mohammad-san himself is
included in the supplementary CD. Although
Mohammad-san received advice from
teachers on important points,
he prepared an excellent presentation almost
entirely by himself as he referred to this
textbook.
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I am Mohammad Osama Alhalabi from
Syria.

Now, I will give a presentation entitled
“Attitudes and Opinions Toward
Advertisements —The Case of Kanazawa.”
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& HiElk, 77— '\Ha%&'(- L\ZE S5W\& Uz, The method of survey was by written
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e en v o The subjects of my questionnaire survey
S AT, 2P T69ATUTE. were Japanese university students and

adults in Kanazawa. The total number of

respondents was 69 people.
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The questions asked were as follows, and
the respondents selected from multiple
choice answers.

1) Through what kind of media do you
view advertisements?

2) What kinds of advertisements interest
you?

3) What advertising methods do you
think are most effective?

4) Do you think that television
advertisements are interesting? Why?

5) What percentage of advertisements do
you trust?

6) During which time range do you see
advertisements?

7) In addition, I asked respondents
whether they are students or adults,
whether they are married or not, and

what their age and gender is.
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First, [ will explain what kind of people
answered the questionnaire.

@By gender, there were 27 men and 42
women.

@By age, there were 57 people who were
25 years old and under, and there were 12
people who were 26 years old and over.

@ There were 50 university students and
19 adults.

@ There were 20 male students and 30
female students out of 50 students.

When you see this, you see that there
were more respondents who were 25 years
old and under, who were female, and who

were students.
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Next, I will state the results of the
questionnaire survey.

I analyzed the collected results by using
the Chi-square test.

First, I asked through what kind of
media they see and hear advertisements.

For answers, I asked the respondents to
choose three choices out of the multiple
choice answers and to label them 1, 2 and
3 in the order that they most often receive
advertisements.

The results, in the order of most
selected choices were television,
newspapers, radio and magazines, public
transportation, and fliers.

Television was overwhelming the most
selected choice.

Newspapers were selected about half
as much as television. This was more than
expected.

There were no differences in the results

based on gender or occupation
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Next, I asked the subjects what kind of
advertisements interest them.

The most selected choices were fash-
ion, food and movies respectively.

When I compared men and women’s
interests in fashion, women were more
interested in the advertisements about
fashion than men.

Also, those who were 25 years old and
under were more interested in
advertisements about fashion than those
who were 26 years old and over.
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[ also asked subjects what advertising
methods they think are effective.

“Visual images” and “using famous
people” respectively were the most
selected choices.

For those who selected using famous
people, there were more women than
men.

There were also a few women who
wrote “handsome people.”

In addition, students tended to think
that “famous people” are effective more
often than adults did so.
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I had those who answered “Yes” write

L& U, down what is interesting.
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Lok
%L\JILEIC, BEDA A=, Ab—l]—, AT were “advertising images,” “story” and

“idea” respectively.
7TUk. pece

\'4

ER-5: LEDOEHRE

- BRLBLEBA) >EERETS(19A) (P<00s)
- {EFRRE:20%>50%>0% > 100%

40

30

V=3

20

10

®

Q
0% 20% 40% 50% 60% 70% 80% 90% 100%

ERORA—EV

196-*---*Mohammad-san’s Presentation




z9 Th

hEEF—tY MERLTLBAEENT,
oNMs10/8\—t> rEEHTT, 100/ —t 2 +F
TEBATESVNELE,

Vb LA

ZEZA-ROE, 20—t MERTS (19
K). 2{Z#50/8—t >~ (14A), 3fzlF0/t—
£2k (120) TUR, 100/\—t> MERT 3
Kid, 6ATEEOHI/(—t> FTUL,

ERECS\\TIE Hick3E, FRicssE,
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I asked respondents what percentage of
advertisements they trust and had them
select from 0 percent through 100 percent

at 10 percent intervals.

The largest percentages selected were 20%
(19 people), the second largest 50% (14
people) and third largest 0% (12 people)
trust for advertisements
respectively. There were 6 people who
trust advertisements 100%, about 9% of
the total subject group.

Regarding degree of trust, I found no
differences based on gender, age and

occupation.

+ 18 1 00~24:00(C

100, e e

‘ REEREUBMLEY T 3REEE4DICHIT
W) zxx0r, 6BNSTIE 11BNS18E, 18
BEN\S 2485, 24BN\5 68T,
YORE, ERMCENSEON, 188524
BT, 69 (88/5—t k) TUK.
CNIFFEESLUTURE.

fER-6 . LEZR5 /H< KEF
BEAEDADRS,

{

I asked subjects about time ranges for
seeing and listening advertisements by
dividing them into 4 different time range
categories. The categories were from 6:00
through 11:00, from 11:00 through 18:00
hours, from 18:00 hours through 24:00 (0
hours) and from 24:00 through 6:00.

The results showed the vast majority of
answers was for the time period from 18:00
through 24:00, with 69 subjects (88% of
the total).

This was as I predicted.
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HAED 24BN SHO6HICEEUBNELTS
NEHEA>TETTH, 4 ANELLE,

Hhid 04N FTAORBRREEML O
255 BoTVNELES, 2BSTATRELS, 7
LEES<CBRARETUR.

i

v

Although few people saw and heard
advertisements from 24:00 through the
midnight to 6:00 in the morning, there
were 4 people who did so.

I thought that these four people
probably listen to late-night radio
broadcasting, but all of them frequently
watch television, while none listen to
the radio.

BER-7: EHRE,
EBS5) OERK
« B0%LLEERLTWA12A

28 "THAWVWERS,

« 0%fEFY %12A,

S5 8A
i 1.,@5}\ i@ah\c&;:uf}r(i'\%@
i, 2<ERLTVLEWY,

ogt,iitﬂzw%ﬁﬁazwibto
[fERE] 7L ConRE%s [AELEES] OF
FEHBE, 80/\—t > FUEERLTLB12A
G4 8 MEAVCES] B2EUk.

BIFL, BEEEENEB>TONBALSRIES
CHT BEREEBLCERET,

¥

ETAN, BEELERLTLVENIZADS
5, [EEVEES] EBEEAMNEANELE.
SFLU, CO5AE BEEEAVEESTUS
DIc, £<ERLTUEL, *WSTEADALE
Ut
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Next, I tried to examine the relation
between various answers.

When I look at the relation between
“degree of trust” and the answer, “television
advertisements are interesting,” 12 people
who expressed 80% and over trust for
advertisements all answered “television
advertisements are interesting.”

As T expected, I can say that those who
think television advertisements are
interesting have a high degree of trust in
advertisements.

However, 5 people answered “television
advertisements are interesting” among the
12 people who did not trust the
advertisements at all.

In other words, I found that these 5
people thought television advertisements
were interesting although they did not
trust the advertisements at all.




FOE WBWARTLEYT—av

CORERRR. PEOHEESRRINTWVS.
REERBAT 1 7,
FLEORE (1865) HNESMICE.

M (925 @24,
LAWL. ABTHB L,
69AFTL E67A, HH51 AL
|
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@) rizEfIcE<, 8 028 F2fTlr.
LAL, ABTHBE, 69AHRTLEIF67 A,
HMIE51 ATT., COTENS, HFMTHEER
BAEFHICENE DAL ET,

I will now state the discussion of my results.

More subjects were 25 years old and under,

and there were more students in terms of
occupation.

When I think about this fact, I believe I
can say that the results of this investigation

reflect student tendencies.

As for media used for viewing
advertisements, the score for television
(186 points) was overwhelmingly high
and the second highest score was for
newspapers (92 points).

However, when you look at the results
based on the total number of people, 67
out of 69 people chose television and 51
out of 69 people chose newspapers. From
this result, you see that the number for
those who view newspaper advertisements
was unexpectedly high.

BR (29A) . BEIL U R(28A)
—BBOEHF b

Bk vryvay (>S5

BROBHE: BRILVE (ZE>BE)
B (BE>%XH)
=77y avORER. REENRIC
-RUENFEBERI L b BEITFEGRE
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CNBIERCHZZEDTT. kEzld, 29—
FENBENBANTELNTT, TTAS, HH
CHRZBEDDESAT E—LTEBEBNET,
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COTENS, 77V I LPRAMOLE,
Fleaay—4y McUESBOEBOET, &
. *BGHOBSCR, HayL s EEST,
SRGITOEECE, SNOEREERES-BLE
25cBOET,

In this survey, there were many people
who thought that advertisements using
visual images and famous people were
effective. Both of these choices are
appealing to the eyes. For example, movie
stars themselves are attractive and
beautiful. Therefore, I believe the
advertisements that are attractive to the

eyes can be more appealing to the viewers.

Next, when I looked at gender differences, I
found that women were more interested in
advertisements abourt fashion and food than
men were.

For the effective advertisement methods,
women tended to think using famous people
is effective, and men tended to think visual
images are effective.

From these results, I think that it would
be good if the targets for fashion and food
advertisements are mainly women. Also, I
think that it would probably be good if ad-
vertisements for women use famous people
and if advertisements for men use beautiful

visual images.

ZOFEENROSRDALE .

e FLTFLETEEERS.

e 77y avORELERNSH S,

o BRI L Y MERE > RIRED RN,

(FicxiE)

o BLWBRRO SR, (Bt
o REEZHEBWVWERB> TWBANEL,
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Y VI
%EE%E;‘@'\%@"O I will now state my conclusion.
Based on this survey, I found the

c @%ﬁié[:ck 27, LX%G) (B s ﬁ“;r)h\(‘, Fllz. following points:
= ®§J§]§§&§®§§ﬁ®it5 & @®Dcople in Kanazawa who were the

- T subjects of this study mainly see

O ICFL ETCLhEAERZET, advertisements on television.
2y LG Lpww o ma @ \Women especially have an interest in
@7 7 avILhEIL, Bl HEERAHLE fashion advertisements.
®Women think that advertisements usin

Cl g

Z i —— o o s famous people are effective, and men
O Lt BLAYL O MAEFESTELE, BHIERBL think that advertisements using good

AVES S5 T 6 visual images are effective.
MRZE O LENNRITHDER>TNET . @ There are more people who think that
LA Lo Qb the advertisements are interesting.
V= = Ed o
OLEZEBNCEST L\éﬁ?\g Wed. @ There are people who do not trust the
T 5 ot .
Q@ LDHIC, EEAESIESERULTLVEVLAEL advertisements at all even though they
e SALE think the advertisements are interesting.
. <D | cED fl 2]C is fact is very interesting for me.
FT. COERF RITEDTIEINAEBNDL This f y g f
- Finally, as I expected, I believe that
-2y bl 2 EALA 232K s G
RERIC, FAlF, PEY, BRARLEMFSEE
54
BUOERUZ.

Japanese people like advertisements.

BHBESTEVELE

Wobammnd O. ALHALAD]
EAYR -AYT - FANFIE

bl

L o0y EcH
T, FANORKREBNHLZET, Now, I am finished with my presentation.
e Thank you.
hlUNESSTNELUE,

Xb BREGATA KEE->T, REBEBEBOT X,

Now, please make slides and write a draft for your presentation.

Exercise questions
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The Flow of a Presentation
(Research Presentation Based on a
Questionnaire Survey)

Please insert your own words in the blank
lines below. Examples are included for
the parts that are difficult to understand.
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Conclusion/ Summary 5 o »
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Practicing for a Presentation
(Reference to Chapter 7 “Let’s Try to
Give a Presentation”)

Please practice your presentation while
referring to Chapter 7 “Let’s Try to Give a
Presentation.”

Please have your friends and instruc-
tors watch and as you practice. Please

also rehearse repeatedly.

Exercise questions

e000000000000000000000

&b, bLELOFREOREE L TEEN, HAEST!

Now, please practice your oral presentation. Good luck!

PieZ i i w4 =P2 ZAND

T Lo 5o

7=H0REY ]

TAw N3 AW é%@71/1¢/7‘ va v TERLE SO
o1, 03“0)%0)7223ﬁ!ﬁtf< AR
@ Section 3,3[ €7 N & /u@f}ﬁ%@ﬁ;ﬁﬂiﬁj
@® Scction 34 E NNV NEADT 7 — l‘;ﬁﬁéﬂ
O&mm&LN%~7F§A®7ﬁba4yj

AT
@® Scction 9,4 v+ N & AO) %7\ 74 8 - BEEMR]
%0 CcD- ROM Iz, umm@mu\ﬂ
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OFNIREADT— & (A FUIFI. B AHTRER)
O Okaz2006 (H1—FAEEEUTH)
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Materials to Submit for
“Questionnaire
Survey Project”

Materials submitted by
Mohammad-san

As for the materials submitted by
Mohammad-san, please refer to:

® Section 3,3 “Outline of Mohammad-san’s
Study”

@ Section 4,4 “Mohammad-san’s
Questionnaire”

® Section 9,1-1 “Mohammad-san’s Outline”
@ Section 9,4 “Mohammad-san’s
Presentation Slides and Draft”

The CD at the end of this textbook includes

the following:

(O Mohammad-san’s Presentation Video

“Attitudes and Opinions Towards Advertisements

— The Case of Kanazawa --*

O Mohammad-san’s Data (A: Original and B: For
Practicing Analysis)

(O Okaz2006 (The Software for the Chi-Square Test)

Your materials to submit

Please fill in the exercise sheets and submit

them to your teacher.

ENIRESADHESEK 203



Chapter 6: Various Presentations

A 3w AR X

MEDEIEE Outline of Study
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Submission date
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Study theme
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Purpose of study
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Subject of the survey and

the number of the subjects
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Survery content
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@

Questions
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Survery results
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Discussion
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Conclusion
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Reference materials
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Speaking Exercises
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How to Speak Effectively

Basic way to
speak effectively

When giving a presentation, you can't convey
the content smoothly by just reading your
presentation draft as it is written.

The following points detail how to speak

effectively during your presentation.



K1 | Point 1
EREFCOTIREL, BRE (ST,
0%V, Bo<KYFET,
TOIXRARKR—X%D\1%,

BHOEEEY (Friy) EEHT.
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EPDORERZEFICEL T, EbUYRTLT 3.
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Bk, MET LS. ARADLERK I F— T 1z bh b
LT 60T, ZRAMIELEC L, BRHTT.

{E}—jnszyzvf—

S R A S LR T L WAL THELLY (7
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BIAVR), BIEE—ABOCET LD 2T, 7
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BIAVARLK—ABLELZDIEZ, ROLIBEEETT,

R1vb2 | Point 2
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BRI BHOLH, AL
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BIE TLEVT—2araELTHED

You do not read the draft. You “speak”
the draft.

You speak clearly and slowly.

You add prominence and pauses.

You pay attention to coherence of mean-

ing (chunk).

You change expressions that you cannot
say well and words that are difficult to
pronounce into other expressions and
words so that they are easier to convey to
the audience.

In addition, it is effective for you to have
a Japanese teacher or friend record your
presentation so you can listen to it many

times when practicing.

Prominence and pauses

When speaking on a part of your
presentation that you especially want to
convey, you may emphasize this place in
your speech (use prominence) or you may
use pauses in your speech. The following
are cases when you need to use

prominence or pauses.

The cases when you need to use

prominencc Or pauscs

Important words (key words)

Names of special items and places, names
of people

Difficult words, technical terms, numbers

and foreign words
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lifx »7 hA Loj
I n g Speaking Exercises

(j’ D B'C > ;ﬁ/\, TATLIEE W, First, please read the following sentences.

I am an international student at Hakusan

University, and my major is Japanese

........

fAlHZEUJjCQECDEE;?fE'C qu(;B* tjo é researching Austin’s book, “The case of
&, #—RF 1 >®D [The case of Japanese Fpanccpalienes
politeness] EWSEEFHATHELTOET.,

language. I am currently reading and

»

54 x 5
ZOXIZTeI A /A FR—Ry 23 kvTEtr ., He If you read this passage without using
prominence or pauses, it becomes difficult

TUTRUANADPYI L DL 3T, TrIfrA to listen to and understand. Ifyou'add
* T %z EARE . -
BEINS T (BRTCHEEL E) ik, T ar R prominence to words that need promi-

nence (names, foreign words, etc.), then

o} fgéj‘ I %%ﬁibﬁx h g <, ff\-;b D3 34, the content becomes easier to understand

and to convey.

4 =8 73 I ‘/Xfﬁl%i)’ﬂ-é &k ‘i@ﬁﬁ(:li F—A % Also, if you add pauses right before
}“\11 AL bt F% R D 34, words that need pr.omine.nce, then it
becomes much easier to listen to.
T, LWAWLA &@Jf)}é%&ﬁ /E_; LTAEL: 5, Now, let’s practice pronunciation using

various examples.

. ERE ) £fuseTOssvR, S HA—XTT.

Exeraise 1 Letters in bold indicate prominence or pauses.

OH7=LIE BLEALEWHLD ) o 5B ENTT,
BLYDOLAR DPAZLTT,
OLABAIRICIZAZTT.
Ob7zLIE/ BLKEAZEVWHLSD Vo 5D<EVWT  EABAR ICIBAZTY,
Oh7zLIE L EAZVWD DB BV IO S ZICA /12
gt a—=LELE,
ODLD/ RANT7IV—E/ EEEHEAEVD/ DETT,
QZLE5ZAR ZBEDE T/ TATLET,
OINDS A IZIBAD DELBALEW ICDOVTIRAELET.

o) I How to Speak Effectively during a Presentation




FBIE TLEVT—avELTHED

2] AVFBTOIFVA, IRE—XTT,

Letters in bold indicate prominence or pauses.

ODLDEABAR ICIBATAEVWRADL T/ THEHIH 35
IEDOWT/FAZ® D LTVWET,

ObLD/ LEDZLDIDPAIR WLE FUZ BAEWTT.

Ob/=UIE A1V RO/ FHR=I - V&R EVDL&KITEoDPNED S/
ANNEFELE,

O. % “The case of Jpanaese politeness” &L\ DIFAZEKAT/
TAZ®S LTVWET,

@®“Nippon business facts and figures” (C &3 & /ICIEZAICIE
121,812ICA/ D/ Yo 2B EVWHWNBEDTT .

)

Exercise 3

HTLEE, ZOHT, FEHLTHRATHTIEE.

Now, let’s read aloud using prominence and pauses in the following sentences

3] T $5—F ROXKETOIXVAPKR—ZEANT, '
FATHELED, £F, TOIRVAPK—XEBETAT

once again. First, please try to write prominence and pauses into the text. After-

wards, please read it aloud.

HEOEREH,D, OAOERIE, 4MZEEEHEYEDAVL, BETIRAN

ZEBPHIYELE. FTRICHLT, B, £<IC30 FLLEDSHIE, &Mz El
BETY,

L Loatgey

1

Mark Petersen lc &3 e, BADRTSEFREBEZTEX, [HL, BHS] O

xot%ﬁwth§ﬁogtB&%%oTT°

AADETSEFTEEDEEHD, %#&zt%u%é&&WTmawf Tz

LEEBEVEDLNT, BFEELALZEEEE>TVBNDEES T

TLEST—asicslIBELA
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Proper Manners Used during a Presentatlon

O zotniiET a4

Other Points to be Noted

fEF during a Presentation
=

3 li/ T3 PA
RV REFE Basic manners

n 7 g :/3 “/(ZZI‘SH’% Pro_per Manners Used ]

¥ r—rarvET sl s 0)"%;:'2-‘ B3 EE’C T KL v The manners you use during a presentation l
0¥ N . are also important. The following points
M, ROEILDHDHY 3,

focus on basic manners. ]
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DL niEE LI 00, BeTai L, %%, H
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BITE TLEFT—2arELTHED

You stand up straight.

You do not put your hands in your pockets
and do not lock your hands together.

You make eye contact with the audience.

During a presentation, the position of
your hands and your hand movements
are important points for practicing basic
manners. If you put your hands in your
pockets, cross your arms, or lock your
hands behind your back, you show bad
manners. Furthermore, if you move your
hands too much without any specific
meaning, it can be distracting.

When you are nervous, it is difficult to
make eye contact with the audience.
However, try to maintain eye contact by
moving from left to right and from front

to back as much as possible.

Depending on the kind of presentation,
there is a big difference in the speaker’s
manner. In Japan, for academic presen-
tations or formal presentations in front
of higher ranking people, putting your
hands in your pockets and pacing around
tend to give a bad impression to the

audience. Therefore, please be careful.

When giving a presentation, there is also
a difference in what kind of clothing is
appropriate depending on culture. Try to
ask the people around you what kind of
clothing is appropriate to wear. In Japan,
it seems more common for a speaker to
wear semi-formal clothing such as a tie
and jacket when giving a

formal presentation.
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rofl, EETAME LTI, BEOR- LA L 2%
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K162 | Point2
K 1—RBEEDEROBVICREDITS
FA O REHRMICERT S

5 Epj )

BUENDY $ T, ABT, AEHHEK->TLE D
LY, JRIVETOT, BESLETT,
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Other Points to be Noted

Other points to be noted include
knowing how to deal with equipment and

how to use a pointer.

You need to be prepared to deal with
the computer.

You should use a pointer effectively.

When using equipment such as a laptop
computer to deliver a presentation, it

is necessary for you to test whether the
equipment works well in advance. You
need to beware of how to use the
equipment because it often happens that
computers suddenly quit working during
the actual presentation.

If you use a pointer to indicate which
part of a slide you are discussing, then it
is easier for the audience to follow your
presentation.
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Rehearsing fora Presentation

o UN—HIL

" Rehearsing for a Presentation

I . Rehearsing for
lff;n )/\ ﬂ')l’ a Presentation

TLrE¥orr—yarDI,nr—H P L TAHAILLE I, Let’s rehearse your presentation.

2¥ S v R4 3 o Also, let’s check your presentation using
ZLT, ROV A P2f-T, HFOTvEYT—2a v the following checklist.
FFzo P LTHEL &5, Then, let’s collect comments from your

FAEL b

TERRIEL»LDa AV MG, $EDHDTAHAZL L I,

teachers and classmates.
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70‘*577_'—?§<7 Presentation Rehearsal
UN—Y L D5esk record

TLEVT—=a na4 bV Title of the presentation

UN—HIL&E L7 é Date of rehearsal

A 2o

[ ] E [ ] [ ] ﬁ year, month, day

¥ Ly

IBAT  DPlace

U oah
TLEVTFT—=avichh - =K Length of the presentation

[ ] ;él/ %]“L;EH%FE% [ ] % minutes / time limit, minutes
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BTE TLEYT—aveElTHED

/

FIvIHRA b

11
12
13
(14

BREFELRL, LXEXRBEHCTS.
MEEOEEET, &7,

0> < YET.

KEXVETET,

e L

XBLIENS (key words) PR,

TA LA

HRDZERBDELA

o< UES.

 IBLEY, BOZEETHALEYT S,
: 0703 RV APR—ZEH<,
OhEWELLZ EEREDLL.

16

7
18

19
[ 10

RO ORE (e&xid [RIC~IZDNTH
ALET] KE) &ES.

A5 KR, N KT N BT,
A5 RERES EXICIE, TPREAZLL
T, BT T 5.

HIRESRI £,

BEICSEDITS.

EP27ETB Good points

e
BT ELD  Wek points

Check point

1. Do not read the draft. You only look at
it once in a while.

2. Look at the faces of your audience as
you speak.

3. Speak slowly.

4. Speak with a loud voice.

5. Control your speaking style when using
key words, English words, and words related

to your major:

Say words slowly.

Write them down or paraphrase in other
words to explain them.

Use prominence and pauses.

Avoid using difficult words too often.

6. Use divisive expressions (for example,
“Next, I will explain about... .” etc.).

7. Prepare slides and hand-outs.

8. When you use slides, make them easy
to read using large fonts and tables.

9. Stay within your time limit.

10. Be aware of your manners.
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Chapter 7: Let's Try to Give a Presentation

/

TA X Lty

REPREEPSOAX B

e
®FELS Speaking style
EDP27ZEIB  Good points

%2
BT EIA Wek points

@AFA KN K77 B Slides and Handours
EP27EID  Good points

%t
BETEIAD Wek points

@ZDM  Ocher remarks

Comments from teachers
and classmates
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